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Sparks Sept. Drop Due 


Waiting for the Wand 
Chevrolet Hosts 
Pontiac Entertains 
Fiat Beats Tax 
A. Schrader, Inflationist 
I Zee the Zephyr 
sor 


By 
Chris Sinsabaugh 


Lexington Hotel, 
New York 
[* standing on the doorstep of | 
the Grand Central Palace, fig- | 
uratively speaking, rattling the | 
latch and impatiently waiting for 
Wednesday when the 38th annual | 
New York automobile show will 
open. However, that isn’t so far} 
off either and I am improving my | 
time by picking up this and that} 
in a gossip way to convert into 
material for the column—that 
“Old Man of the Sea,” who always | 
hops on my shoulders just when | 
the conductor wants to do other 
things than peck away at a type-| 
writer. 
a +e 
ALREADY THE ADVANCE 
guard from the industry has ap- 
peared above the local horizon 
some executives, not many of 
course, but enough to give that 
classification representation, and 
the Tom-Tom beaters, otherwise 
the publicity men of the various 
companies are so numerous that 
one has to be careful and not step 
on any of ’em, and the run of the 
mill out of towners who always 
come to the show. Al Reeves and 
his organization are all set for the 
opening and the show will open 
right on the dot Wednesday after- 
noon with everything ready. The 
outlook is for a record breaking 
attendance and if the weather 
keeps as fine as it is at this writ- 
ing, the crowds should pack the 
palace. 


* 


a - 2 

AS FOR SO-CALLED outside 

shows, they will not be so numer- 
(Continued on Page 31, Col. 1) 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—666,585 Ford 595,468— 2 
2—599,521 Chev. 740,067— 1 
3—378,193 Plym. 370,319— 3 
4—207,139 Ddge. 186,922— 4 
5—171,015 Pont. 129,692— 6 





6—152,850 Olds. 146,861— 5 
7—151,376 Buick 112,176— 7 
8— 77,467 Pack. 43,834—11 
9— 74,875 Hud.* 76,298— 8 
10— 70,189 Chrys. 42,935—10 
*includes Terraplane. 

Total All Makes 
2,830,252 2,615,768 
See Tetal Registrations to Date, 1937- 

1936, pages 28 and 29 this issue. 


To Change-Overs 


120,596 Cars and 55,023 
Trucks Turned Out 
In U.S., Canada 


Special to Automotive Daily News 


o-- 








WASHINGTON.—Produc- | 
tion of cars and trucks in| 
the United States and Can- | 


ada during September to- 


taled 175,620, according to/| 


the U. S. bureau of census. The | 


figure compares with 139,820 units 
in September, 1936, and 405,064 


units in August of this year, the | 


drop in September this year being 
due to new model change-over. 


Of the September total, 171,- 
203 units were produced in the 
United States and 4,417 in Can- 
ada. The U. S. figure was divided 
into 118,671 cars and 52,532 trucks. 
The Canadian total is comprised 
of 1,926 cars and 2,491 trucks. 

For the first nine months of the 
current year, factory sales in the 
United States and Canada reached 
a total of 3,955,013 units, which 
compares with 3,461,468 in the 
corresponding period of 1936. 

Of the U. S. September total 
this year, 110,122 cars were sold 
in the domestic market, while 
8,549 were sent to foreign mar- 
kets. A total of 36,392 trucks 
were produced for the domestic 
market, and the remaining 16,140 
for overseas. 


General Price 
Rises Noted on 
°38 British Cars 


Special to Automotive Daily News 
LONDON (UTPS).—With Great 
Britain’s armaments bill having 
sent the prices of raw materials 
soaring, automobile manufactur- 


| ers this year have been forced to 


devise some means of compensat- 
ing car buyers for _ inevitable 
price increases. The results are 
evident at the London motor 
show. 

First, by careful attention to 
carburetor and inlet manifold de- 
sign and increasing compression 
ratios, engineers have contrived 
to persuade the 1938 models to 
cover more miles to the gallon. 
There are four-seater 10 h.p. cars 
on show which are reported to do 
more than 40 m.p.g., and even 14 
h.p. five-seaters that do at least 
30 m.p.g. 

The second solace to the mo- 
torist who is going to pay more 
for his automobile is that the new 
models will have greater roomi- 
ness. 

Two new arrivals in the 
“nursery” section—cars of from 

(Continued on Page 29, Col. 1) 


BACKSTAGE BEFORE the curtain rises. Workmen are putting 
the finishing touches on one of the huge murals which will decorate hibits 
the entrance lobby at Grand Central Palace for the national auto- 
mobile show which opens in New York next Wednesday. 








Chevrolet, Nash and De Soto 


Reveal Prices on 1938 Cars 


| DETROIT.—New prices on 1938 
passenger cars were announced 
this week by Chevrolet, De Soto | 
and Nash. Increases were much | 
lower than had been anticipated. | 

Chevrolet increases are re- 
|ported up from 3.4 per cent to 
| five per cent, or $26 to $34 per| 
| model. The popular sedan in the} 
| Master Deluxe series shows an 
| increase of $26, from $770 to $796. 
The increase in the case of seven | 
| models is less than $30, and in the 
|case of the other five is between | 


as front and rear bumpers, spare 
tire and tube, radiator ornament, 
and in addition, on the Deluxe 
models, the right hand tail lamp, 
all of which were not heretofore 


| included in the total prices listed 
| but were sold at an extra charge 


to the buyer. 

Following are the new prices: 
Master Series: sedan, $730; coach, 
$668; coupe, $648; cabriolet, $755; 
town sedan, $689; sport sedan, 
$750. 

Master Sedan 


Deluxe Series: 


> 


Industry 


$6.00 Per Year, 10c Per Copy 


N.Y. AWAITS SHOW OPENING 


Hits 175,620 in Sept. 


Exhibits Include 
20 American and 


Two Foreign Cars 


Record Crowds Expected 
At Palace Opening 
Next Wednesday 


Special to Automotive Daily News 

NEW YORK.—Poised on 
the threshold of its 38th 
annual national automobile 
show, the industry awaits 
only the opening of the doors 
at Grand Central Palace here 
next Wednesday to officially start 
the 1938 selling season. With the 
close of this week practically all 
manufacturers have announced 
their new wares, leaving a hand- 
ful for announcement at show 
opening. 

Bringing together the latest 





creations of passenger car, truck 


COMPLETE listing of car, 
truck, trailer and accessory ex- 
at N.Y. will be found on 


page 22. 





|}and coach trailer manufacturers, 
the show this year also will offer 
| a wide array of parts and acces- 
| sories. All American car manu- 
| facturers, with the exception of 
Ford Motor Co., which holds a 
| private showing at 1790 Broad- 
| way, and the American Bantam 
|Co., will be represented at the 
| Palace. In addition there will be 
two European makers, the French 
| Talbot-Royal and the Italian Fiat. 


Seven manufacturers of com- 
mercial cars and trucks will par- 
ticipate, and on the fourth floor 
the coach trailer industry will be 
represented by the products of 12 

| manufacturers. Coach trailers en- 
tered the show for the first time 
|last year and were accorded a 
|hearty reception by automobile 
show-goers. 

| Special days designated for the 
eight-day period are as follows: 


| $30 and $34, the latter figure ap- $796; coach, $730; coupe, $714; | Wednesday, Oct. 27, Opening Day; 


plying to the Master sport sedan. 


| These new prices now include 
| the SAE group of accessories such 


1938 Lines 


Following are the new 
model lines announced this 
week: 


Chevrolet 

Pontiac 

Plymouth 
Cadillac-LaSalle ... Page 5 
Lincoln and 


Lincoln-Zephyr .. Page 9 


(Continued on Page 18, Col. 5) 


} (Continued on Page 15, Col. 1) 


Bay State Bans Legislating 


By Its Highway Department 


By JIM SULLIVAN 
Staff Correspondent, ADN 
BOSTON.— The Massachusetts 
supreme court has just handed 
down a decision that the depart- 
ment of public works has no 
power to direct that truck owners 
must equip their vehicles with di- 
rection signals. The decision is 
considered a great victory for the 
truck owners, especially those 
who belong to the Motor Truck 
Club of Massachusetts, as the 
fight was made by that organiza- 
tion. 


The decision is said by some at- 


torneys to be far-reaching. They 
believe that it will mean invali- 
dation of other regulations gov- 
erning the headlights, reflectors, 
windshield wipers and other units 
not specifically included in -the 
state law. 

Another important point is 
that makers, who have been 
equipping their vehicles with di- 
rection signals, can continue to do 
so without having to get them 
approved in Massachusetts. Some 
signal makers felt they were get- 

(Continued on Page 18, Col. 1) 
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‘Tiptoe-matic’ Clutch Features 1938 Chevrolets 


> 


New Line Characterized 
By Systematic Refinements 


by the new 


FLINT.—Featured 


automatic throttle, and a new, 


“Tiptoe-matic” clutch and a sys-/| weather-tight, and accessible bat- 


tematic refinement throughout, 


the new Chevrolet passenger car | 


line for 1938 was announced here 
this week. 

All models have hydraulic 
brakes, silent, all-steel turret top, 
bodies by Fisher, and hypoid rear 
axles. On the Master De Luxe 
series, Chevrolet enclosed knee- 
action is starting its fifth year. 

Outwardly, the most notable 
change in the new Chevrolets is 
in their styling, especially evident 
at the front end. The top of the 
hood sweeps forward from the 
cowl to cap an almost vertical 
flat-topped radiator and_ grille. 
The latter consists of chromium- 
plated horizontal bars, flowing 
back from the center line of the 
grille to blend into the radiator 
shell. Accentuating these lines, 


every fifth bar is of double width, | 


pin striped down the center with 
vermilion enamel. The new Chev- 
rolet emblem, in cream letters on 
blue, embossed in a_ die-cast 
winged shield, is centered at the 
top. 
Handles Incurved 
Other changes extend to louvres, 


headlamps and their mountings, | = y ’ 
| from the friction disc against 


hood side panels, running boards, 


and body hardware, interior and | 


Outside door handles 
at their ends for 
and embody the 


exterior. 
are incurved 
greater safety, 
vermilion enameled pin 
found on the grille. 
effect of the refinements in the 


hood and body is one of greater 


length, more graceful lines. 


Engine advances for 1938 are | 


mainly in the nature of refine- 
ments, although a new and lighter 
flywheel, in conjunction with the 
new clutch, is said to afford 
greater flexibility and quicker re- 
sponse to the controls, and valve 
springs, valves, and certain por- 
tions of the cooling system have 


been re-designed. There is faster | 


transfer of heat from the com- 
bustion chambers, especially in 
the vicinity of the valves. 

The most notable change in the 


power plant and its related units | 


is the electrical system, which is 
entirely new. It consists of a new 
higher -capacity generator with 
voltage regulator which adjusts 
its output to the load imposed on 
the battery; a new starting 
mechanism of the type furnished 
on costlier General Motors cars, 
with over-running clutch and 


BEAMING OVER THE OUTLOOK for 1938 are M. E. Coyle, left, 
Chevrolet’s general manager, and W. E. Holler, general sales manager, 
shown during a visit to a Detroit dealer. 


| phragm. This causes the rim of 





| tery cover. 


Driving effort is said to be 
greatly reduced, and control over 
the car is increased, by the new 
“Tiptoe-matic” clutch. The cen- | 
tral unit is a spring diaphragm | 
of heavy heat-treated steel, shaped 
something like a concave disc, or, | 
more accurately, a “dished” 
washer, with 18 tapering steel | 
fingers pointing inward from its| 
edge. 

Pivot on Rings 

When the clutch is in the en-| 
gaged position, the entire outer 
rim of the disc bears against the 
pressure plate, providing even 
distribution of the driving load. 
When the pedal is depressed for 
disengagement, however, the pres- 
sure of the throwout bearing on 
the inner ends of the fingers 
causes a diaphragm action, com- 
parable to that which takes place | 
when the bottom of an oil can is} 
pressed. The outer ends of the 
fingers, toward the rim of the} 
disc, pivot on the foremost of two 
fulcrum rings, one of which is} 
located on either side of the dia- | 


the diaphragm to spring away 





which its own stiffness has held | 
it, and disengagement results. 
Pressure required by the new 





stripe | 
The overall | ; 
| effort than in 1937 to operate the 


| of 


clutch decreases as the pedal 
stroke progresses. Engineers re- 
port that it takes 25 per cent less | 


clutch. 
Shafts Are Longer 
Greater body space, and in- 
creased stability on the road are 


| tread from 57 9/16 inches to a full 
59 inches. 
changes in the wheel house de- 
sign, this makes possible two 


rear seat of the car. 


| necessitated by the change are 
| designed compensatingly sturdier 
| to take care of their added length. 
Innovation this year in the mode 
|} of attaching the rear springs to 
the rear axle housing is said to 
result in quieter operation over 
any type of road. Rear springs 
are insulated from the housing by 
bushings and washers of live rub- | 
ber, used in conjunction with a/| 
new bracket welded to the front 
the housing on each side. 
Metal-to-metal contacts are said | 





provided by widening the rear | 
In conjunction with | 
| inches greater width through the | 


The longer | 
axle drive shafts and housings | 





19388 CHEVROLET MASTER COACH 


to be eliminated entirely, as is 
the “telegraphing” of road noises 
to the passenger compartment of 
the car. The need for adjustment, 
lubrication, and service of any 
sort at this point is declared 
obviated. 


Greatly increased luggage space | 


is provided this year. The flat 
shelf under which the spare wheel 


| rested horizontally has been re- 
| moved, giving 6% inches greater | tion above it is softly cushioned | safety, and both safety and com- 


sedan, to prevent accidental open- | for greater ease of ingress and 


ing of door when seat is tilted 
forward, are among the numer- 
| ous refinements here. 

Advances both in safety and in 
convenience are gained by an en- 
tirely new design in the backs of 
the front seats of all five-pas- 
senger models in both series. The 


| models. 


hard portion of the backs termi- | 


nates several inches lower than 
|} on previous models, and the por- 


egress in the case of the four-door 
Front seat backs are 
equipped with soft, resilient robe 
cords which stretch across the 
full back length of the front seats 
in four-door models of the Master 
De Luxe series and each front seat 
separately in two-door models. 
Slip-free running board mats with 


|a heavily-ribbed surface promote 


height, and the compartment floor | for maximum safety in case of a fort are served by redesigning the 


has been re-designed to include a 
well in which the spare wheel 


sudden stop. The change makes 


rests in a nearly vertical position. | 
The floor, which is entirely flat, is | 


covered with a rubber mat, and 
top, sides, and rear are insulated 
to exclude heat, cold, and weather. 


The tools are in a separate com- | 


partment just inside the rear edge 


of the trunk, and are reached by | 


lifting out an 


easily - removed | 


wooden lid. The trunk support is | 
of new design, of the telescoping | 
type, and operates automatically. 


Beauty and safety are said to | 


have received first consideration 
in the new Chevrolet interiors. 
Grays and tans predominate 
upholstery and trim, in the Mas- 
ter De Luxe and the Master—the 
former offering Breathing Back 
mohair velvet as standard and 


broadcloth as an option, and a/| 


single choice, Breathing Back mo- 
hair velvet being available in the 
Master series. A more attractive 
instrument panel which is also 
easier to read, an illuminated ig- 
nition lock, sure-grip control 
knobs, flush-type locking knob on 
the glove compartment, firmer- 
grip steering wheel which can be 
adjusted to the spoke - position 
preferred by the individual driver, 
reversed control handle on right- 
hand door of coach and town 


in | 





(Continued on Page 15, Col. 1) 


SHOWN ABOVE IS THE SPACIOUS trunk compartment of the 
1938 town sedans and sport sedans announced by Chevrolet. 
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Pontiac Announces New Six and Eight for 1938 


New Models are Featured 


By Remote Control Shift 


PONTIAC.—Featured by a new 
remote control shift lever manual- 
ly operated, the new Pontiac for 
1938 makes its bow in one six and 
one eight cylinder line, each with 
eight body options. 

Outstanding 1938 developments 
include restyled front end, en- 
larged generator, relocation of the 
battery beneath the hood for 
easier accessibility and greater 
cleanliness, larger water pump, 
addition of a clutch helper spring, 
improved silent syncro-mesh 
transmission, complete new body 
interiors, and many other im- 
provements and refinements de- 
signed to increase beauty and 
safety. 

Shift is Optional 


The “new safety shift gear con- 
trol,” optional equipment at slight 
extra cost, consists of a _ short 
shift lever swinging about a shaft 
held parallel with the steering | 
column, the control nesting under 


the steering wheel. Shift positions | 





are the same as though the con- 
ventional shift lever were bent | 
to the right or the transmission | 
laid on its right side. In this posi- | 
tion shift movements are exactly | 
the same as at present except that 
the accustomed horizontal shift | 
through neutral now becomes a/| 
vertical movement. 

The shift lever consists of two | 
parts: (1) a small pressed steel | 
housing rigidly attached to the | 
hollow shaft which runs above | 
and parallel to the steering col-| 
umn, and (2) the rod which the 
driver grasps in his hand. This| 
rod terminates in a ball joint at 
its inner end and is pivoted in 
the housing at a point about 
three-fourths its length from the 
outer end. Thus the rod is 
allowed a limited up and down 
motion which in turn moves a 
rod inside the hollow shaft. The 
lower end of this rod attaches to 
a flexible wire cable. This cable 
in turn runs through the trans- 
mission case and attaches to the 
selector portion of the shift 
mechanism within the transmis- 
sion. 

Connects With Lever 

The hollow shaft to which shift 
lever and housing are attached 
carries a lever at its lower end. 
From the transmission a shaft 
projects with a lever at its outer 
end. At the inner end of this 
shaft is a shift finger which 
drops down to contact the en- 
gaging or meshing portion of the 
shift mechanism. Fore or aft 
movement of the outer lever is 
translated into meshing or un- 
meshing the transmission gears. 
This outer lever connects with the 
one on the end of the hollow 
shaft by means of a ball-jointed 
rod. Thus the two functions of 
gear shifting—selection and en- 
gagement—are completed. Ponti- 
ac claims a minimum of parts for 
the new shift and that it is sim- 
ple, positive and safe. The com- 





pany also cites as advantages in- 
creased roominess and cleanli- 
ness, as well as the important fact 
that there is really nothing new 
to learn about shifting. It is op- 
tional on both six and eight cyl- 
inder lines. 

The same body types are avail- 
able on both six and eight cylin- 
der chassis: three-passenger 
standard coupe, five-passenger 
sport coupe and cabriolet, six- 
passenger two-door and four-door 
sedans, two-door and four-door 
touring sedans, and convertible 
phaeton. Curb weight of the four- 
door sedan is 3,415 pounds on the 
six and 3,555 on the eight. 


With the six built on a 117-inch | 


wheelbase and the eight on 122, 
the two chassis are powered by 
motors delivering 85 and 100 
horsepower, respectively, and with 
piston displacements of 223 and 
249 cubic inches. 

Most striking in the new ex- 
terior appearance is the restyled 


front end mentioned above. The | 


“Silver Streak” becomes the focal 
point of a new hood side grille 
and new radiator horizontal grille 
| design. 
Has Nine Bars 
The center radiator grille has 


| nine vertical chrome plated bars 
which extend up and over the} 


entire length of the hood. The 
radiator side grilles are formed 
by horizontal chrome bars curevd 
to correspond to the contour of 
the radiator shell. The long hood 
has the chrome plated silver 
streak on its upper panel corre- 
sponding to the vertical radiator 
grille. The parting line of the 


hood is at the belt line, with only | 
the upper section raised to serv- | 


ice the engine compartment. 
Three easily removable wing nuts 
hold the lower section in place. 
All hinges are concealed. 
hood side 


of two. 


Radiator ornaments are rede-| 


signed in the modernistic manner, 
and now polished die-cast shields 
conceal the headlamp bracket ad- 
justing cavities. Each model car- 
ries a name plate at both the 
upper and lower parts of the 
vertical section of the silver grille. 
Wheel and hub caps are new. 

On the eight, which has been 
made more easily distinguishable 


from the six, parking lamps have | 
been tailored into the tops of the | 
i 


headlamps to form a harmonious 
unit. This model also boasts dis- 
tinctive radiator ornament, lower 
radiator name plate, rear door 
name plate and moulding, as well 
as refined bumper ornaments and 
guards. 

Back of front seat is rolled for 
safety, while the new robe cord 
on the back of the front seat re- 
places the conventional robe rail 
of steel. The new Pontiac “rail” 


PONTIAC OFFICIALS WERE on hand to see the first 1938 car 
come off assembly lines. Left to right: C. P. Simpson, general sales 
manager; D. U. Bathrick, assistant general sales manager in charge 
of east; V. L. Murray, assistant general sales manager in charge of 
the west, and H. J. Klingler, general manager. 





The | 
grille differs on the} 
eight from the six in that it has/| 
three chrome mouldings instead | tical than last year, the panel is 
lustre on the/| 





PONTIAC SIX, FOUR-DOOR touring sedan for 1938 is shown in the top photo. It has 117-inch 
wheelbase and an 85-h.p. engine. In the bottom photo is shown the new Pontiac eight, four-door touring 
sedan, which is built on a 122-inch wheelbase and powered by 100-h.p. engine. 


a, 


consists of a padded cord finished | 


| with a silk jacket harmonizing | 


with the interior body trim. Hard- 
ware window controls closely hug 


the trimming and have plastic | 
knobs made thinner than usual— | 


also for greater safety. 

A balanced instrument panel 
highlights the interior and dic- 
tates its tone. Slightly more ver- 


finished 
eight and 


in biege 
in African blistered 


hairwood on the six. Again on the | 


instrument panel safety and util- 
ity, in addition to greater beauty, 
are emphasized by the half- 
round roll forming its lower edge 
into which are built the controls. 
In recesses on either side of the 
ignition switch are 
throttle and light switches 
matching moulded plastic. 


projections. Also on the panel are 
provisions for such popular ac- 
cessories as electric clock, radio 
and heater controls, cigar lighter 
and ash tray enclosed 
panel. This year an ammeter re- 


places the generator signal light | 


on the instrument dial, with the 
odometer figures near the glass 
for easier reading. 
Upholstery Optional 

Upholstery on all six-cylinder | 
models is optional between light | 
tan lustrous mohair or mixed tan 
wool fabric except in convertible 
coupe and phaeton, which are 
trimmed in buffed crush grain | 
Spanish leather in six colors, or 
in modified whipcord cloth. The 
eight is trimmed optionally in 
mohair or heathertone wool twist. 

Coupled with the “Safety Shift” 
is an easier swinging arrange- 
ment of the clutch pedal. By ap- 
plication of a “clutch helper 
spring,” which is an overcenter 
guided compression spring to 


located | 
in | 
This | ; 
type of design eliminates sharp | 


in the) 





counteract pedal pressure, the 
driver is assisted in disengaging 
the clutch, and the pedal is said 
to operate under extremely light 
pressure. Transmission is also im- 
proved for easier shifting into 
second gear. 

Wheels are newly designed this 
year, and to utiilze the full brak- 
ing power of the triple-sealed 
hydraulic brakes which Pontiac 
has been using for the past sev- 
eral years, new wheel ventilating 


PONTIAC ENGINEERS have designed their own remote gear 
shifting. Entirely mechanical, the lever is located in a handy spot 
directly under the steering wheel and the action is the same as 


conventional shift. 


slots have been revised which are 
said to provide 80 per cent more 
air for quicker brake drum 


| cooling. 


Among the host of other lesser 
changes are the addition of hard- 
ened steel bushings and dirt seals 
to the knee action unit, raised 
Pitman arm for greater road 
clearance, slight carburetor 
changes to provide uniform ac- 
celeration throughout the speed 
range, improved water pump, 
improved pistons on the six, new 
trunk door moundings, and new 
bumper ornaments and guards. 
In the accessory group, the 
heater, radio and double wind- 
shield defroster have also been 
improved. 

Retained are such Pontiac 
features as the Hotchkiss drive 
which makes possible level floors 
in the rear without use of hypoid 
gears; rifle-drilled connecting 
rods; full-pressure metered flow 
lubrication; electro-plated pistons; 


headlamps with three beams— 
city driving, country driving, and 
country passing—for greater 
safety; nearly “square” motors; 
automatic choke; balanced piston 
and connecting rod sets; gusher 
valve cooling; spring covers; 
stabilizer bar for better ride and 
steering control; built-in double 
acting shock absorbers; rear 
spring shackles with handy jack 
pads; theft-proof gasoline tank of 
18-gallon capacity; full length 
water jackets in cylinder block; 
valve spring dampeners; auto- 
matic starting on the _ eight; 
shatter-proof glass all around, 
and full 16x6.00 and 16x6.50 
balloon tires, respectively, on six 
and eight designed for 25 pounds 
of pressure in the front and 30 
in the rear. 


ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 
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ll New Body Types Offered by Plymouth for 38 


Line Featured b- by Styling, 


{ 


Soundproofing, Roominess 


DETROIT. 
ness, improved styling and sound- 
proofing feature the new Plym- 
outh line for 1938, announced 
here this week as the “Jubilee 
Car,” marking Plymouth’s tenth 
anniversary. 

Over-all length of all models is 
194 inches, from bumper to 
bumper. The complete Plymouth 
line for 1938 includes three “Busi- 
ness” and eight “Deluxe” body 
types, all on 112-inch wheelbase 
with L-head engine of 82 horse- 
power. 

A new hood sweeps farther for- 
ward to meet the _ redesigned 
radiator grille, which rises more 
vertically than the sloping “face” 
of last year’s car. 

Fenders Are Lower 


Bigger headlamps are of tear- 
drop design, while fenders sweep 
lower in front, an inch and a 
half deeper than last year’s 
fender line. These now flow in a 
continuous curve toward the 
rounded front apron in body 
color. 

Grille design remains simple, 
with vertical chrome bars both 
sides of a centerstrip in body 
color. At the base, the grille 
rounds: off higher than before, 
to tie in with the new apron that 
extends across the front. This 
carries two decorative designs in 
chrome; a modernized wing motif 
in the center, and two sets of 
vertical chrome stripes at the 
outer edges to emphasize height 
of the grille. 

The Plymouth sailing ship in 
the radiator ornament is now a 
full four-master, with bellying 
sails in convex chrome. 

A new hood design with side 
fixed panels, and only the top 
sections swinging open for rou- 
tine service, water and oil, is 
utilized. Handle remains where it 
was, on the side panel. This now 
becomes a remote control, locking 
into place the top section, or 
opening it partially for fingers to 
lift up the rest of the way. 

Forms Rigid Unit 

Side panels can be removed 
quickly for special service, but 
when in place make the whole 
front assembly a more rigid unit. 
They form a structural link be- 
tween the body and the new 
radiator shell, which also is 
stiffer this year by virtue of the 
steel apron across the front. 

Windshields have more effective 
glass area, being wider in the 
vertical plane, and with 12 per 
cent greater visibility. 

Interior color scheme for 1938 
is sable brown, with coach ver- 
million accents at the center 
spots of two instrument dials, and 
on the horn button. Upholstery 
materials are optional, broadcloth 
or mohair. 

Safety-styled instrument panel, 
with all controls sunk or recessed 


Increased roomi- | flush 


with the surface, appears 
with everything centered in a 
unified assembly at the middle of 
the board. There are two large 
dials; one to show speed and 
mileage, the other containing fuel 
and oil gauges, ammeter and heat 
indicator. Both dials are now 
face-lighted, instead of through 
the edge. 

New defrosting or anti-frog 
vents are built into the base of 
windshields, in front of both 
driver and passenger. With im- 
provements in heaters and con- 


|necting hose, the new Plymouth 


defrosters are said to be capable 
of deflecting 60 per cent more} 
warm air up to the windshield to 
melt away snow or ice. 

New front seat mechanism 
automatically adjusts the eye- 
level of drivers of any height. | 
The front seat now moves higher 
as it comes forward, with a 
spring assisting the forward mo- 
tion and an anti-cocking device 
to prevent the seat from getting 
stuck. The control knob is now 
at the left end of the seat, and 
located higher, within easy reach. 

Front seat cushions are of new 
construction, with a new type 
anti-sag mat built into the seat 
cushion on both driver’s and pas- 
senger’s side. 

Front Seat Padded 

With “safety-styling,” all inside | 
door handles and window controls | ' 
curve safely back out of the way. 
Back of the front seat is padded 
and rolled at the top for the 
benefit of rear seat passengers. 
For safer operation of clutch and 
brake pendals there is a special 
toe recess in the dash. 

Useful space in all luggage 
compartments and built-in trunks 
has been increased by removing 
the spare tire and wheel from the 
floor, and mounting it back up 
out of the way. New fabric linings 
dress up the luggage space, and 
a carpet of the same material 
affords added protection to bag- 
gage. 

Greater ease of control and 
safer operation claimed as the 
performance features of Plym- 
outh’s 1938 model. Easier steer- 
ing, with faster response to the 
wheel, result from changes in the 
steering system. 

The clutch pedal 
easier, with pressure said to be 
reduced about 15 per cent. The 
clutch itself has a new baffle plate 
to keep out oil and water vapor; 
an improved driven disc with two 
woven facings, and a new release 
bearing spring with greater 
grease capacity. 

A new pistol-grip handbrake 
control, mounted underneath the 
cowl at the center, makes its: first 
appearance on Plymouth this 
year. 

An easy 


works still 


pull of 15 pounds on 


| pump 
| capacity, 


| keep oil 





FRONT VIEW OF PLYMOUTH’S “tenth anniversary . model.” 
Increased roominess, easier steering, better vision, feature the 1938 


Plymouth line. 


TWO OF PLYMOUTH’S new models, revealing the car’s smart lines for 1938. Top picture is of 
the four-door sedan; below, the de luxe coupe, which may be secured with rumble seat or with a large 


luggage space. 


the hand lever is claimed to exert 
a brake pressure of 300 pounds. 

In the new steering system, 
over-all ratio is reduced to 17.6 
to 1. Roller bearings at the top 
of the kingpin, the point of 
greatest friction are employed. 
These improvements are said to 
result in a 30 per cent reduction 
in steering effort. 

An improvement for night driv- 
ing is in the headlamps, with 
bigger reflectors and a more 
powerful generator, with a peak 
charge rate as high as 30 amperes. 

Noise level inside the body, 
when traveling at 40 miles per 
hour, is said to be only half the 
level of normal speech, brought 
about by means of improved 
sound - deadening materials 
throughout the car, and a more 
rigid construction of the floor 
panel. 

Free From Contact 

Also greatly responsible for in- 
creased quietness, the entire body 
is said to be free from metal-to- 
metal contact with the frame at 
any point, although secureu 
through rubber cushions of pat- 
ented design. 

The new car retains balanced 
weight and balanced springs of | 
thin-leaf Amola steel, controlled 
by two-way shock absorbers like 
the ones on big sleeper planes. 

The character of Plymouth’s six- | 
cylinder, L-head engine also is| 
carried over in the new car with 
some refinements. A stronger fuel 
is said to have higher 
and drives the fuel up 
to the carburetor under increased 
pressure. The whole chassis 
claimed to be better sealed to 
in and keep dirt out, 
with fewer places to lubricate. 

Engine power and economy are 
said to result from the high com- 
pression ratio of 6.7 to 1, plus 
“calibrated” ignition. Other fea- 
tures include Floating Power en- 
gine mountings; hardened valve 
seat inserts; full length water 
jackets and an effective cooling 
system. 

Pistons are aluminum alloy, 
with four rings instead, and are 
treated with a  sapphire-hard 
“anodic” coating. 

Hydraulic brakes are double- 
acting, “equal-pressure” type. 

Fenders, sheet metal parts, 
nuts and bolts are rustproofed. 
Bodies are finished in high-lustre 
enamels. 











Thursday, Oct, 


Jommodore. 


Saturday, Oct. 

Liberty 
Monday, Nov. 
Tuesday, Nov 
Wednesday, Nov. 





Show Events 


Monday, Oct. 25—Buick luncheon, Waldorf-Astoria 
New York News, dinner, N. Y. Athletic Club. 


Tuesday, Oct. 26—General Motors Preview, Waldorf-Astoria. 


Wednesday, Oct. 27—Opening Day at the Show. 
Willys-Overland, luncheon, Biltmore. 
Crowell Publishing Co., dinner, Waldorf-Astoria. 


28—International Day at the Show. 

General Motors Diesel, luncheon, Waldorf-Astoria. 
Dodge press dinner, Union League Club. 
Studebaker, reception, Biltmore. 


Friday, Oct. 29—Safety Day at the Show. 
Automotive Safety Foundation, luncheon, 


A. P. Sloan, reception, University Club. 
30—Football Day at the Show. 


Magazine, 
Rockefeller Center. 


breakfast, Rainbow Room, 


1—Women’s Day at the Show. 
2—Trailer Day at the Show. 
3—Closing Day. 





National Automobile Show, Grand | 
Central Palace, New York, Oct. 
27 to Nov. 3. 


Akron, O.—Nov. 6-12. 
Baltimore—Nov. 13-20. 
Boston—Oct. 30-Nov. 6. 
Brooklyn, N. Y.—Nov. 6-13. 
Buffalo, N. Y.—Nov. 6-13. 
Chicago—Nov. 6-13. 
Cincinnati—Oct, 31-Nov. 6. 
Cleveland—Nov. 13-20. 
Columbus, O.—Nov. 6-12. 
Denver—Nov. 15-20. 

Des Moines, Ia.—Nov. 8-13. 
Detroit—Nov. 6-13. 

Elmira, N. Y.—Nov. 15-20. 
Grand Rapids, Mich.—Nov. 1-6. 
Hartford, Conn.—Nov. 13-20. 
Hot Springs, Ark.—Oct, 31-Nov. 6. 
Indianapolis—Nov. 13-19. 
Jamaica, N. Y.—Nov. 13-20. 
Jersey City, N. J.—Nov. 8-13. 
Kansas City—Nov. 27-Dec. 4. 
Los Angeles—Oct. 30-Nov. 7 


Memphis—Nov. 8-12. 
Milwaukee—Nov. 17-24. 
*Minneapolis—Nov. 6-13. 
Newark, N. J.—Nov. 6-13. 
Newark—Truck Show, Nov. 6-12. 
New Haven, Conn.—Nov. 15-20 
New Orleans—Dec, 11-13. 
Omaha—Nov. 6-11. 

Peoria, Ill.—Dec, 1-5. 
Philadelphia—Nov. 6-13. 
Pittsburgh—Nov. 6-13. 
Portland, Ore.—Nov. 14-21. 
Rochester, N. Y.—Nov. 13-20. 
St. Louis—Nov. 14-21. 

San Francisco—Oct. 30-Nov. 7. 
Scranton, Pa.—Nov. 8-13. 
South Bend, Ind.—Nov. 10-14. 
Springfield, Mass.—Nov. 14-20. 
Syracuse, N. Y.—Nov. 8-13. 
Toledo, O.—Oct. 27-Nov. 3. 
Trenton, N. J.—Nov. 5-9. 
Washington—Oct. 30-Nov. 6. 


Youngstown, O.—Nov. 2-7. 
*No St. Paul show; newspapers co-operating on 
Minneapolis exposition. 





DETROIT. Three important 
changes are singled out by Cad- 
illac-LaSalle engineers as being 
the major advances in Cadillac- 
LaSalle’s models for 1938, 
nounced here this week. 

First is a new method of gear 
shifting that is claimed to have 
all of the advantages of the fully 
automatic shift. 

Second is a radically engineered 
16-cylinder motor. 

Third is a new flywheel design 
that is said to reduce the pos- 
sibility of driving fatigue by the 
elimination of a previous source 
of vibration. 


Advances Head List 

These three advances head the 
list of improvements and refine- 
ments with which Cadillac begins 
its 36th year in the quality car 
field. 

Cars introduced by dealers in- 
clude: 

LaSalle: The 125-horsepower 
V-8 motor that accounted for a 
new stock car record and was a 
major factor in the large sales 
gains of LaSalle in 1937 is con- 
tinued with refinements. Five 
body styles, the two-passenger 
coupe, convertible coupe, five-pas- 
senger touring coupe, five-passen- 
ger sedan and convertible sedan, 
are mounted on a 124-inch wheel- 
base. 

Cadillac V-8: This car in the 
1937 line was known as “Series 
65” and built in only one body 
type. 


and for 1938 an Imperial and a 
convertible sedan are added to 
the five-passenger sedan. The car 


is even larger this year, carrying | 
The V-8| 


a 132-inch wheelbase. 
motor develops 135 horsepower. 
Room Increased 
Cadillac-Fleetwood: Luxury of 
appointments and comfort of the 
custom-built Fleetwoods are fea- 
tured in what is claimed the 
largest body ever produced on a 
full line of American cars, Head- 
room, legroom 
have all been increased, 
and cushioning improved. The 
horsepower of the V-8 motor is 
140 with chassis advancements 
designed primarily to fit the car 
for smoother performance. 
Cadillac Sixteen: The Cadillac 
Sixteen holds unusual interest for 
the industry because of changes 
in its motor design. Two banks 
of eight cylinders are mounted 
at a 135-degree angle, creating a 
natural cradle for motor acces- 
sories. Almost flat and with its 
center of gravity lower than con- 
ventional practice, the engine ac- 
complishes much toward increas- 


ing roadability and safety. The | 


horsepower rating is 185 and the 
ratio of a horsepower to each 
5.7 pounds of weight strengthens 


LASALLE CONVERTIBLE COUPE for 1938, one of five body 


styles that make up the new line. 


an- | 


| the “syncromatic” 





The exceptional amount of | 
room in the car proved popular | 


|the Cadillacs and LaSalles, 


and seat widths | 
visibility | 
7 | teries are mounted under the hood 
j}at the right. 
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Three Major Advances Offered for 38 by Cadillac 


19 Body Styles Presented 
In New Cad.-LaSalle Line § 


rant | Cadill: ic’s claims to efficiency and | 
high performance. Twelve Fleet- 
wood body styles are presented 
on wheelbases of 141 inches. 
The new gear shifting method, 
termed by Cadillac the “syncro- 
matic,” extends throughout the 
line of Cadillacs and LaSalles. 


| Instead of a lever mounted on the 


floor, the shift is controlled by a 
large-knobbed lever than is placed 
beneath and parallel to the right | 
side of the steering wheel. 


Simplicity of construction of | 
insures shifting 
ease as well as a freedom from | 
service worries. No problem of 
“re-learning to shift” is involved. 
The driver merely throws out his 
clutch as formerly, lifts the lever 
and draws it toward him for first 
speed, then follows the range 
available in the customary prac- 
tice. 


The “syncro-flex” flywheel on 


Cadillac eights is said to introduce | 


a principle new to motor science. 
Flywheels have generally been 
of solid construction and a prey 
to the almost 
“bending” 
shaft. 


Strain Eliminated 


“Syncro-flex” is in no sense a 
dampener to overcome 


injected near the hub of the fly- 
wheel so that the flywheel rim 
is rigid torsionally but flexible in 
bending. The disc is said to absorb 
“bending” vibration normally 
transmitted to the body. In this 
manner all apparent strain has 
been eliminated from the motor. 

Many of the body and chassis 
refinements are common to both 
al- 
though each line has a distinctive 
appearance. Grilles are generally 
more massive. 


“Alligator hoods” have been 
adopted. The hood hinge is now 
parallel to the windshield, per- 
mitting easy access to the motor. 
As another aid to servicing, bat- 


Two interior innovations on the 
Fisher Cadillacs improve the 
safety of the cars. The backs of 
the LaSalle front seats are now 
heavily padded as a _ cushion 
against quick, emergency stops. 
Instrument control knobs have 
been recessed under the panel. 

Hypoid axles and self-lubricat- 
ing rear spring inserts are stand- | 
ard throughout the line. Frames 
are more rigid, the gain with the 
16 running to 100 per cent. 

Independent front wheel sus- 
pension, solid steel tops and uni- 
steel body construction are among | 
major engineering features that 
have been continued from 1937. 


imperceptible | 
action of the crank- | 


torque | 
| vibration. A flexible disc has been 





| Pomeroy, F. C. O’Donnell 
| Paul Urshart, directors. 











Plans Readied 


For Minneapolis’ | 


30th Car Show 


MINNEAPOLIS. — Nearly $1,- 
000,000 worth of aubomabiion will 
be placed in the Minneapolis mu- 
nicipal auditorium for 


1 
| 


the | 


thirtieth annual Northwest Auto- | 
mobile Show, Nov. 6-13. The en- | 


be utilized 


tire auditorium will 
for the exposition. 


Drawing of spaces for displays 
this week marked the start of the | 
final preparations for the show | 
by its sponsors, the Minneapolis | 
Automobile Trade Assn. of which 
George K. Belden is president. | 
Officers of the association, assist | 
ing Belden, include L. F. Johnson, 
vice-president; C. S. Connor, sec- 
retary and treasurer, and E. F. 
and 


Automobile displays, complete | 


|} in every way, will be brought to | 


Minneapolis direct from _ the 
national show at New York. The 
display of 1938 models will cover 
the lower level and main floor of | 
the auditorium. 


Plans are also being made to 
present a stage show twice daily 
during the exposition. 


Bendix Promotes 


Allen, Chambers 


SOUTH BEND, Ind.—A. C. 
Chambers, formerly assistant sales 
manager cf the Bendix brake di- 
vision, is now sales manager of 
the brake and power brake divi- 
sion, with headquarters in De- 
troit, it is announced by Frank 
B. Willis, vice-president in charge 
of sales. 

R. C. Allen, who served as 
assistant sales manager in the 
carburetor division of Bendix, 
now heads the sales department 
of the same division, with head- 
quarters in Detroit 


ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


THE “SYNCHROMATIC SHIFT” on the Cadillac and LaSalle 
models for 1988 utilizes a shift lever mounted on the steering column, 





Of Chicago Motor Show 


Daily News 
Set for Nov. 
of the opening day, a previewing 
| of the 38th annual Chicago auto- 


Special to Automotive 


CHICAGO.- 5, eve 


mobile show will be given at the 


| International Amphitheatre. 


The function is to be restricted 
to members of the trade, their 
families, and early arrivals among 
factory chiefs. It will consist of a 
complete performance of _ the 
“Fashions of the World” spectacle 
(see picture, page 24) in the cen- 
tral arena, with capacity for 
12,000, and an inspection of ex- 
hibits throughout the building, all 
of which will be set up by then. 

Up to two years ago, the chief 
pre-show event was a dinner at- 


tended by dealers and their sales | 


organizations. In 1935, the dinner 
was combined with a previewing, 
and last year the banquet idea 
was abandoned, since it was 
found that the “pepping up” job 
on handling prospects, a feature 
of the dinner, had been done 
adequately by the factories and 
dealers themselves. 

Commenting on the effect of 
staging the previewing, S. L. 
Davis, chairman of the show com- 
mittee, stated that “it produces 
much valuable word of mouth 
publicity, due to the actual sight 


| studios they were built. 





of the show presentation and the 
enthusiasm this experience creates 
among dealers, salesmen and 
their families.” 

Installation of decorations 
started this week under super- 
vision of A, C. Faeh, show man- 
ager; Frank J. Kennedy, tech- 
nical director, and John C. Beck- 
er, who designed the scenic ef- 
fects and in whose Chicago 
Sched- 
uled for early next week is the 
setting up of the huge globe, 40 
feet high, which has been con- 
structed in sections. The globe 
will figure conspicuously in the 
“Fashions of the World” drama 
at the show. (See pictures, page 
14.) 

Contests to. select the most 
beautiful and _ typical young 
women of 20 nations for the 
spectacle are nearing completion, 
with interest running high among 
the various groups. 


Scranton’s Show Date 


SCRANTON, Pa.—The Automobile 
Dealers’ Assn. of Northeastern Penn- 
sylvania will conduct its annual 
automobile show at the Scranton 
armory, Nov. 8-13. Officers of the 
association are Roy Stuffer (Chev- 
rolet), president; N. Coyer (Chrys- 
ler), secretary; C. R. Conrad 
(Dodge), treasurer. 
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Barometers of Boom 


| yeh in the hurricane 


country, along the Florida 


coast, when the barometer starts dropping from its 
normal of around 29, good citizens calmly pull their hats 
down a little tighter and go about the task of battening 
up their windows and doors and staking down their trees. 


Sometimes the “blow” never comes. 


In business when 


Wall Street quotations, which too many of us look upon 
as a barometer, start heading south, business men instead 
of hunting the hurricane cellar of common sense, are 
prone to flutter about on a breeze of rumors as bewildered 
as a butterfly on a bicycle spoke. 


This very thing happened during the current week when 


the market toppled. Various reasons have been assigned 


as the cause of the drop, ranging from sun-spots, slipping 


of the Polar cap, to a rash of rampant dictators set for 
war. Actually, in our opinion, the “crash” Tuesday was 
no doubt the result of a squeeze play against margin 
traders who have been under pressure since early August. 
It is just as difficult for the over extended margin gentry 
to protect a 55 per cent margin as it is a 10 per cent. And 
steady pressure was bound to bring results. 


Fundamentally, we believe, business is sound. True, new 
models have not moved as rapidly as had been expected. 
This may be due to the fact the public has hesitated to 
buy the lines which have announced higher prices until 
assured that similar increases may be expected across the 
board. The advent of the show in New York next week, 
and a more nearly complete revelation of prices on all 
lines, should help to correct this condition. 

As to our conjecture that business is basically sound, 
we cannot help but feel that the market recovery itself 
is our best witness. No ship could come around so neatly 
with a stoved hull or a broken rudder. So far as barom- 
eters are concerned there are such factors as record farm 
buying power, record wage levels, record corporate earn- 
ings, record yields on almost all investments which have 
been reported during the past year and which in our esti- 
mation are of far more value as landmarks in charting 
future business course than the stock market. 


Massachusetts Leads 


MASSACHUSETTS once more had led the way in its 
fight against unjust laws and the unjust usurpation 
of power. While the motor vehicle case involved is not 


important in itself the underlying principle is. Last year 


the Department of Public Works commissioners took out 


of the hands of Motor Registrar Frank Goodwin, the 


regulation of direction signals on trucks. 


regulation that certain commercial vehicles be equi 
with approved directional signals. “re 
The new regulation caused a storm of protest among 
truckers and the Motor Truck Club took up the fight. Re- 
cently the Supreme Court ruled that the department had 
exceeded its powers; that it could only regulate the opera- 
tion of vehicles on the state highway. Truckers were not 
opposed to the equipment specified in the regulation as a 
safety measure. They did resent the department’s usurpa- 
tion of legislative powers rather than sticking to its ad- 
ministrative duties. The Supreme Court upheld them in 


their stand. 


It passed a 


By GEORGE M. SLOCUM 


Tonight’s “Detroiter,” 
running in four or 
five sections of 12 to 
15 Pullmans each, will 
carry the platoons of 
motor men who form the advance 
battalion in the front line trenches 
when the 38th National Automo- 
bile Show swings open its gates in 
Grand Central Palace next Wed- 
nesday afternoon. 
* + * 


I WONDER if Labor, so-called, 
ever stops to realize the debt it 
owes to these men at the front. 
The cars to go on display for pub- 
lic approval are the result of the 
work of engineers wno were burn- 
ing the midnight oil on 1938 de- 
signs before they sat down for 
last year’s Thanksgiving dinner! 
When the engineers had finished 
with their job the cars were 
turned over to the “wrecking 
crews” at the proving grounds 
who gave them a tougher work- 
out in a few weeks of driving than 
the average motorist could sub- 
ject his car to in 100,000 miles of 
normal driving. 

.* ££ « 


AFTER MANY MONTHS of 
this kind of effort the cars which 
the engineers had designed and 
the proving ground had finally 
passed upon were placed before 
the sales and executive heads who 
had finally to pass on their prob- 
able acceptance by the public. 
Then the sales and advertising de- 
partments took up the work of 
outlining the plans for introduc- 
ing the new product. Dealers later 
are brought in from every part of 
the United States to pass their 
judgment, about the enthusiasm 
of the sales meetings which they, 
in turn, carry home to the thou- 
sands of salesmen who must dem- 
onstrate the product to the public. 


* * 1 


NONE OF THESE engineers, 
sales managers or executives 
know the meaning of the words 
“Forty-Hour-Week.” Most of them 
are more familiar with the “Forty- 
Hour-Day” which begins when the 
job is tackled and ends only when 
it is finished. 


* 2 * 


THE AVERAGE factory worker 
in the Detroit area knows the life 
history and the daily movements 
of every major league ball team 
and yet, I wonder how many of 
them appreciate that they have 
stars on their own team who play 
a game so much harder on mind 
and body and so much more com- 
plicated, that it makes the na- 
tional sport look more like parlor 
ping pong. 


ANNUAL 
EXODUS 
BEGINS 


Bg * * 


ASK ANY MAN who has come 
up through the ranks from the 
bench, as have Ford, Chrysler, 
Knudsen, Keller, Nash and most 
of the present “tops” of our in- 
dustry, when they have put in the 
hardest work and the longest 
hours and they can answer you 
honestly that they look back at 
the days when they carried the 
dinner-pail as the real play days 
of their lives, 


*- * * 


LABOR SOMETIMES seems to 
me to assume the attitude that it 
alone bears the brunt of real work. 
I wonder if it is not because it is 
not familiar with the mental and 
physical exhaustion which comes 
with the responsibility of design- 
ing, financing and selling the prod- 
ucts which it produces. Workers 
make a hero of the Lefty Gomez, 
or the Joe DiMaggios as they 
knock out home runs or pitch to 
win a ball game, but do they ever 
think of the engineer who pitches 
a new product, or the sales man- 
ager who bats it out to the public? 
I wonder!—G.M:S. 


pecorr Pel tne 


nine 


Too Close to the Forest 


Pedestrian Held Guilty 
In 75% of Accidents 


Epitor’s Note: Most safety drivestraffic, 


are aimed to end accidents without 
first giving due consideration to the 
causes of accidents. Ample statistics 
are available to show the number of 
persons injured or killed by automo- 
biles each year. Types of accidents 
are classified and records are kept 
of the most prevalent times of ac 
cidents, conditions of highways, light 
conditions and so forth, but little 
real study has been made of all these 
data in an effort to correlate them, 
and definitely determine the chief 
causes of accidents. A study made in 
Connecticut is a step in the right di- 
rection. Until we have determined 
the cause of accidents, measures to 
prevent them are rather ineffectual. 


The results of the Connecticut sur-, 


vey is reported in the article below: 


HARTFORD, Conn.—Figures 
tending to prove that almost 
three out of four pedestrian fa- 
talities are the fault of the pedes- 
trian, not the motorist, have been 
released by the safety promotion 
section of the Connecticut depart- 
ment of motor vehicles. The in- 
formation was developed through 
a WPA survey of the 1,238 record- 
ed pedestrian deaths in the state 
from 1932 to 1936, inclusive. 

Automotive trade observers 
who have studied the bulletin 
point out that those who advocate 
drastic restrictions for drivers, 
such as installation of governors 
on all cars, apparently are shown 
to be on the wrong track. The 
figures showing cause and re- 
sponsibility appear to be conclu- 
sive. 

The responsibility break-down 
shows that police reports held 
the pedestrian victim at fault in 
923 cases, and the operator in 315. 
Most of the deaths (860) occurred 
between intersections, where the 
pedestrian is on the defensive, 
instead of at intersections (370) 
where he has the right of way. 
In 940 cases the prevailing road 
conditions were good, and in 1140 
the accidents occurred where 
there is active control of traffic. 


The following tabulation gives 
the primary causes according to 
an analysis of the accident reports 
and investigations in 1238 cases: 

Stepping from behind moving 


32; crossing street, 711; 
stepping from behind parked car, 
141; working on or in road, 37; 
walking with traffic, 180; walking 
against traffic, 34; stepping on or 
off moving vehicle, 16; playing in 
street, 53; and miscellaneous, 34: 

Accidents occurring after dark 
accounted for 783 pedestrian 
deaths, with 82 at dusk and 373 
in daylight hours. The peak period 
was between 5 and 9 p.m., with 
6 and 7 as the most dangerous 
hours. Only 217 of the number 
were children below the age of 16, 
and there were 167 women as 
compared to 854 men. Male deaths 
reached their peak at age 50. 

Those over 16, which is the min- 
imum licensing age in Connecti- 
cut, totalled 1021, but of these only 
48 were licensed operators, leaving 
973 individuals who presumably 
know nothing about the operation 
of car, how rapidly it covers dis- 
tance, how difficult it is to stop 
quickly, and the other problems 
faced by a driver. The MVD bul- 
letin comments that the high pe- 
destrian toll may thus be due 
chiefly to ignorance on the part 
of the victim. 

One hundred and twenty-nine of 
the pedestrian victims were intox- 
icated at the time they were 
struck, the report shows. Com- 
menting on this, Col. Samuel H. 
Fisher, chairman of the state 
highway safety commission, de- 
clared in a radio address that “A 
drunken pedestrian is just as 
much of a traffic hazard as a 
drunken driver.” 

During the period 864 accidents 
occurred in urban areas, and only 
374 on rural highways. The four 
largest cities of the state reported 
390 pedestrian fatalities, as fol- 
lows: Bridgeport, 130; Hartford, 
111; New Haven, 99, and Water- 
bury, 50. The order of these cities 
in population is Hartford, New 
Haven, Bridgeport, Waterbury. 

Fisher’s commission, which co- 
ordinates its work with the MVD 
Safety Promotion Section under 
Motor Vehicle Commissioner Mi- 
chael A. Connor, has launched a 
statewide safety campaign. 
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Two New Models Comprise 1938 Chrysler Line 


Royal, Imperial Featured 
By Bigger Engines, Bodies 


DETROIT. Restyled exteriors 
and interiors, larger and more 
powerful engines of improved de- 
sign, longer wheelbases, larger 
hydraulic brakes and 
mechanical improvements feature 
the two new cars comprising the 
Chrysler line for 1938. The cars 
again are designated as 
Chrysler Royal and Chrysler Im- 
perial. 

The Chrysler Royal has been 
increased in wheelbase from 116 
to 119 inches. It comes in 10 body 
styles: four-door sedan, four-door 
touring sedan, brougham, touring 
brougham, convertible coupe, con- 
vertible sedan, rumble seat coupe 
and coupe on the 119-inch wheel- 
base and seven-passenger sedan 


SELL 


NEW CARS 


TO THE FIRST 
MILLION FIRST 


several | 


the | 


and sedan limousine on a special 
136-inch chassis. 

Wheelbase of the Imperial has 
been raised from 121 to 125 inches 
and comes in six body styles, the 
four-door touring sedan, touring 


brougham, convertible coupe, con- 


| vertible sedan, coupe and rumble 


seat coupe. 

The Custom Imperial now has 
a wheelbase of 144 inches, 
inches more than last year’s cor- 
responding model although the 
over all length remains un- 
changed. It comes in three body 
styles, seven-passenger sedan, sev- 
en-passenger sedan-limousine and 
five-passenger sedan. 

Except for the difference in size 
the cars are uniform in appear- 
ance. Greatest change is found 
in the front end treatment. Ra- 
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diator grilles are fashioned from 
horizontal chrome bars curved to 
converge on a vertical center 
line. The grille proper rests on a 
rounded sheet metal panel extend- 
ing forward below the grille and 
curving to hide the structural 


members beneath. In the center of | 
this panel is a series of V-shaped | 


chrome louvres. Two pleats on 
either side of the V section relieve 
the expanse of sheet metal. The 
front bumper is well below the 
radiator grille so as to reveal the 
front end lines. 

Fenders are wide and high- 





crowned. Headlamps are of 
streamlined design, set into the 
fenders. 

Hoods have been redesigned. 
The top of the hood now presents 
a straight line from radiator grille 
to cowl. The hood is hinged at 
the center and only the horizontal 
sections open. This permits ample 
access to the engine without the 
necessity of lifting the entire side 
of the hood. Side panels are 
bolted in place and may be easily 
removed for any adjustment not 
possible by merely lifting the 
hinged section. These sides act as 
rigid supports for the radiator. 

Hood louvres are placed below 
the belt moulding and stop short | 
of the radiator grille. 

On the touring models, trunks 
are designed as an integral part 
of the rear-end lines. Illuminated 
license plate bracket is placed in 
the center of the rear panel be-| 
tween twin tail lamps. 

One of the features of the new 
interiors is the instrument panel. 
In the center is placed a wide 
decorative panel that may be re- 
moved for the installation of radio | 
controls. At the left is a clock- 
type speedometer occupying a 
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CHRIS-CRAFT 
MOTOR BOAT EXHIBIT 


October 27th to November 3d—at 462 Lexington 
Avettue—one block from the New York Automo- 
bile Show. Admission free. Open evenings ’till 10 
o'clock. A colossal exhibit of the new Chris-Craft 
Fleet of Runabouts, Utility Boats and Cruisers for 
1938. Let our factory representatives in attendance 
tell you about the profit possibilities in this rapidly 
Only a small investment 
required. Some desirable territories are open. 


/ 


CHRIS-CRAFT EXHIBIT 


462 Lexington Ave. « New York Factory Branch 83 W. 45th St. 


WORLD'S LARGE 


growing industry. 
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| with the surface. 


THIS IS THE COMPLETELY redesigned instrument panel of the 
1938 Chrysler Imperial. Center panel can be removed for radio con- 
trol. All instruments are grouped in the square section to the right 


of center. 


square section. On the right in a 
section of the same size and ap- 
pearance as the speedometer are 
grouped the other instruments. 

Controls are grouped below the 
center of the instrument panel, re- 
cessed so that the knobs are flush 
Door handles 
throughout, both inside and out- 
side the car, are 
avoid catching the clothing or re- 
sulting in injury in case of a sud- 
den stop. 

The large three-spoke steering 
wheel has a rim of light colored 
material to harmonize with other 
interior fittings, while a metal 
ring operates the horn button. 
Handbrake lever of pistol-grip 
type is placed below the instru- 
ment panel in the center, adding 
leg room in the front compart- 
ment. 

Front seat adjustment is such 


| that the seat rises at the same 


| time it moves forward, adjusting 
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itself to a position most suited to 
the short-legged. 

Added safety features of the in- 
terior include the raising of the 
instrument panel above knee level, 
the recessing of the dash in front 
of the brake and clutch pedals to 
reduce the possibility of interfer- 
ence with their action, the re- 
moval of the dome light and 
switch from the roof of the car 
in favor of a reading light above 


| the rear windows, the padding of 


the front seat back and all sharp 
edges and the use of a robe cord 
instead of a metal robe rail. 


Windshields are deeper than be- 
fore with 12 per cent more vision 
for the driver. Wipers are at- 
tached at the bottom. 

Chair-height seats are retained 
and springs of the full type, each 
incased in a burlap covering with 
pillow type upholstery. 

A screened ventilator admits air 
to the lower part of the front 
compartment. Ventilating wings 
in front door windows move on 
friction pivots and the rear sec- 
tion of these windows can be 
lowered completely. Rear quarter 
windows on four-door sedans are 
also equipped with friction pivots. 

The Chrysler Gold Seal engine, 
introduced last year on the Chrys- 
ler Royal, has been improved in 
that car and introduced in larger 
dimension on the eight-cylinder 
Chrysler Imperial. The engine of 
the Royal has been given %4 inches 


so curved to} 








more stroke, which brings its cu- 
bic displacement up to 241.5 cubic 
inches. Cylinders are 3% bore and 
4% inches stroke. At 3600 revolu- 
tions the engine develops 95 horse- 
power using the standard cast 
iron head and a 6.2 to 1 compres- 
sion ratio. With a special alumi- 
num head and a 7.1 to 1 compres- 
sion ratio, it is rated at 102 horse- 
power. Lengthening of the stroke 
has resulted in an improvement 
in torque. A new crankshaft has 
four main bearings 2% inches in 
diameter and nine counterweights, 
together with an improved im- 
pulse neutralizer. 

A new camshaft with earlier 
opening and closing of the intake 
valves also is used. Combined with 
large ports and valves it adds to 
efficiency. Full-length water jack- 
et with the oil gallery contacting 
directly at its lower end cools both 
cylinders and oil. Valve seat in- 
serts are of special heat-resisting 
steel. 

The Gold Seal eight-cylinder en- 
gine designed for the Imperial has 
a %-inch longer stroke than last 
year’s engine and its cubic dis- 
placement has been raised to 298.6 
cubic inches with 3% bore and 
4% stroke. It develops 110 horse- 
power at 3400 r.p.m. with the 
standard cast iron head and com- 
pression ratio of 6.2 to 1. With a 
special aluminum head and 6.5 to 
1 compression ratio the horse- 
power is raised to 115. An even 
higher compression ratio of 7.4 
to 1 also will be offered as op- 
tional. Although the horsepower 
is rated the same as last year 
when an aluminum head was 
used, it is said to be developed at 
lower engine speed and with 
greater torque. 

Custom Imperial engine remains 
dimensionally unchanged with a 
3%4-inch bore, 4%-inch stroke and 
323.5 cubic inches displacement. 
It develops 130 horsepower with 
the standard aluminum head and 
6.5 to 1 compression ratio. An op- 
tional head with 7.45 to 1 compres- 
sion ratio raises the horsepower 
to 138. 

Floating power engine mount- 
ings are retained. Other features 
that will be continued in all 
Chrysler engines are vibration 
dampener, oil filter, anoaized alu- 
minum pistons with four rings, 
silent chain drive on camshaft, 


(Continued on Page 27, Col. 1) 
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Lineoln and Zephyr Lines for 38 are Announced 


Four More Body Ty pes 
Added to Zephyr Series 


DETROIT.—A new series of 
Lincoln-Zephyrs for 1938, longer 
than its predecessors and display- 
ing a new impression of motor car 
styling, is announced here by the 
Lincoln Motor Co. 

Two new convertibles, a sedan 
and a coupe, are presented among 
the six body types which comprise | 
the 1938 Lincoln-Zephyr group. 
In addition to the new converti- 
bles, the line includes a sedan 
with four doors, a coupe-sedan 
with two doors, a three-passenger 
coupe and a town limousine. A 
wide range of choice in colors in 
a new baked enamel finish is‘ 
available. 

The styling of the new cars| 
permits substantially amplified 
body roominess. 

The streamlined front end is | 
closed except for two grille open- | 
ings near the bottom, through 
which air is admitted to the en- 
gine compartment. 

Head-lamps are streamed into 
the new-type front fenders, the 
combination tail and stop lamps 
into the rear fenders. The license 
plate bracket is in the center of 
the rear deck door. 

New fittings, wide, deeply- 
cushioned seats and a general air 
of roominess characterize the new 
ear interiors. The driver com- 
partments have been enlarged. 

A new instrument panel, which | 
also includes a closed grille ex- 
tending down to the top of the 
transmission housing to conceal 
radio and car heater installations, 
is flanked on either side by 
glove compartment. 

Controls, including throttle, 
choke and light switch, and a 
cigar lighter are grouped around 
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21 Body Types 
Comprise Newest 
Line of Lincolns 


Twenty-one body 
types comprise the 1938 line of 
Lincolns, announced here this 
week by the Lincoln Motor Co. 

Four of the bodies are built by 
Lincoln, and the others are cus- 
tom designs by four famous 
coachmakers, Brunn, Judkins, Le- 
Baron and Willoughby. All the 
Lincoln-built types—the two five- 
passenger sedans, the seven-pas- 
senger sedan, and the seven-pas- 
senger limousine—now have built- 
in luggage compartments, acces- 
sible through a large door in the 
rear deck, for greater convenience 
in touring. 

A convertible sedan and a con- 
vertible coupe, ‘as well as a two- 
passenger coupe, are built by Le- | 
Baron, while Brunn offers a con- 
vertible victoria, a formal cab- 
riolet and brougham, and a tour- 
ing cabriolet. 

The Judkins bodies are a two- 
window and a_ three-window 
berline, and a sedan limousine. 
There are five body types by Wil- 
loughby. These are a limousine, 
a panel brougham, a five-passen- 
ger coupe, a sport sedan, and a/| 
seven-passenger touring car. 

Throughout the range of body 
styles, the new Lincolns have 
many conveniences in common. 
In most of them both front and 
rear seats are individually ad- 
justable, and all the doors extend 
to the running boards to afford 
easier entrance. Comfortable 
hassocks are provided in place of 
foot rails in most body types, and | 
in many types there is an extra 
arm rest which swings down into 
the center of the rear seat. Th 
upholstery, available in an almost 
unlimited range of fine fabrics, is | 
flawlessly tailored. There are | 
spacious luggage compartments in | 
most types. 

As in the preceding series, the 
new Lincoln’s wheelbase is 145 
inches except in a few of the 

(Continued on Page 26, Col. 4) 
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| above the robe cord, replacing the 


the speedometer located above 
the grille in the middle of the | 
panel, “ngine recording instru- | 
ments are arranged around the 
circumference of the speedometer | 
dial. Below the speedometer is a 
large electric clock. The panel | 
and grille are finished in beige. | 
Garnish mouldings are in “silver 
glow” walnut finish. 

The new seats are deeply- 
cushioned and are upholstered in 
broadcloth or cord. There is a 
soft edge cushioned with sponge | 
rubber on the back of the seat 


chrome rail of the 1937 models. | 
Deeper arm rests are provided in 
rear compartments. 

The Lincoln clear vision ven- | 
tilating system is continued. Its | 


| fresh 


»— 


| design is said to provide adequate 
at all 
Rear quarter windows of 
the sedan are of the casement | its supporting frame. When the | 
| type, opening outward. 
luggage 


air 
draft. 


Large 
are _Prov ided 





FIAT 


TAKIN 


SMALL CARS 


AMERICA 
BY STOR 


What America Wants! 


COMPARE THESE FIAT “500” FEATURES ! 


More than 50 miles per gallon... 
Price at Seaboard points, $525... 


metal body . . . Independent Front 


Suspension... 


Retail 
All- 
Wheel 


Synchromesh transmission 


. Four speeds forward (silent third) ... 


Hydraulic brakes 
absorbers... 
Safety glass... 


luggage space... 


tion... 
. Large 
Continental lines .. . 
. Excellent roadability 


tort. 


Hydraulic 


Nothing has been overlooked. 


shock 


Extremely low oil consump- 
Adjustable seats 
Beautiful 
Superb engineering 
and riding com- 


o/FIAT EXHIBITS AT NEW YORK 
¢/AND OTHER AUTOMOBILE SHOWS 


New York Show Headquarters 


HOTEL LEXING 


TON 


‘SEE US AT THE NEW YORK SHOW OR WIRE 


1938 LINCOLN-ZEPHYR FOUR-DOOR SEDAN 


access to the luggage space. The 
compartment is lighted automat- 
| ically. Additional luggage space 
is found back of the seat in the 
| deck is lifted tire and frame are | |} coupe and convertible coupe. 
rev-a’ed. These can be swung Among the important improve- 
cown out of the way to give 26, Col. 3) 


ICONOMY 


| types. The compartment, reached | 
| through the rear deck hatchway, | 
|also enclosed the spare tire and | 


times without | 


compartments 


in all new body (Continued on Page 


SMARTNESS LOW PRICE 


The Ideal 
Companion Line for You 


* IN ONE CITY 400 SOLD IN 90 DAYS 


Fiat has opened up a brand-new light car market. Present dealers ALL 
say: “People like Fiat. They’re buying Fiat.” CHOICE TERRITORY 
STILL OPEN. 


* YOUR EXTRA-PROFIT LINE 


No matter what car you sell today, you can cash in on this Fiat 500. 
It’s packed with news. Literally thousands of live prospects are crowd- 
ing showrooms to see this brilliant new economy car. HANDLED BY 
NATIONAL FINANCE COMPANIES. 


IMMEDIATE DELIVERY 


Fiat cars and parts are already available at all main ports on the At- 
lantic, Gulf and Pacific coasts. Cars are arriving by shiploads. THE 
PERFECT SET-UP WITH WHICH TO STEP UP YOUR 1938 
VOLUME. 


CARS WITH 
WHEELBASE 


DES LARGER 


INCH 


INCLI 
AND 1 


LINE 
WHEE 


ALSO 
LBASE 


THE FIAT 


95-INCH 10 


FOR DETAILS TODAY!—THE ADVANCE CORPORATION, BUTLER, PA. 











ae . y saline a ORE = 


ae ed ea id teenie 





92 NEW MODELS A YEAR 


In a hundred thousand neighborhoods this month men and 
women will rip themselves from daily routine to see the new 
cars, to judge lines, to bounce on seat cushions, to lift bon- 
nets. Nowhere else in the world does such unified shopping 
action take place... Millions of Americans seeking out prod- 
ucts they hope to buy! * If the automobile industry weren't 
the most progressive one on the face of this globe such a 
phenomenon could never happen. If inventors, designers 
and engineers did not dream, work and sweat new improve- 
ments into their products...if they stopped and said, “This 
is ‘tops’—we’'re satisfied,’’ the torrent of new-car interest 
would soon slacken and dry up * Last year’s cars were peaks 
in progress—but that was last year! Active people, whose zest 
for living turns the wheels of Detroit, want the new, and want 
it now. Their “divine discontent” burns more gas, grinds 
down more treads, rolls up more miles, and discards cars that 


would be considered ‘‘new” in other countries. 


52 times a year Collier's produces a new and improved 
model...its fast-moving editors jolt the publishing field with 
one new innovation after another. Why? Last week’s Collier's 
was goed—but that was last week! Collier's, like the motor 
industry, knows that markets are always rolling on...and the 
active segment takes the high-speed lane. When you are 
through changing, you are through! Whether it be motors 
or magazines, if the public passes you—your product passes 
out * It isn’t easy satisfying the “on-the-go” urge of Active 
America—but it's very, very profitable. By making deter- 
mined bids for the ‘‘first-to-be-served” market, Collier's cir- 
culation has zoomed upwards—doubling in ten short years! 
TODAY MORE ACTIVE PEOPLE READ COLLIER’S THAN 
ANY OTHER MAGAZINE *® And Motordom bids for the 
patronage of these active people with constantly increasing 
advertising investments in Collier's. Who knows better than 


an automotive man that new times call for new leaders? 


Collier's 


THE ACTIVE MARKEE T 


THE CROWELL PUBLISHING CO., 250 PARK AVENUE, W. Y., PUBLISHERS OF COLLIER'S + THE AMERICAN MAGAZINE + WOMAN'S HOME COMPANION + THE COUNTRY HOME MAGAZINE 


THE LARGEST MAGAZINE AUDIENCE IN THE WORLD... MORE THAW 9,375,000 CIRCULATION 
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New Models for 1938 Are Announced by De Soto: 
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New Law Would Exempt 


Trade-in From Ohio Tax 


COLUMBUS, O.—Forms of peti- 
tions proposing a constitutional 
amendment to exempt the trade-in 
value of used automobiles from 
the sales tax received approval of 
the secretary of state’s office this | 


week. 


they expected to submit it to the 


voters in November, 1938. In the 
interim a drive to obtain 300,000 
signatures will be launched im- 
mediately. Members of the com- 
mittee sponsoring the amend- 
ment are Glen M. Dailey of Co- 
lumbus, former state registrar of 
vehicles, and Herbert Heeman, 
Milton A. Roemick, Henry Hause- 
man and Erwin D. Latimer jr., of | 


Sponsors of the proposal said | Cleveland. 


@ And remember, Dole Fit- 
tings, and special Brass Parts 
made to your blue prints. Nat- 
urally, also, Dole, as a leader 
in automotive thermostats, is 
a logical source of supply for 
THERMOSTATIC BI-METAL 
—for many purposes. 


AT THE NEW YORK SHOW 
BARCLAY HOTEL 


| 





| taxes by governmental agencies | 


DE SOTO’S TOURING SEDAN FOR 1938 





When Pencils 
Are Sharp - - - 


CHICAGO.—Statisticians of the 
Chicago Motor Club sharpened 
their pencils this week and came 
up with figures on two widely | 


| separated phases of motoring. 


First, they reckoned that on the | 


basis of. $1,400,000,000 collected in| 


last year, the motorists paid an| 


| average of $460 a mile for each | 
| of the 3,000,000 miles of highway | 
in the United States. 


| the 
| showed that night 


Next, the result of an analysis | 
of accidents made in this city by | 
club, it was announced, 
is twice as 
dangerous as day for pedestrians 


| more than 50 years of age. 


THE DOLE VALVE COMPANY, 1901-41 Carroll Ave., CHICAGO 


2-137 General Motors Building, DETROIT 


SELF- ALIGNING 
BALL BEARING 


UAW Threatens 
NLRB Complaint 


DETROIT.—United Automobile 
Workers Union officials declared 
here this week that a threat to 
file charges with the National 
Labor Board unless the Chrysler 
Corp. accepts an invitation to hold 
a conference on alleged Wagner 
Act violations. The corporation de- 
nied receiving <ny communication 
from the union. 

A letter reputedly sent outlined 
grievances and declared that the 
union’s counsel had been instruct- 
ed to prepare a complaint to be 
filed with the NLRB. 

First difficulties with another 
union in the Chrysler Corp. came 
several months ago in the form of | 
a fight which brought a tempo- 
rary shutdown of the Plymouth | 
plant here. 
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PRECISIVN BEARINGS 


BALL. RYVLLER AND THRUST 


Write for free Catalog and Engineering eri 


DOUBLE FELT SEAL 
BALL BEARING 





} 


| can Society of Engineers, meeting 
| here in conjunction with the an- | 
| nual 
| Safety Council, closed its sessions 
| by electing C. B. Boulet, safety di- 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. | 


— Line Featured by Color, 


Increased Size, Restyling 


DETROIT.—Now on display at 
the showrooms of all of the divi- 
sion’s dealers, the new De Soto for 
1938 was announced this week by 
the De Soto diviison of Chrysler 
Corp. 

The new car, which features me- 
chanical improvements that in- 
clude a new frame, more powerful | 
hydraulic brakes, new cushioned | 
riding qualities and a _ rubber- 
mounted steering set-up, measures | 
119 inches from wheel center to | 
wheel center with an _ overall | 
length of 199 inches. 


The front end follows the De 
Soto “horizontal” pattern of for- | 
mer years, but is restyled. The | 
new “face” features a_ radiator | 
grille made up of _ horizontal | 
chromium bars, die-cast for added | 
strength. These sweep back along | 
the hood to form the side louvres 
of the car. 

A band of widely spaced chro- 
mium louvres, set off by an outline 


Service for Hupp 
Owners is Aided! 


By New Franchise 


DETROIT. — Nation-wide serv- 
ice for Hupmobile owners has 
been improved through the pro- 
visions of a new dealer franchise, 
according to John F. Bowes, serv- 
ice manager of Hupp Motor Car 
Corp. 


Under the new franchise, 
adopted just prior to the intro- 
duction of Hupp’s new 1938 mod- 
els, each dealer is required to 
maintain complete, modern serv- 
ice facilities for all Hupmobile 
cars in his territory and to fur- 
nish the company’s standard in- 
spection service on all new cars 
sold. The franchise also stipu- 
lates the installation of factory 
service equipment and adequate 
replacement parts at all sales} 
outlets. 


At the same time, completion of | 
a new nation-wide distributor or- 
ganization for Hupmobile, assem- | 
bled under the new franchise, was 
announced by W. A. MacDonald, 
vice-president and director of 
sales. 


The task of building the new | 
distributor organization was ac- 
complished by 15 regional repre- 
sentatives appointed by the fac- | 
tory to select distributors and 
dealers in their respective zones. 
The new franchise provides ex- 
clusive territories and protected 
sales for Hupmobile dealers. 


Boulet Is President 


Of Engineers’ Society 
KANSAS CITY.—The Ameri- 


meeting of the National 


rector of the Wisconsin Public 
Service Corp., as national chair- 





man for the coming year. 


of body coloring, divides the grille 
in the center and tends to bright- 
en up the entire front end of the 
car. The word “De Soto” is car- 
ried in gold block letters running 
vertically down the nose of the 
car below the new streamlined 
radiator ornament. 

Below the grille, a skirt, deco- 
rated with chromium in a chevron 
design, adds to the appearance of 
the front end. New bumpers are 
big, with high guards that protect 
the grille. 

High-crowned front fenders, 
with a suggestion of a “crease” in 
the center, help give the car an 
appearance of grace and motion. 
Headlamps are nested in the fend- 
ers, and set farther apart than 
before, to provide better road 
lighting. 

The hood is hinged in the cen- 


| ter, opening from the side. A new 


hood lock controls a plunger bar 


| that lifts the hood high enough to 


enable one to raise it easily. 
Windshield lines slant back and 
flow smoothly into lines of De 
Soto’s one-piece, seamless steel 
top. The windshield is of the solid 
type and is deeper than before, 
giving drivers and front seat pas- 
sengers 12 per cent more vision. 
Complimentary colors, blending 
with the body colors of the car, 
have been introduced at several 
points on the exterior. For in- 
stance, stripes of color have been 
added to the bumper, and color 


(Continued on Page 25, Col. 1) 


STAINLESS 
TANKS... 


SPEED-UP MILK SERVICE 


The Motor Terminals Company 


| has developed a new truck-rail 


method of transporting milk 
from the cow to the breakfast 


| table. In this set-up, four or five 
| large tanks—each of 2,000 gallon 


capacity—are loaded on a single 
flat car in the country and trans- 
ported by rail to New York City. 


| Tanks are loaded onto trucks 


and delivered to the dairy. The 


| success of this operation lies in 
| the use of tanks lined with the 


Chromium-nickel stainless steel 


| sheets, which reduce the weight 


of the tank making it easier to 

handle. Special lining of stain- 

less steel is unaffected by the 
milk and tanks 
require only 
one cleaning per 
round trip. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 
Representatives, their hotel’ headquarters while at the show, and their permanent addresses 


Passenger Cars & Trucks? —— 


H | sales mat J. Harmon, mgr. New York dept.; T. P. Hendy, Earl DeVinney, display | sales promotion. Biltmore—H. F. Olmsted, 
A | branch and exhibit dept.; R. L. Myers, Atlantic dir. pubcty.; N. C. Rogers, sales promotion; 


; HUDSON MOTOR CAR CO., 12601 E. Jeffer- | regional mgr.; William Crossley, zone mgr.,| C. R. Paton, chief engr.; W. M. Packer, 
gy gg ee -— oan oun son ave., Detroit, Mich. Barclay—W. R N New York; J. H. Lemons, asst. zone mgr.,| gen. sales mgr.; H. L. Beecroft, asst. sales 
W. A. Thornton, secy.; A. € Olander sales Tracy, vice-pres chge. sales; G. H. Pratt, | New York; A. Sandberg, budget mgr.; M.| mer., eastern div.; R. I. Wheeler, regional 
mgr.; W. A. Ward jr., atty.; R. 0. GUL sales mgr.; W. A. James, adv, mgr.; H. F.| NASH MOTORS, Division Nash - Kelvinator . at = i new car selling; A. R.| mer.; G. L. Logan, asst. to gen. sales mgr. 
vice-pres. chge. prod.: If. 1. Hazzard, chief Byrne, east. sales mer ; % Fi. Stanbaugh. Corp.. Kenosha Wis. Sittmere Cc. H. Bliss, Penamnie = , — a. _ meee” D. E. | PIERCE-ARROW MOTOR CORP., 1695 Elm- 
engr.; R. M. Webster, chief body engr.: G dir. natl. serv. opers.; C. G. Beeching, sales vice-pres., dir. sales; Courtney Johnson, gen. : gindewey, _Serv. dept.; . onst, R B. wood. ave., Boffelo, 0. ¥, Siidenwe 
S. Martin, H. 8. Maginnis, pur. agts.: mgr. chge. zones; M. M. Roberts, mgr. sales| sales mgr.; C. N. Roby, east. sales megr.; Pennock, T. V. TenBroeck, G. G. Smith, E. | Chanter pres. : i. E. Allen china exes. 
Clarence Fishleigh, F. E. Fenn consulting development. A. tt. Boscow, dir. adv. and mdsg.; F. C. D. Ruth, J. E. Mitchell, J. B. Loftus, sales ja. B i "Washer ” oie chge. mfs. 
engrs.; F. J. Foster, chief exper. ‘dive; M. J MOTO AR CORP.. 36 : Milw Williams, asst. adv. mgr.; E. J. Reeser, sales reps., New _York zone; W. G. West, serv. M c Ewald ‘i a L. F ‘Sates vines 
Vanderlin, adv. agt.; M. E Stehle, traffic nOrr R = 7 "an nt a ' Br dey prom mer.; A. C. Tiedemann, dir bus. a New York zone; Harry Ekblade, G. F. | pres chee engrg : T. ‘ O’ Rourke asst ts 
mer.; A. E. Botti, mgr. order dept.; Emil — "Ms ‘D ak ieee “an | mgmt.; H. M. Salisbury, export sales mgr. ; Miller, C.D. _Femier, Stephen Lawrence, | hres.; R. B. Miller, dir. purs.; H. T. Kunold 
Hofsoos, Ed Parrick, adv. agcy. execs : a : o “ — eee eee omer Fred 1. Shaw, pubety, dirt serv. reps. New York zone; P. N Ober, | ener. : L j "Schubert chief ‘body engr 3 @. 

1. Mandeville, adv. agey. dir pubety. ; George | . s ee tae” dir. a 7 F a Compael. a Aarons Hughes, Robert D. Aberdeen, asst gen sales mgr.; Ww. é 
Ketchum, adv agcy. pres.; Robert E. Grove, towes, dir. serv.; F. J. Snyder, serv. dept.; | QO peared : ee ee — Shortal, regional mer. 
dv. agcy. ex vice pres.; T. R. Brady, fety Ht. M. Hempstead. dir. adi 1 st Cotter, | Sinai chassis ane. —" i 9 act { PLYMOUT 5 
mar.; H. E. Crist, chief inspector. Special] — cecy.-trea OLDS MOTOR WKS., Lansing. Waldorf-Astoria vif ee , ; —— VMOUTH AND DE SOTO, Detroit, Mich. 
display at Roosevelt Hotel lobby | C. L. MeCuen, gen. mer. D. E. Ralston, gen asst. mfg. mgr a = ” Eddins, = « —— 
y + > 00c ce-pres, 5 . - 
THE AUTOCAR CO., Ard Pa. 555 W 1 2 Se ee ee adv. mer; In G. Pood, vieo-peen, (ie Se 
id tebe F. Page ir., pees: 1. — oe See ee) & 2. Cae, ae r J. B. Wagstaff, sales mer.; R. M. Rowland, = 
Coal B B. Bachn an, ( 4 inastes , Dwyer INTERNATIONAL HARVESTER CO., Har eS See or see Soe asst. mer.; K. nl Bronson " adv. mer.; H, T. - 
. . , sleet ace er, vester bldg., Chicago, Ill. 570 W. 42nd st. Oswald, body engr.; F. G. Sander, compt.;| PACKARD MOTOR CAR CO., Detroit, Mich. : ” ce 
Frank D. Walt, vice-prest Edward F A. W. Scarratt, chief auto. engr.; W. D K. C. Plasterer, chief inspr.; V. C. Havens, Biltmore—Alvan Macauley, pres.; M. M. Gil- Mitchell, Detroit mgr., J. Sterling Getchell, ~ 
‘ gan, sales mgr 5 , : ‘ Y, ‘ . an s ; 1 rs I iu Mackenzie, J i Deuins, H. W, 
e Reese chief engr. trucks; W F. McAfee, adv. mer.; L. T. Weston, asst. adv. megr.; man, vice-pres.-gen. mer.; J. G. Vincent, c aod 
gen. sales mer.; P. V. Moulder, motor truck W. H. Loudon, parts and acces. merch. mgr.; vice-pres. engrg.; H. J. Ferry, secy.-treas. Frier, reps., J. Sterling Getchell. 
B sales mgr.; C. E. Stevens, asst. motor truck Maynard Murray, mgr. display and exhibit Roosevelt—F. F. McKinney, dir. ady. and (Continued on Page 19, Col. 1) 


BUICK MOTOR, Division General Motors Sates 
Cerp., Flint, Mich. Waldorf-Astoria—Harlow 
if. Curtice, pres., gen. mgr.; W. F. Huf 
stader, vice-pres’, gen. sales mgr.: Thos. H 
Corpe, dir. adv. and sales prom.; C. A 
Chayne, chief engr.; H. J. ©. Miller, O. L. 
Waller, asst. gen. sales mers It. C. Gilles 
pie, southern regional mgr.; I’. S. Steen 
strup, Pacific coast regional mer Barclay 
0. W. Young, gen. mfg. mar.; Dale Williams, 
compt Special display at General Motors 
Salon, Waldorf-Astoria Hotel 


Cc 

CADILLAC MOTOR CAR DIVISION, 2860 
Clark ave., Detroit, Mich. Waldorf-Astoria 
N. Dreystadt, gen. mgr.; D. E. Ahrens, gen 
sules megr.; E. W. Seaholm, chief engr.; V 
A. Olsen, works mgr.; W. B. Wardle, compt.; 
Kh. L. Newton, asst. gen. sales megr.; F. J. | 
Denney adv. megr.; O. M. Nacker, asst 
chief engr.; G. E. Parker, chassis supervision; 
‘ 0. Richards, body supervision: C. F 
Boos, custom body mgr.; Ernst Schebera 
Fleetwood body div 


CHEVROLET MOTOR DIVISION, General Mo 

tors Sales Corp., General Motors Bidg., De 

troit, Mich. Ambassador—M. E. Coyle, pres 

Waldort-Astoria—W. E. Holler, gen. sales 

mgr.; H. B. Hatch, Felix Doran jr., T. H 

Keating, W. G. Lewellen, asst. gen. sales 

mgrs.; A. F. Young, Flint regl. mer G. I 

Smith, Great Lakes regl. mgr.; H. L. Hor 

ton, Atlantic Coast regl. mgr.; R. F. Hicks, 

Eastern regl. mgr.; E. A. Nimnicht, Mid 

West regl mer.; J. E. Johnson, South-West 

real. mgr.; K. M. Chase, Pacific Coast regl 

mar.: L. 8. Costley, South-Eastern regi. 

mgr.: H. K. Bragle, New England regi. megr.; 

1. M. Crawford, chief engr Hugh Dean, 

Che. prod.; C. IP. Fisken, natl. dir. ads 

E. ¢ Shaw, mg assembly plants; G. E x 2 

liolm, natl. dir. retail selling; E. W. Ivey, ‘ oe o 

get a: AWE acon, div. comptr HE AUTOMOBILE SHOW is a double 
& \ Kleist, niger midgets Cos % 

grove, asst. mgr. comm. cars; W. E. Fish, ye : ‘a 
natl. dir comn cars ‘ i Beck mar. 6g é ° + ’ > c > ‘e r 
pehiie petetions: C. J. Clock, ant. men show. First, you'll get a fine view of 
car dist M. DPD. Douglas, mer. P&A dept.; , “hg 

A. W. Frehse, Che engrg.; Ed. Hedner, Bes f ° oe ‘ 2 
se. h os Eis men Ge pe superb mohair velvet upholstery in the 
distr.; F M Larkins, chman-pers. and ‘ ga 4 

prop.; John MeQuaid, Che standards; W Ss see. , ° ° 

T. Maguire, chman-palace; D. P. O'Keefe, é Pe i new cars, at nearly every exhibit. 

gen pur. agt.;: W. G Power, dir. mass 3 ; 

selling: Chas. Proctor, Chev. standards; P Rs. 5 y . . 
L. Schaeffer, asst. chman (gen.); J. E : Then—see the ventilated velvet dis- 
Simmons, gen. chman.; M. E. Stallsmith 

Chev. standards: I. W. Thompson, asst. mgr. i ae a 

Sy gg ge ge G play at the Velmo exhibit, Space C48, 
Lexington—-Geo. Anderson, Chev. sales; BE. H sal J 

Colliau, retail selling dept Ilarry Hartz, Fr , h 
special feature; G. T. Mahaney, chman; M = ~~ > > . > r 
M. MacDonald, Jerry Rutzel, J. T. White, C49. Hear the Velmo story; learn how 
art and chart. Park Central--J. H. Early, P 2 

asst. mer. comm. car: I. L. Pond, D. BR re : oe > 
ee et tae. the super-strong mohair fleece is woven 
Scharff, traf. dir 


CHRYSLER SALES CORP., 12200 E. Jefferson into its smooth, crushless velvet pile; 
ave., Detroit, Mich. Barclay—D. A. Wallace, j 
pres.: J. W. Frazer, vice-pres., sales mer. ; ; ‘ 
Seema ae aslo A Saneee, Git. 0 and examine the ventilated back that 
and sales prom.; W. A. Hilman, serv mer. ; 
Men ee cham eran. Sv tes is ““engineered”’ for motor car service. 
display at Chrysler bidg 


D 
Metro, Mich, ‘Chrysler bide.-—Byron C. Fos. why Velmo sells and re-se//s better, in 


You'll have a finer understanding of 


Detroit, Mich. Chrysler bidg.--Byron ©. Foy 

pres. Barclay—L. G. Peed, vice-pres.; J. B 

Wagstaff, gen. sales mer.; R. M. Rowland 2 : : ; 
asst. gen. sales megr.; K. H. Bronson, dir : new and trade-in cars! 
ady. and mdsg.; D. M. Herrick, dir. regions; 5 

H. H. Dowdy, dir. serv 


DIAMOND T MOTOR CAR CO., 4517 W. 26th 
st., Chicago, Il Rooseveilt--k. J. Bush, 
©. A. Peirce, vice-pres. 3310 Queens bivd., 
Long Island City, N. Y.—T. €. Huxley jr., 
vice-pres.; J. J. Canniff, E. A. Dennis, J. E 


Morse, / 's ‘potter, k. J. George, R. E 
Kussin, F. J. Hollearn, dist. mgrs 

DODGE BROTHERS, 7900 Jos. Campau, De- 

troit, Mich. A. vanDerZee, gen. sales mgr. ; 

W. M. Purges, asst. gen. sales mgr.; E. J. 

Poag, dir. adv. and merch.; J. D. Burke. 
dir. truck sales HASE 
nae eEEEE ol 

E | 


ENGLISH MOTOR CARS, Ltd., 9 E. 57th st., | T 
New York, N ¥. Lexington—Robert F. | M oO HM A i R Vv 


Dibble, pres.; James D. Wilson, vice-pres 


. 
enamae-paes = conp.. 2505 w.| L. C. CHASE & CO., Inc., 295 Fifth Avenue, at 31st Street, New York City 
IM nm ave., De . Mich. Bilt J. B. | . "tae e 
Graham, pree.; BR. C. Graham, exec. vice-| Selling Division of Goodall-Sanford Industries 
pres.; F. R. Valpey, gen. sales mgr.; 8S. J. | 
Case, dir. adv.; W. H. Neely, chief designer; 
W. V. DeGalan, dir. serv. 
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New Wis. Fair Trade Law Makes Codes Optional 


New Legislation Retains 


Features of 


Special to Automotive Daily News 
MADISON, Wis. 


sine die adjournment Oct. 16, 


the special session of the state | 


legislature passed the fair trade 
practice bill; the department of 
commerce bill creating a new 
state department of commerce for 
aiding Wisconsin industry, and a 
chain store tax measure. 

The fair trade practice law re- 
enacts, in most respects, the Wis- 
consin Recovery Act which auto- 
matically expired July 25. It re- 
tains the main provisions of the 
old law with several alterations, 
one of which provides that manu- 
facturing industries cannot be re- 


Mott Promoted 
By Chevrolet to 


Co-ordinator Post 


DETROIT. T.—Appointment of 
Harding Mott, former special as- 
sistant to W. 
general sales 
manager, as Co- 
ordinator of 
Chevrolet’s com- 
mittee system of 
operation, was 
announced this 
week. 

Mott, who 
joined the Chev- 
rolet wholesale 
organization as 
a member of the 
general sales 
department 
April, 1932, has served as district 
manager at Philadelphia and at 
New York City, 


Harding Mott 


assistant regional 
tion manager at Tarrytown, N.Y., 


and manager of analyzation and | 
in the used car mer-| 


statistics 
chandising department at Detroit. 


In his new position, Mott will | 


work with Chevrolet dealers in 
all parts of the United States in 
their regular conferences’. on 
manufacturing and merchandis- 
ing policies. 


C. J. Alexander, ADN’s Wall Street 
correspondent, weekly presents an 
accurate analysis of the Street’s 
automotive _Perspective. 


7d 
FIRST M 


E. Holler, Chevrolet | 


in | 


as dealer ac-| 
counting manager at Philadelphia, | 
car distribu- | 





Recovery Act 


| quired to be governed by codes. 
Before its | 


The new act stipulates that if 











50 per cent of those engaged in|} 


any industry or trade are opposed 
to a code, it is to be considered 
evidence of its impracticability 


and futility. The bill further pro- | 


vides that no codes, which will be 
impracticable or futile, are to be 
imposed. 


Appeals of aggrieved parties 


from any commission order may |% 


be carried to the supreme court 
within 60 days. The act is to be 


administered by a fair trade prac- | 


tice commission as formerly. 

The chain store tax measure re- 
enacts the law which expired July 
1, except that it reduces the rates, 
which start at $25 for each store 


above two in a chain and go to a| 


maximum of $100 for more than 
25 outlets. The maximum under 
the old law was $250. It is esti- 
mated that the tax will raise 


$175,000 annually for the next two | 


years. 


The special session also passed | 
a reorganization bill giving the| 
governor larger supervision over | 
It au-| 
thorizes him in conjunction with | 
interim committee to trans- | 
fer functions and employes from | 


the state government. 
an 


one department to another, the 
changes to remain in effect unless 


revoked by the next legislature | 


within 10 days after receiving any 
reorganization report. 


It also reorganizes the depart- | 


ment of agriculture and markets 


by replacing the present commis- | 


sion with a_ policy-determining 
advisory board and replaces the 
secretaries of the public service, 
tax and industrial commissions 
with directors. 


Miss. May Increase 
Car Finance Co. Tax 


JACKSON, Miss. (UTPS).—A | 


campaign for repeal of Mississip- 


pi’s 2 per cent retail sales tax has | 
been launched by Sen. George P. | 


Ritchey, who is, however, advocat- 
ing increases in taxes for automo- 
bile financing companies. 

“The automobile finance com- 
panies are getting by us for a 
mere pittance in taxes. We should 
be getting from $500,000 to $1,000,- 
000 more annually from _ that 
source,” he said. 





at extreme left. 


One Family in 3 
In U.S. Car Buyer 

NEW YORK.—E very 
third family of the 30,000,- 
000 families in the United 
States will have purchased 
an automobile, new or used, 
sometime during 1937, pre- 
dicts the American Petrole- 
um Industries Committee. 

Sales of new.cars for 1937 
are expected to stand at 
about 4,300,000, and sales of 
used cars, which for the last 
ten years have been greatly 
in excess of new cars, are 
expected to exceed 7,000,000, 
making a total of approxi- 
mately 11,500,000 automobile 
sales transactions for the 
year, the committee esti- 
mates. In 1936 a total of 10,- 
606,000 automobiles was sold 
in the United States. Of 
these 4,016,000 were new 
cars, and 6,590,000 were used 
automobiles. 








‘Burns to Head 
Graham Sales in 


| DE TROIT.—Appointment of | 
Lawrence H. Burns as _ sales | 
| manager for the central division | 
for Graham-Paige Motors Corp. | 
was announced this week by F. 
R. Valpey, vice-president and 
general sales manager. Burns will 
headquarter in Chicago. 

Burns has been district man- 
ager for the corporation in the 
Chicago territory, but his new 


| merchandising 


cations 


A 


UNVEILING THE NEW 1938 Hudson at State and Wacker Drive, in Chicago. 
Chicago Hudson distributor, did the job dramatically. 


-’38 Hudson Line Launched 


si 
oe 


Butler Motors, Inc., 


W. E. Butler, president, is shown on platform 


Dramatically in Chicago 


By MEL ADAMS 
Staff Correspondent, ADN 
CHICAGO.—A master stroke of 
accompanied in- 


troduction of the new Hudson 


|}and Hudson-Terraplane lines for 


1938 the week 


end. 

Breaking away from the con- 
ventional and supplementing the 
showings in dealer’ establish- 
ments, Butler Motors, Inc., dis- 
tributors, utilized the choicest lo- 
in the heart of 
downtown section for outdoor 


in Chicago over 


debuts. 


Before the date for public an- 
nouncement, W. Ear! Butler, 
president, and O. H. Baehler, 
wholesale manager, of Butler 
Motors, Inc., looked over the 30 
Lydy loop parking lots. From 
among these, they selected the 
ten most strategically situated 
from the standpoint of crowds 
and motor traffic size. 

In each instance, the Hudson 
or Hudson-Terraplane model, as 


| the case may be, is mounted at 


}an elevation so as to 


assure at- 


| tention. 


Central Division | 


| 
| 
| 
| 


duties will make him responsible 
for all Graham-Paige operations | 


in North and South Dakota, Min- 
nesota, Iowa, Missouri, Wisconsin, 
Illinois, Michigan, Indiana, Ken- 
tucky, Ohio and parts of West 
Virginia. 


Oil Institute to Elect 


Announcement day was in the 
nature of a celebration, centering 
about the location at State street 


Northwest Willys, 
Inc., Is Formed 


MINNEAPOLIS.—Formation of 
Northwest Willys, Inc., distribut- 
ing organization for the Willys- 
Overland Corp., has been an- 
nounced by O. E. Pederson, vice- 
president and general manager. 

The new concern, incorporated 
in Minnesota for the distribution 
of Willys automobiles and trucks 
|in Minnesota and a part of Wis- 
consin, has taken over the build- 
|ing at 63 S. Thirteenth St. here. 
and Cooley Ellis, who 
automobile agencies in 


Jess 
operate 


F ifty New Directors | Toledo and Chicago, are president 


CHICAGO.—Terms of office of | 
51 members of the board of direc- 
tors, elected in 1935, expire at the 


and secretary-treasurer, respec- 
| tively, of the new organization. 


| 18th annual meeting of the Amer- | 


|ican Petroleum Institute, sched- 
| uled for Nov. 8 to 12 in the Ste- 
vens hotel, and the offices will be 


| filled by election during the ses- | 


| sions. 


Nominations for membership on | 


the board will be made by the 
board of councillors, which is 
scheduled to meet Nov. 10. Elec- 
tions will be held at the general 
session following. 


Show Plans Under Way 

YOUNGSTOWN, 
largest automobile show 
| here are taking form, 
charge have announced. 
responsibility for the 1938 automo- 
bile exhibit display rests on E. Clyde 
Woods, president of the Mahoning 
County Automobile Assn., and James 
S. Taykor, secretary-treasurer. The 
show will be held in Stambaugh 
Auditorium, Nov. 2-7. 


officials 


the | 


O.—Plans for the 
ever held} 
in | 
Most of the 


and Wacker drive. The event en- 
listed participation by leaders of 
the State Street Council, com- 
posed of the big department 
stores and other merchants on 
this principal shopping street of 
Chicago. 

“The idea back of our intro- 
duction of new models was based 
upon sound principles of mer- 
chandising,” said Butler, “For 
one thing, we got away from the 
usual announcement method. 
Then, too, we planned with the 
thought of getting the largest 
possible crowds to join in our 
pre-show display. Although we 
made no effort to force or even 
close sales, many orders were 
taken and a big bank of pros- 
pects has been accumulated for 
the new models.” 


Car Toll Shows 
Another Advance 


WASHINGTON. — Deaths 
caused by motor vehicles in 123 
major cities during the week end- 
ing Oct. 9 totaled 241, numbering 
55 more than in the correspond- 
ing week of last year, according 
to the bureau of the census. 

Fatal accidents in the 123 cities 
during the first 40 weeks of 1937 
totaled 7,088, compared with 6,- 
402 for 1936, an increase of 11 
per cent. 


William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto- 
motive Daily News. 


cordially invite 
our friends 

in the Industry 

to visit us at our 


Show 
Headquarters 


HOUDAILLE- 
HERSHEY CORP. 


SUITE 638 
BILTMORE HOTEL 








Industry Awaits N. Y. Show Opening Wednesday 


AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 23, 1937 


20 American, Two F oreign 
Cars Go on View at Palace 


(Continued from 


Thursday, International Day; Fri- 
day, Safety Day; Saturday, Foot- 
ball Day; Sunday (show open but 
no special designation); Monday, 
Women’s Day; Tuesday, Trailer 
Day; Wednesday, Closing Day. 

During the past two years the 
New York national show has won 
even greater recognition as the 
starting point of the automotive 
year. Moving the show forward 
in 1935 from January to Novem- 
ber and limiting announcements 
to a given period in advance of 
the show opening, has resulted in 
a more concerted effort on the 
part of the industry as a whole. 

Promotional activities in the 
form of car cards, billboard, trade 
paper advertising, radio and co- 
operation with merchants 
throughout the metropolitan area 
has been carried on with greater 
intensity this year than in the 
past. For this reason, Alfred 
Reeves, general manager of the 
Automobile Manufacturers’ Assn. 
and manager of the show, is con- 
fident of a record attendance next 
week. 

Decorations for the show this 
year have been worked out on a 
more spectacular basis than in 
the past. Large murals will por- 
tray progress of the industry and 
are designed to express the grace | 
of line and symmetry of the 1938 
cars. Copper-sheathed columns 
will rise to the third floor of the 
Palace; the red carpet and the 
green leaves artistically draped 
will create a strong note of 
autumn. 

_ Ther main entrance aisle will be 


Clutch Features 


Chevrolet Series 


Of 1938 Models | 


2) 


(Contir ead tb irom Page 
door sills to exclude weather and | 
drafts. 

Differences between the two se- 
ries of Chevrolets are basically the | 
same as heretofore. In the chassis, | 
the principal difference is the sub- | 
stitution of conventional I-beam 
front axle and semi-elliptic 
springs, on the Master, for the | 
fully-enclosed knee action units of | 
the Master DeLuxe. Interiors pre- | 
sent the same general appearance | 
in both series. The main additions | 
in the case of the Master DeLuxe 
are assist cords, dome light switch 
on pillar post, ash receivers, rear 
window curtains, and decorative 
door sill plates. The instruments 
are the same, except for the addi- 
tion of water temperature gauge 
on the Master DeLuxe. Outward 
appearance is identical, except for 
substitution of embossed and 
painted running board edge for 
the stainless steel strip found on | 
the Master DeLuxe, addition on 
the Master DeLuxe of a name-| 
plate on the louvers, and of 
bumper guards. In the Master De- 
Luxe models, and on the Master 
Cabriolet, armrests are furnished 
on the front doors. 

Both lines include coach, sedan, 
sport sedan, town sedan, and busi- 
ness coupe. The Master DeLuxe 
line has in addition a sport. coupe 
with rumble seat, and the Master 
line has cabriolet, sedan delivery 
and coupe pic kup. 


New Battery Announced 


By U. S. Tire Dealers | 
NEW YORK.—A new “U.S.” 
battery, featuring “giant plates” 
and “triple sealed case” construc- 
tion, has been announced by USS. | 
Tire Dealers Mutual Corp. 
The battery, which is now be- 
ing shown to dealers, incorporates 
new giant plates, said to provide 
26 per cent more power-generat- | 
ing surface, provide quick starts, 
long life and a large power 
reserve. 
FOR SALE—Motor Analyzer, $139.00 value. 


Will trade for used car. 5337 W. 22nd 
Street, Cicero, Ill.—Adv. 


| occupy 


Page 1) 

by a row of tall 

illuminated 
far end, 


have the 


double 

of 
the 
will 


flanked 
glowing columns 
bricks. At 

Staircase” 


glass 
“Grand 


| keynote of the show at its center 


®» 


a slowly-revolving globe against | 


a background of fleecy clouds, 
while apparently speeding over 
the surface of the globe will be 
a streamlined car driven by a 
young woman. The show slogan: 
“Putting the World on Wheels,” 
will appear in the clouds. 

The trailer display, 
the fourth floor, will be 


unusually attractive this year. It 
will be decorated with autumn 


foliage to give the effect of an | 





| ment. 
which will | 


| 
| 
| 


outdoor scene. The trailers 
general, this season, will be Sansa 
more palatial and home-like than 
those displayed at the automo- 
bile show, for the first time last 
November. 

New materials, better 
all sorts of weather; 
treatments; some 
models being designed by well- 
known stylists, will make a 
strong appeal to the visitors. 


A 
bathroom 


adapted 
new in- 
of the 


to 
terior 


number will have shower 
installations and use 
gas for cooking and hot water 
supply; silent automatic re- 
frigerators and about everything 
one might expect to find in a 
well-equipped kitchenette apart- 
Greater comfort in sleep- 
accommodations is. being 
stressed; likewise ventilation and 
screening to keep out _ insect 
pests, as well as other refine- 
ments. 


ing 
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« Hupp Will Push Exports; 


New Re presentatives Named 


DETROIT.—A program of ex- 
pansion and realignment of Hup- 
mobile’s export structure has 
been completed with the appoint- 
ment of a special representative 
in Latin American countries, ac- 
cording to Verne H. Wilcox, ex- 
port manager of Hupp Motor 
Car Corp. 

Anticipating an 
Hupp’s export volume 
1938, the company has added five 
special representatives to the ex- 
port division. Those named 


increase’ in 


Continental Europe, 
the Mediterranean 
Near East, with 
in London and 
G. Willems, district 


tative for 
British Isles, 
area and the 
headquarters 
Brussels; E. 


during | 


are | 
John F. Mauro, district represen- | 


Eastern Asia, 
‘ast Indies and 
A. V. Gulli- 


representative for 
The Netherlands 
Northeastern Africa; 
ver, Johannesburg, S. A., district 
representative for southern and 
western Africa; H. B. Phipps, 
sales representative in Australia, 
Tasmania and New Zealand, and 
Arthur S. Kleeman and Co., Ltd., 


|New York, as sales director for 


South America, Central America 
and the West Indies. 

Hupp’s factory records are said 
to indicate that during 30 years 
of manufacture an average of 
more than 10 per cent of its total 
production has been exported. In 
the last seven years the com- 
pany’s export volume has reached 
as high as 16 per cent of its total 
production, it is reported. 


@ When car owners come in for glass replacements, you owe 
it to them and to conscientious service to put in Safety PLATE 
Glass again—for there is NO real substitute for Safety 


PLATE 


Glass. You gain satisfied customers and make a 


LARGER profit. Your customers gain the comfort of clear 
vision and a marked reduction in eyestrain and fatigue. For 
Safety PLATE Glass, carefully ground and polished to high 
brilliance, is exceptionally clear and practically free from 
waviness and distortion. 


And because your car owners depend upon you for quality in 
Ww orkmanship and materials, it is to your best interest to use 
L-O-F Safety PLATE Glass—accepte -d with confidence eve ry- 
where and used by many manufacturers as original equip- 
ment. You can obtain prompt service for these jobs from your 
local L-O-F Glass Replacement dealer. You will probably find 
him listed in the yellow pages of your telephone directory. 


REPLACE WITH 


Safely PLATE Glaws 


LIBBEY- OWENS: FORD GLASS COMPANY... TOLEDO, OHIO 
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NEW WIDE DOORS! Safety-step running boards! You don’t have to‘‘tip-toe”’ in and out of a Graham. 





OPPORTUNITY FOR SALESMEN! Don’t pass up 
the extra, big earnings that Graham offers. Get 
with the hot line for ’38! Go see the Graham 
dealer near you. And... you star salesmen who 
want to go into business for yourselves . . . get 
the facts on the Graham franchise. This may 
be your “big chance’’! Don’t miss it! 
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BuataRIGHT ! 





ADVANCE PICTURES OF THE NEW GRAHAM MARK IT 
AS THE “STYLE SETTER” FOR 1938. DEALERS LOOK 
FORWARD TO GREAT YEAR AS ENGINEERING AND 
ECONOMY LEADER STEPS OUT IN FRONT IN STYLE! 
GRAHAM IS THE HOT LINE FOR 38! ...A NEW, BIG 
“MONEY-MAKER” ON THE MARKET! GET THE FACTS 
ON THE LIBERAL GRAHAM DEALER FRANCHISE! 


@Remember the talk there was about 
Graham in ’32! That’s when the “Blue 
Streak” scooped the field with the first skirted 
fenders in the industry! There’ve been even 
more rumors about Graham this year—but 
they couldn’t tell the whole story. Graham’s 
got it, men! It’s the hot line for ’38! 


A Big Package! 
Look at these pictures! Then decide for your- 
self whether you want to sell this car or sell 
against it. Graham gives you a brand new 
style story that the public will go for—that 
no other manufacturer can touch! 

But Graham doesn’t stop at appearances. 
It’s a big, handsome 120-inch wheelbase car. 
You get a tremendous performance story- 
the new Graham SPECIAL develops 90 
horsepower, the new Graham SUPER- 
CHARGERS, 116 horsepower. 


Proved Economy! 

You get positive proof of economy. Graham 
holds the Official U. S. Economy Champion- 
ship—23.95 miles on a gallon. No wild 
“‘claims’’—Graham’s record has been proved 
in actual competition under A.A.A. sanction. 

Graham gives you the safest car ever built. 
That’s our honest belief. Oversized hydraulic 
brakes. All-steel body. Safety glass. Lower 
FLICK A FINGER TO SHIFT GEARS! 7hal's what 


the amazing new Vacuumatic Gear Shift makes pos- 
sible. A real innovation! 





center of gravity. Wider rear tread. A score of 
unique, new safety features this year—no car 
but Graham has them all. 


Sensational Sales Story! 


What a car to sell! No other car in America 
has such a great sales story! New safety- 
styled doors. New safety-step running boards. 
New recessed instrument panel. Sensational 
Graham Overdrive! New Vacuumatic Gear 
Shift! Shift gears with a flick of a finger 

keeping your hand on the wheel. Both of 
these features now optional on all models. 

No other car gives you so much! NO WON- 
DER GRAHAM DEALERS ARE HAPPY! 
No wonder other dealers are wiring for fran- 
chise information! The public will go for 
Graham’s price—just a little more than the 
lowest! Dealers will go for Graham’s liberal 
franchise—profit on every car. Put those two 
factors together. They add up to PROFIT- 
ABLE VOLUME for you! 

See these cars for yourself. Learn the whole 
story. Send this telegram, COLLECT, to 
F.R.Valpey, Vice-President and General Sales 
Manager, Graham-Paige Motors Corp., 
Detroit. “I'M INTERESTED. SEND 
FRANCHISE FACTS.” Sign your name, 
your address. Do it today! 


CAPTURES THE WOMEN’S VOTE—100%! Graham's 


stylish aliure makes the 1938 Graham sure-fire for 
the women s vote. 
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Mass. Supreme Court Kills 
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Strips State Highway Dept. 


Of ‘Power’ 


(Continued 


ting a run-around in the matter 
of getting approval. And if other 
states have similar 
passed by motor vehicle depart- 
ments, in which the state laws do 


give the departments such power, | 


get similar deci- 


truckmen may 
sions. 

The decision made clear that 
the department of public works 
exceeded its authority in making 


a regulation to equip with the de- 


vices; that its power is limited to| 


movement of vehicles on state 


highways only. 


Last year regulations were 


passed by the public works de-| 


partment commissioners and they 
specified what types would be ap- 
proved. The entire proceedings 
had been taken out of the prov- 
ince of Motor Registrar Frank A. 
Goodwin for some reason. 


After a date was set compelling 
the equipment to be installed by 
July 1, a protest was made by 
truckmen that they could not get 
ready at that time. Aug. 1 then 
became the date. Meanwhile, the 
Motor Truck Club requested 
hearing on the matter. 


ficials were asked to arrange a 


conference with a few present. | 
refused. A public hearing) 


They 
followed, 
which the 


largely attended, at 


commissioners 


taken to task for passing such} 


rules and regulations. But the 
public works commissioner said 
they would put the law into ef- 
fect Sept. 1. 

Then the Motor Truck Club had 
its attorney, LaRue Beown, take 
the case to the supreme court. 
Several signals were approved 


regulations | 


al 
Its of-| 


were | 


to Make Laws 


from Page 1) 


and some big corporations put 
them on their fleets, but members 
of the Motor Truck Club were 
told to disregard the law. Suit 
was entered several months ago 
and hearings were held by the 
court. 

The court § ruled The plaintiff 
that the department of public works 
be authorized to make such a rule 
unconstitutional delegation of legislative 
But before that question is reached we 
consider whether the rule is within the 
granted by the terms of the statute 

“The 
Rules 


restrict 


contends 
could not 
without an 
power 
must 
power 


decisive statutory words are these 
and regulations to direct, 
the movement of vehicles on state 
highways.” The rule-making power not 
extend to the vehicles It is limited 
to the ‘movement’ 
and enforcement of the provisions requiring 
a stop before entering a ‘through way.’ 

“It does not extend to the movement of ve 
hicles on any other ways. The rule in question 
seeks to prohibit the ‘movement’ of certain ve- 
hicles on state highways unless they are 
equipped with certain signalling devices. Since 
time almost every vehicle must travel 
on a state highway, the rule in its practical 
operation requires that certain vehicles be 
equipped with these signalling devices if they 
are to be operated at all within the common 
wealth. 

“If this 
lation of 
highways practically 
vehicles and their operators 
commonwealth could — be drawn 
rule-making power of the 
works 

‘In our 
not directly govern or re the 
of vehicles on highways within the 
lative grant of rule-making power. It relates to 
the motor vehicle elf and equipment, not 
to its ‘movement.’ Its adoption was beyond the 
power delegated to the department. 
The plaintiff is entitled to relief 

attempt to enforce the rule in 
for plaintiff.’’ 


govern 
all 
does 


themselves, 


it some 


could be 
‘movement’ 


sustained a regu 
of vehicles on 
power over 
throughout 
within 


rule 
the state 
motor 

the 


the 


stion does 
‘movement’ 


rule 


strict 


opinion the in que 


state legis 


against 
any question. 


“A Word in Edgewise,” a regular 


feature by George M. Slocum, offers | 


a unique viewpoint from the motor 


world. 


AMERICAN 


é 


To THE AUTO SHOW 


the Fast, Clean, Comfortatle Way 


Save time and really enjoy your trip to the 
National Automobile Show at New York by 


using American Airlines. You can leave later, 


be back sooner, yet have more time at the 


Show. From DETROIT, 


6 convenient Flagship 


Flights daily direct to New York, 3 Hours, 5 
Minutes. Through service, no change of planes. 
To New York from Chicago, NON-STOP, 
3 Hours, 55 Minutes; from California, Over- 


night in 14-berth Flagship Skysleepers. Con- 
venient schedules from 57 important cities. 


Call your travel agent 


or American Airlines 


AMERICAN 


AIRLINES inc. 


department of public | 


} 


and | 


of vehicles on state highways | 


FLYING NASH CONVENTION CREW, holding key city meet- 


ings, in re the Nash for 1938, had 


to make fast time. Shown leaving 


Pittsburgh for the west coast are, left to right: Carl Tiedemann, 
Nash business management director; Courtney Johnson, general sales 


| chief; Bill Blees, general manager, 


Geyer, Cornell & Newell, and Roy 


| Boscow, director of advertising and merchandising. 


Sunday Closing Planned 


By Detroit Show Directors 


DETROIT.—In conformity with 
|the policy of closing all retail 
| automobile establishments in De- 
troit on Sundays, adopted last 
May by the Detroit Auto Dealers’ 
Assn., the automobile show here 
this year will be closed to the 
public, Sunday, Nov. 7. The show 
is to open Nov. 6, at 11 a.m. and 
continue to Nov. 13. 

Convention Hall, where the 37th 
annual show will be held, is a 
scene of activity with mechanics 
|}and decorators working at top 
speed getting the auditorium in 
readiness. 

The decorative color scheme 
for this year’s show will be vari- 
ous shades of coral and black, 
with a reproduction of a huge 
glass skylight giving the effect of 
an Italian loggia, it is reported 
by Joseph A. Schulte, show 
chairman. 

One of the interesting features 
of the show will be the showing 


of a huge model of Norman Bel | 
| Geddes’ “City of Tomorrow” which 
will show 


the manner in which 
the traffic may be handled on 
city streets in 1960. The model 
will be 40 feet in length and 10 
feet wide, with miniature sky- 
scrapers 10 feet high, and these 
will overshadow the present Em- 
pire State building. 

The commercial car display of 
the 37th annual Detroit automobile 
show will be 


| will be shown by Chevrolet, 
| Dodge, Federal, Ford, Plymouth, 
| Reo, Studebaker and Terraplane. 
The passenger cars will have the 
complete sweep of the South Cass 
hall which extends from Cass to 
Woodward Ave., so that the visi- 
tor to the show entering on either 
avenue entrance will come upon 
more than 200 of the new 1938 
models of the complete price 
range of automobiles of the low- 
est to the highest. 

“Trailer Town” is to be one of 
the interesting exhibits, with a 
large number of trailer manufac- 
turers having already made ap- 
plications for space. 


Toled o Jobs Up 


TOLEDO.—Industrial employment 
Toledo hit a 1937 peak when 51 
plants reported 25,366 workers on 
payrolls. This group does not in- 
clude several of the larger plants 
but presents a cross-section. This is 


in 


the highest point reached since the | 


depression. Automotive parts sched- 
ules for new cars and the higher 
production at Willys-Overland are 
credited with the new gains. 


in the North Cass | 


hall. This year commercial cars | 


Giveaways Aid 
Used Car Sales 


PUEBLO, Colo. 
Inc., operated by I. M. and W. O. 
Charles, carried out a plan that 
aided materially in cutting down 
used car stocks during the past 
week. The event lasted one week 
and in the Sunday edition of the 
city’s largest newspaper appeared 
a five-column by 15 inches adver- 
tisement calling attention to the 
used car sale. 

The ad stated that “in consider- 
| ation of the splendid work done 
| by our sales. organization, 





this sale, both with our buyers 
and our salesman. For this rea- 
son we will give two tons of coal 
| free to each buyer of a used car 
| over $145 and two tons of coal to 
|each salesman who sells $1,000 
| net during the sale.” 

The border of the advertise- 
ment was made up of photo- 
graphs of the salesmen, with each 
calling attention to a particular 
used car or truck in stock. 


we-i 
have decided to share proceeds of | 


Charles Bros., | 





Truck Signal ‘Law’ 


| Chevrolet, Nash, 


De Soto Reveal 
1938 Car Prices 


(Continued from Page 1) 
| sport coupe, $750; town 
$750; sport sedan, $817. 

The prices quoted are the de- 
livered prices at Flint, exclusive 
of state and local taxes. 

Factory delivered prices of the 
|} new 1938 series of Nashes, as an- 
nounced by C. H. Bliss, vice-presi- 
dent and director of sales of the 
| Nash Motor division of Nash-Kel- 
vinator Corp., are as follows: 
Master group, Nash-LaFayette 
series: Business coupe, $770; two- 
door sedan, $805; four-door sedan, 
$850. This is the lowest priced 
group in the Nash lines, coming 
without de luxe equipment, Bliss 
said. 

De luxe group, Nash-LaFayette 
series: Cabriolet (convertible), 
$940; all-purpose (five-passenger) 
coupe, $860; two-door sedan, $855; 
| business coupe, $820, and four- 
door sedan, $900. 

Nash Ambassador Six series: 
Cabriolet (convertible), $1,090; all- 
purpose (five-passenger) coupe, 
$1,015; two-door sedan, $1,000; 
business coupe, $970; four-door 
sedan, $1,050. 

Nash Ambassador Eight series 
(de luxe equipment included): 
Cabriolet (convertible), $1,240; all- 
purpose (five-passenger) coupe, 
| $1,165; two-door sedan, $1,150; 
business coupe, $1,120; four-door 
sedan, $1,200. 

Detroit delivered prices on the 
1938 De Soto, announced Thurs- 
day by Byron C. Foy, president of 
the De Soto division of Chrysler 
Corp., are as follows: 

Business coupe with luggage 
deck, $870; two-door. touring 
brougham with trunk, $930; four- 
door sedan with luggage com- 
partment, $958; four-door tour- 
ing sedan with trunk, $970; 
convertible coupe with rumble 
seat, $1,045; convertible sedan 
with trunk, $1,375; seven-passen- 
ger sedan, $1,195; limousine, 
| $1,285. 

The prices are “ready to run” 
| delivered at Detroit including 
| federal excise taxes, safety glass 
| all around, bumpers and bumper 
| guards, spare wheel with tire and 
| tube and fenders and sheet metal 
|colors to match standard body 
| colors, 


sedan, 
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Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 
Representatives, their hotel headquarters while at the show, and their permanent addresses 


Passenger Cars & Trucks | 


2 


° ° Geo. L. Meyer ji dir. pur Biltmore—A. |} ‘ r i \V. Harding. Detroit | BENDIX AVIATION CORP., New York, South 
(Continued from Page 13) Ss 


Engel, Detroit sales mer A. W LeFevre i Bend Chicago Waldorf--Vincent Bendix 


PONTIAG MOTOR DIVISION, Oakland ave SCHULT TRAILERS, INC., 1800 S. Main st chief engr.; Mark Harris, Detroit sales engr pres = = oo Ms aedinciggs 5 i< 
Pontiac, Mich Waldorf-Astoria B H Elkhart, Ind. Park Central Wilbur J own Senwer 8 < oe ae ee B > sis, pve pre . i. A. Gossner pecy. 
Anibal, vice-pres. chge. engrg Barclay—D. Schult, pres.; W O. Well, vice-pres.-gen sales mer ; I. A. Ballard, sales engr. Taft Gra € s 
U. Bathrick, V lL. Murray, asst. gen. sales | mer.; M. W. Wells, vice-pres. charge sale Geo. Zahn, S.W. auto. retail sales mer I BARGMAN THEODORE Verte n 


} tobinso ] } . ] B DIX BRAKE CO., South Bend Ind 
mers.; 8S. ¢ Bray, mgr. sales prom. and W. N. Blo natl. fleldman N. Robinson, H. O. Voge G.I Riddell Trailer Hardware) 20 Loraine ave ay EN 
| 
| 
| 


c € t J r ‘ . . > Waldorf—Vincent Bendix, pres., gen. met 
group selling; L. K. Marshall, serv. megr.; | al ng Lexington—J. ¢ Harger , Mich Commodore—Theodore Bargman B 


S > . engi Wh Seibel el en tron Ww J tucttner vice-pres., treas.; V Ww 
eo, oo ee a | Parts & Accessories BARNES-GIBSON-RAYMOND Division, 6400| Kliesrath, vice-pres., dir. auto. engrg.; J. P 
Otis, parts and access. mgr.; W. H. Manning, ALUMINUM CO. OF AMERICA. Gulf bia Miller ave., Detroit, Mich Waldorf-Astoria Mahoney, vice-pre chge. mfg.: F. B. Willis, 
asst. chief engr. exp.; W. R. Milner, body | ’ ° 


res., dir. sales; Cc. Chambers, sales 
engr.; C. E. Summers, asst. chief engr. chge eonten it D. I Galluy chief engr. 
dsn.; B. B. Kimball, asst. adv. mgr. Lex-| AC SPARK PLUG, Div. of General Motors Detroit dist. sales mar.: 3. 3. Cooper, P. B brake di 
ington—J. H. Baker, R. P. Kelly, Otto Corp., Industrial and Harriet st., Flint, Jackson, sales engrs.: Frank Jardine, chier | BEARINGS INDUSTRY CORP., 1834 Broad 
Wagner, E. Waterbury, chart and display;| Mich. Waldorf-Astoria—F. S. Kimmerling, in, tes a a way, New York, N. Y. 1834 Broadway—S. | BENDIX-ECLIPSE OF CANADA, Ltd., Walk 
W. Martin, asst. serv. mgr.; G. Walker, J pres., gen. mgr.; W. 8S. Isherwood, gen. sales perm mold casting and for ane sale G D Fabian Goodman, pres Special display at erville, Ont Waldorf—R. W. Keeley, vice 
J. White, H. Walker, C. Stewart, G. Duf mer.; E. McGinnis, adv. megr.; M. W.| weit, cial ‘ial eae, fas. tk oo M 1834 Broadway pres., gen. mgr.; W. J. Buettner, vice-pres., 
field, W. R. Fox, lecturers. Special display Gotthelf, mgr. pubcty. and sales prom.; C. | Wheiea. Detroit Saat ‘Sain ao , : j treas.; W I McGratl vice-pres.; HI]. A 
at Waldorf-Astoria W. McKinley, chief engr.; T. G. McDougal, | on : gtx er BEAR MFG. CO., 2030 Fifth ave., Rock Island Gossner, secy 
vice-pres ALUMINUM INDUSTRIE : 98 B ill Lincoln—Will Dammann, pres.; E. G 
: oe oor Nisonger, C. H. Walz, dist. sales mgrs.; A.| BENDIX PRODUCTS CORP., South Bend 
R ADVANCE CORP., Butler, Pa Lexington— | man st., Cincinnati, 0 160 W. 62nd st., J. Hafemeyer, E. H. Eytel, E. C. Traud, 8 Ind Waldorf—Vincent Bendix, pres., gen 
REO MOTOR CAR CO., Lansing, Mich. Bilt-| J. L. Green, dir. sales; W. H. Weingar, east New Vork City—H. J. Hater, treas., gen London, sales reps. Special display at Bear| mgr.:; W. J. Buettner, vice-pres., treas.; VY. 
more—D. FE. Bates, pres., gen. mer.; G. E zone mer. mer.; M. A Beckmann, vice-pres., asst. gen Alignment Service of Yonkers, 600 E. 133rd W. Kliesrath, vice-pres., dir. auto. engrg.; 
i mzgr.; B. J. Plumley, I A Earle, Ff Ss st.. Bronx, N. Y 5 P. Mahoney, vice-pres. chee. mfe.: F. B. 
secy-treas Elijah G. Poxson gen sales ALEMITE CORP., Division of Stewart-Warner Winfield, Detroit reps Willis, vice-pres., dir sales; Herbert L 
mer.: Chas. E “Boutelle, dom. sales megr.; Corp., 1826 Diversey pkwy., Chicago, Il. BELL & HOWELL CO., 1801 Larchmont ave @haviock, vice-pres., dir. pubcty.; Frank ¢ 
D C Btneehen gen, serv mar. : A nie Ambassador—J. E. Otis jr., pres.; F. A.| APPLETON ELECTRIC CO., 1701-29 Welling Chicago, Tl. tt W. 42nd st.—Fred M. Hall Minch. vioe- ne dir, cath. enare.: H. A 
: 3 pe Hiter, vice-pres., gen. sales megr.; F. A. ton ave., Chicago, Ill. Biltmore—A I. vicee-pres.; Jack Llewellyn, sales mgr A. G : , 


wrens, ORE. eee? i tsa Oe ge Ross, vice-pres., works mer Commodore Appleton, pres. Commodore—J. M. Sharpe, Berg, industrial sales div | (Continued on Page 20, Col. 1) 
sales prom. mgr.; G. W. Thomas, chief engr.; 


E. W. Stephan, mer. branches; H P 
Miller, east. zone sales supervisor 


S 


STUDEBAKER CORP., South Bend, Ind. | 
H. S. Vance, chmn. of bd.; Paul G. Hoff 


man, pres.; Geo. D. Keller, vice-pres. chge 
sles: "Th lt vice-pres.» at. KIRTS ARE HIGHER THIS 
pres.; R. E. Cole, vice-pres. chge. engrg.; R. X 


A. Vail, vice-pres. chge. prod.; A. G. Rumpf, 
secy.-treas.; H. E. Dalton, compt.; E. C 


Mendler, mgr. parts and access. div.; P. O. 
Peterson, dir. purs.; W. S. James, chief YEAR I Wie 
engr.; J. R. Hughes, chief body engr.; W “ P 


W. Smith, exec. engr.; T. L. Cowles, chassis 


engr.; D. G. Roos, tech. adv.; Louis K 

Manley, gen. sales mgr.; C. S. Fletcher, R 

F. Gloster, asst. sales mgrs.; E. Li. Hoyt, car 

order mgr.; Bert Fowler, gen. supt.; D. O by 72 
Wilson, G. M. 


gen. serv. mer.; Sherman, 
traffic mgr.; C. H. Wondries, dir. natl. accts. 
div.; D. R. Osborne, sales training dir.; 
Morrow Krum (of agency), pubety. dir.; 
W. 2. Tarr, gen. office mgr. Adv. Agcy.: 
Roche, Williams & Cunnyngham, Inc., 
Chicago 


TRUCK DIVISION—R. G. Hudson, mer. truck 3 
div.; C. F. Watson, dir. truck sales; S. A : 
Jeffries, chief truck engr.: T. M. Dwyer g : 
mgr. truck serv BS 


STUDEBAKER EXPORT CORP A. LL. Frank 
pres.; G. L. Borst, export sales mer 


STUDEBAKER PACIFIC CORP Cc. K. : 
Whittaker, pres.; Stanley Whitworth, vice 
pres.; J. W. Wright, compt ; * 


W 


WILLYS OVERLAND MOTORS, INC., Wolcott j : ? ee 
blvd.. Toledo, ©. Ritz Carlton—Ward M. i KIRT styles may change... they may be 


Canaday, chman bd. Biltmore—D. R. Wil- ? : ; 

son, pres; N. A. Beardsley, sales mer.; es 3 r : j short today and long tomorrow Se e* but 
R. J. Archer, vice-pres.; Willys Export Corp.; 3 F : : . : ; i 
a Seeman coe ant a Gee . a. not so with Hydraulic Braking. Since the in- 


sales promotion : troduction of Hydraulic Brakes, each year has 
—_— ‘ 4 seen cars and trucks so equipped sell in 
A \ ee greater proportion than the year preceding. 


ALMA TRAILER CO., 903 Michigan ave., 4 Here’s why: 
Alma Mich Waldorf-Astoria Frank H. § 


Joyce, pres treas.; J. E. Roberts, vice- ‘ 4 4 Hydraulic Brakes make for smooth, equal- 


pres.; A. H Lichter, works mer.; Duane 


Mowat, ener. ' ‘ ized, easy-pedal stopping. No lubrication is 


AUTOCRUISER SALES CORP., 4401 York rd., & : es : . 
Baltimore, Md. New Yorker—E. S. Quarn ao necessary ... and servicing is seldom required. 


gesser, sales exec.; R. M. Crouse, pres. : ; ; 8 ’ Pe ; 
Broadway Branch—Frank Dale, N. Y. branch : They're sturdy, of course—and long lived... 


mgr., and sales staff. Special display at : q : 2 built “to take . o 


factory branch, 1850 Broadway, New York 


City ‘ " : With advantages like these, demand for 
B ‘ Pe Hydraulic Braking is enormous. Car owners 
BENDER BODY CO., 62nd and Barberton, ‘ and truck operators alike want the assurance 


Cleveland, O. Commodore—lilerman Bender, é 4 é ‘ : a . 
pres.; A. W. Shields, gen. sales mgr.; D. E. : that Hydraulic Brakes bring. Thus, Hydraulic 
McGaw, regional sales mer.; L. P. Chitten- 


. . / 
ee som teen ee. Special Gaatey : ; Braking frequently determines a prospect's 
at N. Y. branch exhibit, 234 Central Park S i , 

choice of one car over another. 


Cc ' That's why almost all car and truck manu- 
COTEX CORP., 341 Oliver st., Newark, N. J. E fi li B k 
Biltmore or executive offices in Newark— facturers are specifying Hydrau 1c rakes. 


I. R. Blackburn, vice-pres.; J. J. Smith, gen. . . ° . 
sales mangt.; E. H. Townsend, Detroit rep.; j ! And why automotive dealers find it wise. . 


7 & & vel ms . middle west. rep.; Wm. . 
a and far more profitable . . . to sell the car that 
COVERED WAGON CO., 332 Cass ave., Mt. is Hydraulic Brake-equipped. 

Clemens, Mich Commodore Arthur G. 

Sherman, pres.; James L. Brown, vice-pres. 


chge. sales; D. R. Donaldson, vice-pres. chge " HYDRAULIC BRAKE COMPANY 


mfg.: Ralph Nettleton, east. sales rep.; Ed- 


ward G. Kolbe, secy.-treas. DETROIT, MICHIGAN 


CURTISS AEROCAR CO., INC., 300 Avenue 
Valencia, Coral Gables, Fla. Biltmore—H 
H. Robinson, pres 


A Pittsburgh, Pa. Waldorf-Astoria N ‘ L. D. Adams, gen. mer.; W. J. Black, gen ce-} 
Sarnes, sales engr.; Frank C Sarrows jr sales mer.; F. P. Zimmerli, chief engr mg 


Smith, vice-pres., pur. mgr.; G. L. Brown, 


- 
FE 
FLEETWHEELS-COATES TRAILERS, Division 
of Fleetwings, Inc., Bristol, Pa. Shelton— 


Kenneth B. Walton, vice-pres.; H. T. 
Larzelers, gen. sales rep. Special display at 
448 Lexington ave. at 44th st. 


INDIAN TRAILER CORP., 2441 S. Michigan 


ave., Chicago, Ill. Biltmore—H. J. Meister, 
pres.; L. J. Troy, treas.; D. A. Briggs, secy.; 
E. E. Glatt, gen. megr.; S. J. Molner, sales 
mer | 


P 


PALACE TRAVEL COACH CORP., Do a| ELECTRIC CORP. 
Hemphill, Flint, Mich. i OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER & 


Arehart, pres.; B. R. Scheff, vice-pres.; G. 
W. Smith, chief engr.; S. E. Sangster, dir. 
pubety. 
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Who’s Who at the 
New York Show 


Parts & Accessories 
(Continued from Page 19) 


Chambers, sales mgr. 
sales mgr. carb. div.; 
auto. engrg.; F. H 
Gallup, chief engr. | 
chief engr. power | 
mgr. serv. sales; 
supervisor. | 


Gossner, secy A. C 
brake div.; R. C. Allan, 
Karl M. Wise, asst. dir. 
Wells, exec. engr D. L 
brake div W. B. Paine, 
brake div.; O. C. Holaday, 
A. E. Feragen, field sales 


BENDIX-STROMBERG CARBURETOR CO., 
South Bend, Ind. Waldorf—Vincent Bendix. | 
pres., gen. mgr.; W. J. Buettner, vice-pres 
treas.; H. A. Gossner, secy.; V. W. Klies 
rath, dir. auto. engrg.; Frank C. Mock, dir 
carb. engrg J. P. Mahoney, chge. mfz.; 
F. EB. Willis, dir. sales; R. C. Allan, sales | 


igr 
AUTOMOTIVE 


Waldorf 
Buettner, 


BENDIX - WESTINGHOUSE 
AIR BRAKE CO., Pittsburgh, Pa 
Vincent Bendix, pres.; W. J. 
treas.; H. A. Gossner, secy.; R. L. Morrison 
gen. mer.; S. Johnson, chief engr. Engineers 
Club—S. G. Down, vice-pres. 3400 Empire 
State Bidg.—F. L. Hall, sales mer 


BOHN ALUMINUM & BRASS CORP., 1490 
Lafayette bldg., Detroit, Micl The Plaza 
Charles B. Bohn, pres 


BUDA CO., 154th and Commercial ave 
Ill. 30 Church st.—G. B. Wright, sales ms 
Ll. G. Downey, M. F. Beetham, sale 
Rn. B. Anderson, export mar 


BUNDY TUBING CO., 10951 Hern av De 
troit, Mich. Waldorf-Astoria—T. M. Rude, 
vice-pres. and gen. mgr.; A. F. Knoblock, 
hman bd. Yale Club—R. | Jordan 


to pres, 


asst 


BURGESS BATTERY CO., Acoustic Division, 
111 W. Monroe st., Chicago, Il D w 
Day, mer. N. Y. office } w. ul 
Detroit office 


Zuins nig 


Cc 


1. E. CARPENTER & CO., INC., 444 Freling 
huysen ave., Newark, N J 444 Freling- 
huysen ave., Newark, N. J.--L. E. Carpenter, 
pres.; George Lucas jr., Paul F. Cor 
bin, vice-pres.; James Medici 8 Sutton, 
salesmen; Austin H. Pierce, salesman book- 
binding; C. T. Williams, 8S. Sutton, sales 
men Texart dept F. W. Vint, Detroit rep 


secy.; 


CHASE, L. C.. & CO., Inc., 295 Fifth ave 
New York City J E Williams, G B 
Ogan, C. R. Warren, ©. Dyer, Miss Lucrecia 
Andujar, Franklin Warren, W. Scott, H. J 
Ross, W. Marland, F. Sugden, E. Spicer, E 
rR Campbell, W Nutter E Nutter K 
Greenwood, fT Leach, A. Roninger 


CHICAGO GOVERNOR & MFG. CO., 509 S 
Laflin st., Chicago, I. Hotel New Yorker 


C. R. Hiser, gen. mg 


CLEVELAND GRAPHITE BRONZE CO., 880 
E. 72nd st., Cleveland, 0. Biltmore-—-Ben F 
Hopkins, pres.;: J. J Me Inty re ‘e-pres 
Cc. W. Johnson, dir. sales 


COLLINS & AIKMAN CORP., 200 Madison 
ave., New York, N. Y W. G. MeCullough, 
pres.; P J Torchiana ice-pres.; P B 
Baldwin, gen. sales mg 1. Weemhoff 
mgr. aute dept m3 Schmitt ad 


sales 


mgr 


CONTINENTAL MOTORS CORP., 12801 E 
Jefferson ave Detroit, Mich. Commodore 
W. R. Angell, pres.; Jack Reese, vice-pres.; 
B. F. Tobin jr ice-pres. chge of sales; O. | 
R. Baird » & Gould \ Wild, Frank 
Schwilk, W. R. Angell jr D. A. Andrews, 
Ed. Shelton H \ Mitchell dept. ; 
Harry Kline, ad " 


THE CUSHMAN MOTOR WORKS, 2ist 
W sts Lincoln, Neb ‘ A. Racine, 
mer. 1860 Breadway—Rufus 8. Cole, Chas. | 
A. Jayne, New York distrs.; John W. Wilson, 
Maine distr.; H. S. Moseley, Virginia distr. ; 
Norman M. Sewel Penney distr 


D 


MELCO PRODUCTS, Division General 
Corp., 329 E First st., Dayton, O 
{. H. Kind), gen. mar.; R. L 
gen. sales mgr.: W A. Chryst 
engr.; P. H. Rutherford, chief engr 


and | 
sales | 


Motors 
Waldorf 
Wilkinson, 

consulting | 


DMELCO-REMY, Division Generali Motors Corp., 
Anderson Ind Waldorf-Astoria F Cc. | 
Kroeger gen me A G Phelps, sales 
mer.; J. H mar.; R. M 
Critehfield, 


Solles asst. sales 


chief engr 


DETROIT STEEL PRODUCTS CO., 2250 E 
Grand blvd Detroit Mich. Biltmore— 
Mason I’. Rumney i pres S. P. Hess, 
chief engr spring ad 


DOLE VALVE CO Barclay Hotel_—John L 
Dole, secy pen ales b Fred Bell jr., 
mgt Detroit {Tic ' Chace, 
engr.; Robert M l ‘ sale gr a. & 
Lund, engr Stuart i . lit ‘ maer.; 


Fred M. Thor n 


sales 


(Subsidiary of Ben- | 
Waldorf 


ECLIPSE MACHINE CO. 

dix Aviation Cerp.), Elmira, N. Y 

W. L. McGrath, pres.; M. P. Ferguson, 

vice-pres.; Hl. C. Bush, sales and adv. megr.; 

M. P. Whitney, chief engr.: K. €. Gano, D. | 

Y. Kearney, D. L. Wertz, engrg. reps.; R 

fe. Fink, sales and service rep. President 

H. P. Fanning, sales rep 

| 

EDDY, CHAS. H., CO., Inc., 247 Park ave., | 

New York City Bel mont-Plaza —-W J. 
Virtue Wickersham 2-1062 


THE ELECTRIC AUTO-LITE CO., Champlain 
st., Toledo, O. Ritz-Cariton—C. O. Miniger, 
ehman; R. G Martin, pres.; D. H. Kelly, 
exec. vice-pres.; B. A. Fay, vice-pres. prod.; 
L. H. Middleton, vice-pres. engrg.; J. H 
McDuffee, vice-pres. battery div. Commodore 

J. A. Shank, ser mgr.; F. A. Ne lon 
mds. div. 
ELECTRIC STORAGE BATTERY CO., 


and Allegheny ave., Philadelphia, Pa 
more--Rt. ¢ Norberg, vice-pres., gen 


19th 
Bilt- 


mer. ; 
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H. B. Gay, vice-pres.; F. T. Kalas, asst. 
gen. sales mgr.; W. C. Leingang, mgr. auto 
mrs. sales; L. E. Lighton, dev. and design E. 
div.; F. F. Sampson, mgr. New York branch; 
E. G. Buetter, D. E. Weaver, New York 
branch. 


ESMCO AUTO PRODUCTS CORP., 33 
st., Brooklyn, N. Y. Factory—J. A 
stenfeld, vice-pres.; Irving Prager, 
treas.; H. L. Walker, engr 


ETHYL GASOLINE CORP., 
New York, N. Y. Chrysler bidg. 
Webb, pres.; Dr. Graham Edgar, 
J ( Taylor, vice-pres., gen 
Harry W. Kaley, asst. sales megr.; 
McElroy, adv. mgr.; J. ¢ Mehring, 
Julian C. Gonzales, Julian Frey, engr 


34th 
Ger- 
secy.- | 


Chrysler bidg., 
vice-pres. ; 
sales 
Paul E. | 
treas. ; | N. 
secy.; 


EVANS PRODUCTS CO., Fullerton at Green 

field rd., Detroit, 
vice-pres 
pres. ; 
vent. 
Hutchinson, 
Nampa, 
Don Hollister 


div.; J. C. Goldrick, public rel.; M. J. 


FEDERAL-MOGUL CORP., 
Earle W. ave 
Rodger 
mar. ; ser 
Tichenor, 


rep. 


Lester Kirschbraun, 
research; George P. Heppes, gen. 


mgr. gen 
mfg. mer. ; 


| 
FIRESTONE TIRE & RUBBER CO., S. Main | auto. div.; 


Mich. Waldorf-Astoria— st., Akron, 0. Waldort-Astoria—li._ 8. 
pres.; E. 8. Evans jr., exec Firestone, chmn.; J. W. Thomas, pres.; H. J. Miscall, mgr. rubber div.; Edwin 0. 
Ward Mohun, vice- 8. Firestone jr., Li. BR. Jackson, vice-pres.: | Groskopf, mgr. asphalt emulsion div. Det. 
mgr. heating and trade sales mer.: Reseait | Reps.—V. J. Hardig, Houston Boyet, H. C. 
: e | Anderson, 14201 Schaefer highway, Detroit. 
rubber goods; J. E. | 
| FRENCH AUTOMOTIVE 
. | Poe ave., Detroit, Mich. 
FISHER BODY, Division General Motors Corp., A. Gauthier, cons. engr 
F General Motors bldg., Detroit, Mich. Wa:dorf 
W. A. Fisher, E. F. Fisher, W. 8S. McLean, 
11031 Shoemaker L. H. Howe, H. B. Stubbs G 
Detroit, Mich Barclay—David W 
vice-pres., dir. sales; Frank Kellison, 14th st., Detroit, 
sales mgr 117 W. 63rd st.—A. R Ward, sales mgr. 
1060 Broad st., Newark, 


original equipt sales 


Evans, 
Barclay—W. 


R. M. Voorhees, gen. Leonard Firestone, 


mgr. mech 


J Firestone, 
: dev. dept 


sales megr.; E. G. Hill, M. 
Hale, mgr 


engrs.; P. J. Coverdale, J. W. Howe, 
salesmen 


INDUSTRIES, 
Com modore- 


7408 
Donat 


FLEX-O-TUBE CO., 750 


Mich, Pennsylvania—J. L. GARDNER DISPLAYS, 520 New Center bidg.. 


Detroit, Mich. Barclay—Hi M. Johnson 
vice-pres.; Kenneth E, Holmes, art dir 


(Continued on Page 21, Col. 1) 


salesman 
E. T. Gropler 





New York, 
Neher, mer 


50th st., 
Frank H 


FLINTKOTE CO., 50 W 
N. Y. 50 W. 50th st. 


Dealers who know them 


Coun TRY 


A 


Druggist knows 80 per cent of them 
—“In looking over the list of Country 
Gentleman subscribers, both in Van Wert 
city and surrounding territory, I believe 
that I personally know about 80 per cent 
of them and find them among the best of 
our citizens.” —F. H. Hines, Hines and Son, 


Drugs, Van Wert, O. 


+ 


KNTLEMAN 


are their Jest 


HE statements on these pages are typical of those of 
hundreds of rural retailers who have examined 
Country Gentleman subscription lists. If you were to 
study the names of your local Country Gentleman sub- 
scribers you, too, would agree that these readers are 
among your best customers. 

The 1,600,000 families who read Country Gentleman 
constitute an unparalleled market for automobiles and 
automotive equipment. They use their cars more than 
most people and wear them out faster. The fact that they 
own nearly one-tenth of all the automobiles, trucks and 
tractors in the United States is ample evidence of their 
ability to buy. 

Advertising in Country Gentleman carries great weight 
with these people. They know they can depend upon its 
advertising pages as they depend upon its editorial pages. 

When you see your manufacturers’ advertising in 
Country Gentleman, you know that your best prospects 
are being pre-sold for you. Identify yourself as the loc: il 
source of supply, and tie in with the advertising in every 
way you can—in displays, in your local advertising and 
in your personal selling. It’s a sure way to help yourself 
to more profitable business. 


FREE 
TO DEALERS 


The Ruralaria News Leader... 
issued monthly by Country 
Gentleman to help the dealers of 
Rural America... is packed with 
news and ideas about merchandis- 
ing...filled with hints for building 
up sales and profits...sent free. 
Ask to get it regularly. Don’t / 
miss a single issue. Write, / 
today to Country 
Gentleman, Phil- 
adelphia, Pa. 


Customers for motor cars—“A great many of your 
subscribers are our customers and have purchased Dodge 
and Plymouth motor cars, Kelvinator refrigerators and 
washing machines, and Philco radios from us. You reach 
a large number of the most progressive people in this com- 
munity.”’—J. A. Coulter, V.-Pres., Dixon-Rothrock, Inc., 
Dodge and Plymouth Dealers, Fort Morgan, Colo. 
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Wh 7 » h GOODRICH, 8B. F., CO., 500 S. Main st., H HERCULES MOTORS CORP., Canton, 0 gen. sales mar.; ©. W. Young, chief ener.; 
oO ™ oO at t e Akron, O. Biltmore—S. B. Robertson, pres. ; Roosevelt—Chas. Balough, pres.; J. C. Kep F. A. Weiss, purch. agt.; H. G. Corbet, div 
G. E. Brunner, asst. gen. sales mgr. original | HANDY GOVERNOR CORP., 3925 Fort st. W.. linger, vice-pres.; W. W. Cromley, sales engr engr.; F. E. Booth, mer. motor brg. sales; 

Watson, J. D. Roach, C. W. Kalch 


N 7 > equipt. tire div.; G. J. Stritch, mgr. Detroit Detroit, Mich Barclay—Arthur A. Bull.| wEeRRON-ZIM > H. J d 
ew York Show mfrs. sales dept.; K. D. Smith, tech. supt.; | pres.; S. W. Farnsworth. vice-pres.; H. W Outer dr i. “a io a . thaler, J. R. Gilmartin, sales engrs.; H. M 
J. A. Reed, New York mfrs. sales rep Wills, east. rep.; R. D. Dumont, New York Crowe, gen. mar 7 ; — : Carroll, adv. mgr 
Pp & . | rep. Special display at Barclay. Bias . HYDRAULIC BRAKE CO., 84 W. Hancock 
ye . > ° on THE GOODYEAR TIRE & RUBBER CO HINCKLEY MYERS CO ave., Detroit, Mich. Waldortf-Astoria—D. 0 
4 ? > «| sa ve Jackson Mich 
arts Accessories 1144 E. Market st., Akron, ©. Waldorf. | HARLEY C. LONEY CO., 16517 Wisconsin Commodore--E. P. Wandel, pres.: A. E.| Scott, pres.-gen. mar 
(Continued from Page 20) Astoria’. W. Litchfield, pres.; E. J ave., Detroit, Mich. McAlpine — Jus. W Price, sales engr | HYGRADE PRODUCTS CO., 516 W. 34th st., 


c Thomas, exec \ice-pres. Barclay—J. M Hume, vice-pres New York, N. Y¥. Empire—Chas. Zimmer 
Lexington—Fred Wallace, chief engr.; Tom , . . HOUDAILLE-HERSHE RP 2 ; : 
Linforth asst to pres.; Frank Telford. | HARRISON RADIATOR, Division General tional Bank bidg eee Mich y Ba ee a , _ — 


Miller, prod. mer. W. H. Schaefer, mfrs. sales dept. 600 W. Motors Corp., Lockport, N. Y Barclay . . 
GENERAL ACCESSORIES CO., INC., 225 W.| 58th st., New York City—K. W. McConkey,|  M. Hardiman. gen. mer. Waldorf-Astoria nt ek an ae wanes, Oe as Fe 
57th st., New York, N. Y. 225 W. 57th st.— mfrs. sales dept.; M. L. Mefford, dist. mgr. | D B Whitney, works mer lL J ers 

E. T. Condon, pres.; J. F. Askin, public New York. Commodore—W. 8S. Wolfe, dir Schneider, C. P, Hart, sales mers.; J. R. | HYATT BEARINGS, Division General Motors I 
relations ; Jackson Emery, Walter Nasdala research and development; J. ¢ Tuttle, de Holmes, chief engr. product engrg I I’ Corp., Harrison ”'N J Waldorf-Astoria 
K, Behrens, engrs. velopment eng Saunders, chief engr. research engrs H. oO. K Meister gen. mer H. K. Porter 


Hanser dit r 


INLAND MRG Division General Motors Corp.. 
d Inland ‘ Dayton, O Barclay. -W 
S Whittake t mar H Cc Berkeley 

Wa 'dorf-Astoria—lIi D 
I W Sampson, asst 
iN k, asst. sales mer 


JOYCE-CRIDLAND CO., W27 kK. First st 
Dayton Oo 37-08 Northern bivd., Long 


Island City, N. Y nr. J. Ward, re 


P ar > 4 ba KELSEY-HAYES WHEEL CO., Detroit, Mich 
fs: : A Biltmore Ge« W Kennedy pres Perry 
f br , . Williams ales mgr J M Kerr Geo 


Coslkays¢ sale reps Chas. Sinclair, chief 


engr 


KENDALL REFINING CO., 77 N. Kendall 
ave Bradford, Pa. Roosevelt—T. O. Grisell, 
gen ale mer Edison—-Frank Bakeman, 
metropolitan sale supervisor; H L. Hem 
mingway lub. engr 1194 Whitlock ave., 


age XR ; P + 
. ~ 3 , ‘ Bronx, N. Y.—Harry Curley, Morania Oi} 
, ; : y : . P Co., New York City dist 
; f LACQUERWAX CO., 31 Spruce st.. Hartford 
j (te & : 1 Conn. Lexington—E. N. Butz, pres.; Fred 


Hitchcock, John Martin, factory reps 


LAMINATED SHIM CO., Inc., 21-24 44th 
ave., Long Island City, N. Y 21-24 44th 
ave., Long Island City, N. ¥.—C. N. Aborn 

. 4 pres.; E. B. Nisbet, treas.; Richard Seipt 
he e a i ‘ sales mer.; N. L. Derby, east. sales rep 


LIBBEY-OWENS-FORD GLASS CO., Nicholas 


j ] " , . bidg., Toledo, O Ritz Cariton—J. D 
: ‘a Biggers, pres Waldorf-Astoria Towers—G 

: 2 P. MacNichol jr., vice-pres chge. sales 
Waldorf-Astoria—N. A. Wright, adv. mer.: 


G. L. Conley, east sales mer.; H. M 
Alexander, dir. new use and design dept. ;: 
rn. G. Milroy, mer. auto sales; S. S. Hall, 
asst. mgr. auto sales 


LINDERMAN DEVICES, tne., 149 Broadway 
New York, N. Y 149 Broadway—B. A 
Linderman, pres 


Bank li li “I wisl : LORENZEN & THOMPSON, Inc., 10-254 Gen 

anker compliments list— wish to complhi- Y , - —— “y . ’ eral Motors bidg., Detroit, Mich. 28 W. 

i ite ie dict aliens of eulincsiiaes thes on fae The better farmers and townspeople— I am a grange Atth of.-Wm. RB. Ewald, Detroit me 

I eae ; Thi * subs ectia e member myself and do a good farm business. The people on 

a : ng his list represents : splenc . —~ your list represent the better farmers and townspeople here. M 

ae Seas WES OFS IR & PORTION CO Cake Care OF thew Many of them are good customers of mine, and I would appre- MANLEY MFG., Division of American Chain 

needs and requirements.”—Wm. H. Byrd, Vice- ciate having more of them.”—A. D. Parcell, Community & Cable Co., Inc., York, Pa. O. R. Me 
: > = ; 


President and Cashier, The First National Bank, Market, Newton, N. J Donald, sales mer 
Harrisonburg, Va. : ne MARSHALL ASBESTOR CORP. (Subsidiary 
of Bendix), Troy, N. Y Waldorf—Furber |! 


Marshall, pres.; T. R. Stenburg, chief ener 


McQUAY-NORRIS MFG. CO., 2320 Cooper 
st., St. Louis, Me Roosevelt—-A. G. Drefs 
vice-pres treas Hi. W. Knapp, dir. sales 


Secs 


MILLER MFG. CO 1220 Kaighn ave., Cam 
den, N. J New Yorker —-lillian K. Carroll 


ales mer 


MORSE CHAIN CO 7601 Central ave De 
troit, Mict Roosevelt F. M. Hawley, mer 
q . Be Detroit plant 


MOTOR PRODUCTS CORP., 11801 Mac) 
Detroit Mict Barclay—J. 8S. Bache dit 
M. LL trown, vice-pres E. H. Carr, vice 
pre M Fitzeerald, sale mar w. V 
Helm Ist vice-pre Sherwin A. Hill, seecy 
A L. Lott pres. 


MOTOR WHEEL CORP., 701-735 EK. Saginaw 
st Lansing, Mich Barclay—li. F. Harper 

‘ Carlton secy J. HU. Hunt 

ie ‘ Ss Holden ice- pres 


T 
N 
NEW DEPARTURE, Division General Motors 
Cerp., Bristol, Conn. Waltdorf-Astoria--F. G 
Hughes, gen. mer.; DeWitt Page, sice-pres 
G.M.C.; L. G. Sigourney, sales mer.; T. € 
D. Crow, chief engr.; F. W. Marsehner 
west sales mgr.; C. B. Beckwith, adv. mar. ; 
J. H. Baninger, asst. chief engr.; W H 
Harrington, asst. sales mer. 


NEW HAVEN CLOCK CO., 133 Hamilton st 
New Haven, Conn Roosevelt, Oct. 28-29 
R. H. Chirgwin, sales mer. auto. cleck div. 


| NORMA~-HOFFMANN' BEARINGS CORP., 
Stamford, Conn. 2208 Cemmerce bidg., 155 
E. 44th st.—W. M. Nones, pres.;: O. P 
Wilson, vice-pres.; H. J. Ritter, sales mer. : 
D. E. Batesole, asst. chief engr.; F. W. 
Mesinger, N. Y. dist. mgr.; R. Gannett, R. 
V. Donnelly, G. Tompkins, T. M. Kaino 
Re a ° “uy sales engrs.; C. W. Hedler, istrik 
Ve-y substantial people — We h ve some two thousand accounts | a pn 8 Oe 
in this store and we find that practically all of the names on your list 
are people with whom we have done business. ' would say that 98 per cent O 


of your list is composed of very substantial pecple in this community.” OVERHEAD DOOR CORP., Hartford City. 
Frank R. Pachley, Credit Manager, Cneonta Department Store, Inc., oe ee 


Oneonta, N. Y 
P 


PACIFIC MILLS, New Center bldg... Detroit, 
Mich Roosevelt—L. J. Colby, Detroit rep. ; 
W. E. Plaisted, niill supt 


PARKER RUST-PROOF CO., 2177 E. Mil 
waukee ave Detroit, Mich. Ambassador 
W. M. Cornelius, pres.; M. C. Baker, G. E 
Luke, vice-pres. Commodore—M. H. Kramer, 


sales rey 


PARKER-WOLVERINE CO., 5203 Martin ave., 


g | Detroit, Mich. Ambassador—« Ht. Awker 
man pres 
Entire list good prospects—‘“‘Afte. looking over y ‘ire 
g prosp g over your cir , PENINSULAR METAL PRODUCTS CORP., 


culation list as mailed through the Clarinda post office, we find 6635 E. Forest ave., Detroit, Mich. Com- 
better than 10 per cent have purchased cars from our firm. We modore—Harry G. Shaughnessy, sales mer. 
feel that your entire list looks like very good prospects for the PITTSBURGH PLATE GLASS CO., General 
eee ant cocaceeeeaen 'S. FOREMOS 2 te Get ae un 
i a AMERICA’S FOREMOST RURAL MAGAZINE [qe oa 


dort-Astoria—W. H. Hoghen, sales’ mer.,. 


baker Dealer, Clarinda, Ia. 
(Continued on Page 22, Col. 1) 
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Parts & Accessories | : 
ROCK RIVER WOOLEN MILLS, 1405 Riverside | A. SCHRADER’S SON, Division Scovill Mfg. pres.; R. P. Gibson, dist. mgr.; C. T. Craig, | 
st., Janesville, Wis. Waldorf-Astoria—V. C. Co., 470 Vanderbilt ave., Brooklyn, N. Y. secy. | 
Ditzler div. Lexington—C. E. Schaefer, spec Cramer, sales rep.; James B. Tait, vice- Commodore—R. L. deBrauwere, asst. secy.; | CAPPER PUBLICATIONS, 8th and Jackson, 
rep.; C. T. Montgomery, purch. dept. pres., gen, mgr } = R. — asst. —_ = fa yore Z | Topeka, Kan. 420 Lexington ave.—Philip 
| on acc, sales mgr.; M. » Stevens cron | 7 - 
: , Ste ° | Zach, mgr. eastern office; Frank X. Gaughe 
PYRENE MFG. CO., 560 Belmont ave,| ROSS GEAR & TOOL CO., Lafayette, Ind br. mgr.; P. C. Evans, Detroit br. mgr.;| ZENITH CARBURETOR CO. (Subsidiary of mer. aan ‘aiid M. L. Crowther “7a 
Newark, N. J. Lexington—Geo. H. Boucher, Roosevelt—S. L. Bradley, sales mgr.; F. H. J. C. Goodner, serv. dept.; C. H. Wilkens, Bendix), Detroit, Mich. Waldorf—Victor R. mer. Household magazine; N. H MoCormack, 
gen. sales mgr.; J. P. Maloney, gen. field Davis, sales engr. serv. mgr.; S. TT. Williams, fety. supt.; Heftler, pres.; W. B. Westcott, vice-pres.; F. adv. mgr. Capper’s former, 
sales mgr.; R. B. Dickson, asst. gen. sales | D. S. Hunter, adv. mgr.; B. M. Muchmore, E. Williams, sales prom. mgr.; A. E. Davids, 7 , : 
megr.; N. Bauer, east, dist. sales mgr.; H. B.| RYERSON & HAYNES, Inc., 2307 E. Ganson| acc, sales dept.; D. Noble, serv. dept. Chas. R. Meyers jr., field reps CHEK-CHART CORP., 624 S. Michigan ave., 
Weed, E. J. Cox, J. Alexander, J. Conway, st., Jackson, Mich. Barclay—C. R. Ryerson, | ; | Chicago, Ill. Lexington—J. Howard Pile, 
sales reps.; G. R. LeCerff, export mgr.; S. pres.; L. S. Haynes, secy-treas.; F. E. SCINTILLA MAGNETO co., Inc., Sidney, P bli + editorial dir. 17 Battery p!l.—E. W. Allington, 
C. Allen, pres. C-O-Two Fire Equipt Co., Beach, sales and adv. mgr.; Wilder Gutter- N. Y¥. Waldorf—Vincent Bendix, pres.; H. u tcations east. rep. 


associate Co. of Pyrene Mfg Co.; M. A. son, New York sales rep. Hanni, vice-pres., gen. mgr. ; Ww. d. Buettner, 
Laswell, vice-pres. C-O-Two Fire Equipt. Co.; treas.; H. A. Gossner, secy.; W. J. Spengler, A CHICAGO DAILY NEWS, 400 W. Madison, 


Frank Allen, W. 8S. O’Connor, sales engrs. chief engr.; H. C. Walters, engr.; J. H.| tue amerRicAN BOY, 7430 Sec i Chicago, Ill. Waldorf-Astoria—H. A. Sox 
S pong - J. Poole, sales engrs.; J. T. Detroit, Mich Gauimeiars. oe a Fletchner, mgr. auto. adv. dept.; John L. 

zansing adv. mgr. Pay " . s, 5-4. , . 

SAGINAW STEERING GEAR, Division General Jenkins, auto editor; J. Ray Scolaro, mgr. 


son, bus. mer. 
9 . Detroit office. 
QUAKER STATE OIL REFINING CO., Oil Motors Cerp., 512 N. Hamilton st., Saginaw, | THE SIMONIZ co., 2100 Indiana ave., Chi- | AMERICAN POULTRY JOURNAL, 536 S. 
City, Pa. Waldorf-Astoria—J. M. Koch Mich. Palmer House—A. W. Phelps, gen. cago, Ill. F, J. Wall, F. Lombardi, P. Clark st., Chicago, Ill. Blaekstone—Howard | CHICAGO TRIBUNE, Chicago, Ill. Waldort- 
F. 0. Koonty, reps. rt z mgr.; W. A. Kull, chief engr. Gallagher, R. K. Hayes, M. F. Doyle, T. McLennan, Detroit mer. Astoria—Wallace E. Bates, mgr. Detroit adv. 
Gollatz, M. Nolan, L. A. Kuhn. AUTOMOTIVE DAILY NEWS, Detroit. Lex- office; C. S. Benham, mgr. natl. adv. dept. 


° LL MFG. CO., 1501 E. Phila- ; : : : etroit. — 

R are a Detroit, Mich. Commodore—_F. | SK F INDUSTRIES, Inc., Front st. and Erie} ington—Geo. M. Slocum, pub.; C. G. Sinsa- | CHILTON CO., Chestnut and 56th sts., Phila- 

RADIATOR SPECIALTY C 799 F "Beall, pres. : Chas. S. Fisher, vice-pres. ; ave., Philadelphia, Pa. Biltmore—w. L. baugh, editor; Edw. Kruspak, eastern mgr. delphia, Pa. Waldorf-Astoria—C. A. Mus- 
Charlotte, N. C. Empire—chf. B. Terry, dist,| R. Stabl, chief engr. Bett, pees E. F. Ramee, vieo-pee.; G selman, pres.; J. S. Hildreth, vice-pres. and 
—;% ‘s ‘ioee wale sone . Terry, dist. Palmgren, chief engr.; J. : ae asst. B mgr. auto. div.; Julian Chase, dir. ed. auto. 
+ E. J. ’ . SCHLEGEL MFG. ©O., 277 N. Goodman st., chief engr.; C. R. Mabley, Detroit dist. mgr. ; BUSINESS WEEK, 330 W. 42nd st.. New div.; @. C. Buzby, M. C. Dittmann, A. R. 


REYNOLDS & REYNOLDS CO., Washington| Rochester, N. Y. Waldorf-Astoria—c. P.| J. D- Williamson. New York dist. => York, N. Y. Waldorf-Astoria — Frank J,| Eckel. reps.; E. W. Hevner, circulation mgr.; 
and Dudley sts., Dayton, 0. Victoria—L. H. Schlegel, pres.; James F. Sproat, secy., sales Hadiced Git, te: 1 Demet, an Kelly, Detroit rep. (Continued on Page 23, Col. 1) 


Forster, sales mr. mer. a = 


(Continued from Page 21) 











sales mgr. 


Pa. Biltmore—Harry E. Figgie, vice-pres. 


| STEWART - WARNER CORP., 1826 Diversey Accessory Exhibits 


, Chicago, Ill. Ambassador—J. E. Otis 


P ssen er Car Exhibits are ., ° iter, vice-pres., gen. sales 
° 8 PE A Hts " At N.Y. Show 


megr.; F. A. Ross, vice-pres., works mgr. 


At N y Sh , | Commodore—Geo. L. Meyer jr., dir. pur. . . 
f . * ow | Biltmore—A. F. Engel, Detroit sales mear.; Space No. 


a STANDARD STEEL SPRING CO., Coraopolis, 





A. W. LeFevre, chief engr.; A. R. Kepler, seal . i 
Detroit sales engr. Park Central—cC. A. Air Cooled Motors Corp., 515 Madison Ave., New York... .C-1 


Space No. Fine, Alemite retail sales megr.; L. A. Alemi C ., 182 iverse rkwa hicago 
‘ . ino ‘ oe | Ballard, sales engr. Taft—Geo. Zahn, S.W. ite —e 826 Div y Pa a y, Ch B s 
Buick, *Buick Motor Division, Flint 2 | eee Seat Gala sacks Sh DRA AE American Assn. of Motor Vehicle Administrators, 


‘adill Oa di I ‘% afm : = . O. Vogel, G. E. Riddell, sales engr. Lexing- | Washington 

Cadillac, *Cadillac Motor Car Division, Detroit A-13, B-4 ton—J. C. Harger, sales engr.; Wm. Seibel, | American Automobile Assn., Washington 
Chevrolet, *Chevrolet Motor Division, Detroit........A-6, B-5 Serv. GREP Arrow Safety Device Co., Inc., Medford, N. J. 
Chrysler, {Chrysler Sales Division, Detroit ... AS Automotive Safety Foundation, 366 Madison Ave., 


De Soto, {De Soto Motor Corp., Detroit saal r New York 
| TENNESSEE EASTMAN CORP., Kingsport, Bendix Aviation Corp., 401 Bendix Dr., So. Bend, ind.. 


Dodge, *Dodge Brothers Corp., Detroit Tenn. Barbizon Plaza—John G. Slater, tenite Boys Brotherhood Republic of New York, Inc., 
Fiat, Advance Corp., Butler, Pa. iasy Sees sales. 10 E. 40th st.—Wm. L. Searles, John 290 Third Ave., New York 


B. Scheer, R. Y. G t, tenite sales. 
Graham, Graham-Paige Motors Corp., Detroit geeatiae ape eae iitee Buda Co., Harvey, Ill. 
Hudson, Hudson Motor Car Co., Detroit A-12, B-8A Core, 6207 W. Fort ot., Detroit, Mick. aay oy - - C., Inc., 444 Frelinghuysen Ave., 
. : 4 Waldorf-Astoria—S. E. Skinner, gen. megr.; ewar -e 
Hupmobile, Hupp Motor Car Corp., Detroit. ... snai6; R. E. Weinert, gen. mgr. Trenton div.; G. | Chase, L. C. & Co., Inc., 295 Fifth Ave., New York. 


LaSalle, *Cadillac Motor Car Division, Detroit. .....A-13, B-4 S. Staunton, sales mgr.; E. W. Sturgeon, Chilton Co., Chestnut at 56th St., Philadelphia. . 


gen. prod. .; E. J. Hanson, orks gr. 

Nash, Nash-Kelvinator Corp, Kenosha, Wis......... .A-4 J “a “Htickman, chief aan . F. Nixon, Cler Site Products, 24 Water St., New York.... 

Nash-LaFayette, Nash-Kelvinator Corp., Kenosha, Wis... A-4 ae ccm Ga on ee ee ee _— & Stove Co., 401 N. Broad St., 

ile, * i ivisi i -Lb. B- J. P. Reck, sales engr. Special display at iladelphia 

oe eee gonna Pett “ ~~ » Waldorf-Astoria. ee ae Continental Motors Corp., 12801 E. Jefferson ‘Ave., 
Mean, Fackees Sever Car Ce, ewer +--+ -A-8, B-S THERMOID CO., Whitehead rd., Trenton, N. Detroit : 

Pierce-Arrow, Pierce-Arrow Motor Corp., Buffalo, N.Y...B-7 J. Barelay—F. E. Schluter, pres. Waldorf— Cushman Motor Works, Lincoln, Nebr. . 

Plymouth, }Plymouth Motor Corp., Detroit a a a. Eaepeigeetn Britannica, Inc., 342 Madison Ave., 

“ * . ae : le ew Yor 

_ nea laisse easagae deaimaamaas -" “— ee ame OO. 100-400 Evans Products Co., Fullerton Ave. at Greenfield 

Studebaker, Studebaker Corp., Clark ave., Detroit, Mich. ommodore—H. Road, Detroit See. G-1, C-24, D-29 


South Bend, Ind. .... A-10, B-6, Sec. B-1 hod a ee eee Fleet Owner List Co., 1819 Broadway, New York. 
Talbot-Royal, Fred J. McEvoy, Savoy Plaza............B-3A - J —, R. L a L. R. Bucken- Franklin, Charles L., 15 W. 47th St., New York. . Sec. H-2 
E ; ay dale, G T Moore, W. Keese, vice-pres. Fry Products, Inc., 5740 Cass Ave., Detroit. ...-O-20 
seengann, Daten Rater Cor On, Bete -A-18, B-GA et 8 Sa Oe Se Ae Goodall-Sanford Industries, 295 Fifth Ave., New York .C-48-49 
Willys, Willys-Overland Motors, Inc., Toledo, O. .A-1 Harper & Bros., 49 E. 33rd St., New York....... C-27 


. wan THE TIMKEN ROLLER BEARING CO., Can- | . . 
*General Motors Corp. +Chrysler Corp. tom, ©. Meneevelt—W. 1. Umetattd, pres.; | Harvard Bureau for Street Traffic Research, 


L. M. Klinedinst, H. J. Porter, H. H. Cambridge, Mass. 5 ..D-2 
Timken jr., vice-pres.; J. R. Comber, asst. Hercules Motors Corp., Canton, oO. = 

r D to vice-pres.; E. Wooler, chief engr.; R. M. * ” ce . * ie 7 cS 
Trucks ies gaat @nial @hae.s 2 Wh Aneta International Assn. of Chiefs of Police, Evanston, Ill.....D-4 


gen. mer. sales.; S. CC. Merrill, eastern Karsmetik Co., Inc., 17 W. 60th St., New York...........C-50 
Chevrolet, *Chevrolet Motor Division, Detroit Sec. A & F dist. mgr. sales. Kendall Refining Co., Bradford, Pa. . .C-28-29 
Dodge, *Dodge Brothers Corp., Detroit... <2. .0e.C TEFLEX METAL HOSE Co.. 500 Freling- Mingndget, ye ~ N. 7 as aes ee oe 
ei 5 s > 1uysel ave., Newark, N. J exington— wacquerwax Xo Spruce = x artford Jonn.. oe ohn’ 
Plymouth, Ply mouth Motor Corp., Detroit. ° .. . Sec. H-1 Elnert E. Husted, sales mgr.; O. M. Thorn ‘ 
Pontiac, *Pontiac Motor Division, Detroit en ane en a ae ee ane ee Larmloc Corp., 1000 Maritime Bldg. New Orleans. ©-42 
? . ’ , Re nis\s 9 owe Sane Leak Proof Distributing Co. 1265 Broadway, New York. .C-52 


Bonardel, sales engrs 
Reo, Reo Motor Car Co., Lansing, Mich. -+....8e0, B TITEFLEX METAL HOSE CO.. 500 Freling Motor, c/o Hearst Magazines, Inc., 572 Madison Ave., 
Terraplane, Hudson Motor Car Co., Detroit..... _. See. D huysen ave., Newark, N. J Leningten : a a York i ea a pa ‘ aoa 
” . ss son (8 Elbert E. Husted, sales mar.; 0. M. Thorn- acto Cleaner Corp., 2 adison Ave., New Yor 
Willys, Willys-Overland Motors, Inc., Toledo, O. Sec. G-3 ton, C. §, Plunkett, V. ¢ Bonardel, F. L. National Highway Users Conference, Washington. ... 
*General Motors Corp. Chrysler Corp. O’Conner, sales enara Dept. of Finance, Bureau of Motor Vehicles, Charles 
TOKNED GML TANK © PUMP go. 108 A. Harnett, Commissioner, Albany, N. Y. 
Trailer C. M. Niezer, pres. Commodore—C. C. |i N. ¥, See eae Supply Co., 229 W. 58th St., 
é s Oberly, vice-pres., gen. mgr.; J. E. Neale, ew or 
vice-pres., sales mgr. 801. Commerce bidg.. Norwalk Tire & Battery Service, 831 Tenth Ave., 
Airfloat Coach Mfg. Co., 1727-31 N. Main St., 155 E. 44th st.—H. J. McAdams, New York | Mom Week 


dist. mgr. 
Los Angeles D-46-47-48 a aaa Overhead Door Corp., Hartford City, Ind. 
Alma Trailer Co., 903 Michigan Ave., 7 a eee oe | Perfect Vision Brodaste, General ‘Delivery, York, Pa.... 
Alma, Mich. D-39t040,421045 caning, betrat a a Pee ene oe ado Belmont Ave” Newark, NJ. 
Auto Cruiser Sales Corp., 4401 York Rd., Baltimore. .D-88-101 TURNSIGNAL CORP., 400 E. Rittenhouse st., | Quaker State Oil Refining Co., Oil City, Pa. el 
Bender Body Co., W. 62nd and Denison Ave., ek hs oo oe Radiator Specialty Co., Charlotte, N.C. 
Cleveland D-89 to 92, 97 to 100 Raymond Chemical Co., Inc., 475-483 Raymond Bldg., 
Covered Wagon Co., 332 Cass Ave., U entail ties & Tool, 47 Warren St., New York 
Mt. Clemens, Mich. D-85 to 87, 102 to 104 UNITED MOTORS SERVICE, Inc., General Specialty Auto Fabrics Corp., 229 W. 58th St., New York. D-41 


Motors bldg., Detroit, Mich. Commodore— | 


Curtiss Aerocar Co., Coral Gables, Fla. D-112-113-128-129 F. A. Oberheu, gen. mer.: C. B. Stiffler, Stewart-Warner Corp., 1826 Diversey Parkway, Chicago.C-16 


Fleetwheels-Coates Trailers, Bristol, Pa. D-35-36-37-38 oe SS See eS Tennessee Eastman Corp., Kingsport, Tenn. 
Sales megr.; . . otter, prod. agr.; . U s 
Indian Trailer Corp., 6911 S. Chicago Ave., Shaw, mgr. Buffalo branch; E. N. Smith, | ee Co., 560 Frelinghuysen Ave., 
| mer. | , ° 


mgr. Boston branch; C. R. Smith jr., e 
Chicago D-62 to 65, 72 to 75 Philadelphia branch; L. W. Martin, mer. | Trailer Topics Magazine, 28 E. Jackson Blvd., Chicago. ..D-7 
Nash-Kelvinator Corp., Nash Motors Division, New York branch. Trailer Travel Magazine, K. H. Dixon, 35 E. Wacker 
Kenosha agape, eraree oynees rooeuerss ta, Dr, Chicago 
: | a Sen eee ene. ee Turnsignal Corp., 400 E. Rittenhouse St., Philadelphia. ..D-24 
Palace | Broadway, _F. B. 8, jr. ’ , 
Travel Coach Corp., Flint ee se > = Universal Carloading & Distributing Co., 40 Rector St., 
Pierce-Arrow Motor Corp., 1695 Elmwood Ave., | Summers, G. L. Mitchell, J. A. Payette. New York 
D-30 to 32, 51 to 54 Waverly Oil Works Co, 54th St. & A.V.R.R., Pittsburgh .C-26 
Schult Trailers Inc., Elkhart, Ind. D-58 to 61, 76 to 79 W Yale Publishing Co., Inc., 111 W. Monroe St., Chicago. . . .C-46 


Young Windows of America, 570 Seventh Ave., 


ion ’ | WAVERLY OIL WORKS CO., Sith st. and 
Tralette Division, Peninsular Metal Products Corp A. V. R. R., Pittsburgh, Pa. Lexington— New York 


6635 E. Forest Ave., Detroit D-82-83-106-107 Geo. E. Willey, vice-pres.; C. M. Addis, Railway Express Agency, Inc., 230 Park Ave., 
United Automobile Trailers Inc. 250 West 57th St., En seis: & a eeu Gee cee Room 536, New York 
New York pres. the Symons Co. (adv. agcy.), Invest- Simoniz Co., Inc., 181 West End Ave., New York 
ment bldg., Pittsburgh, Pa. Y.M.C.A, Automobile School, 5 West 63rd St., New York. .C-53 


WEATHERHEAD CO., 300 E. 13st st., Cleve- 
land, O. Commodore—A. J. Weatherhead jr., 
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> 


Publications 7 
> asst adv dir.; D Fugle Waldort- | BROOKE, SMITH & FRENCH, Inc., 82 E C T. F. Dougherty, Harry Bercovich jr. Barclay 
(Continued from Page 22) Astoria—D. L. Dineen Hancock ave., Detroit, Mich. Barclay A Harry T. Mitchell, W. E. Berchtold, I. A 
ae r , , are } » ¢ } | Willard S. French, pres.; Guy C. Smith, H MacKenzie, J. H. Devins, H. W. Frier 
I ng Moran, Edward Gamble, ircula P H. QOhlmacher, vice-pres.; Rudolf Czufin, art CAMPBELL-EWALD co., General Motors 
dir.; George Johnston, acct exec.; A. L, | bldg., Detroit, Mich H T Ewald, pres. | , 
CHRISTIAN SCIENCE MONITOR, 1 Norway| PLAIN DEALER PUB. CO., E. Sixth and| erry, serv. mgr.; Paul Fitzgibbon, S. M.| Belmont Plaza—R. H. Crooker, exec. vice- | K 
t., Boston, Mass. 500 Fifth ave., New York Superior ave., Cleveland, O Barclay Harry Ballard, H. B. Selleck, creative dept.; J pres.; J. H. Neebe, J. J. Hartigan, E. F.| woRBEL & COLWELL, 570 Lexington ave 
City—M. Alvah Blanchard, natl. adv. mer.; J. Maloy, auto. mer.; Harry W. Smith, auto.| fqward Schipper, C. W. Macfarlane, pubcty Zuber, vice-prests. Waldorf-Astoria—W. W. | New York Cits Grand Central Palace— 
George E. Munro, mgr. New York office; editor. dept. | Hopkins, Frank Seaver, D. C. Miller, Harlan | Edward F Korbel, pubety dir.; Worth 


William E. Brewster, mgr. Detroit office. PROGRESSIVE FARMER sirmingham, Ala | Walker, W. A. Moffett, J. M. Braden, H. |  Goiwetl, Catherine McHugh, Sylvia Forbish 
gham, | BROOKE, SMITH, FRENCH & DORRANCE, M. Stuart, pubety.; John M. Bonbright, Johny 


Barclay—Paul Huey, west. mgr 250 Park 247 com Pani . 
CINCINNATI TIMES-STAR, 800 Broadway | Inc., 347 Madison ave., New York City i. B . ries 
vo © ., er roe P ‘rns, copy. elmont Piaza—R. |} White, 

Cincinnati, O. 60 E. 42nd st., New York ave., Eldorado 5-2044--Fowler Dugger, adv.| 347 Madison ave.—Sturges Dorrance, pres. ; ae exhibits: real Astoria Ps ' L 


Martin L. Marsh, eastern mer. er. H. M. Overstreet, H. E. Pengal, vice-pres 


D. P. BROTHER & CO., INC., 8-149 General LSE ANDERSON ADV. O8.. O15 5. See 


i" | 
COND T Oe on rane 
ak os. Hew You on "Waldort.| TRAILER TOPICS MAGAZINE, 28 E. Jack-| Motors Bids... Detrolkt, Mich. Waldert-Ac- E | Alef peg Soy ey vain 
Astoria—Frank F. Soule, ady. dir.; Russell son bivd., Chicago, Ill. 469 Fifth ave., New —— ». P. Brother, wel Clarance Hatch E. «& Batchelor, dir pubety.; J. w. 
C. Lewis, west. adv. dir.; Arnold C. Shoop, York City—R. Williams. Commodore—Rich jr, acct. exee.; Carl Georgi, media dir! exegTROGRAPH CO., 3815 W. Fort st., Bertch, acct. exec.; S. A. Wells, art dir. 
Detroit mgr. ard T. Robb Dudley Carson, pubcty. megr.; Sam _ Potter, Detroit, Mich, St. Regis—F. A. Prince, A 
| M 
| 


production mgr.; Gordon Eldredge, copy; 4. M. Corrigan vice-pres.: RB. KK. Bamonés, 
MaceMANUS, JOHN & ADAMS, Inc., 1200 


Metzger, A. H. Motley, 0. M. Brummond, | son ave. E., Detroit, Mich. Waldorf—cliff oe ee ee. ee 
0. D. Hassinger, J. A. Welch (vice-pres.),| BALDWIN & STRACHAN, Inc., 374 Delaware Knoble, pres.; C. C. Kyle, sales mer.; F. A. | GETCHELL, J. STIRLING, Inc., New York and| M. Ross, Cadillac pubety ; R. S ae 
F. Turner, J. B, Scarborough, T. lL. Brantly ave., Buffalo, N. Y. Biltmore—W. M. Bald Byington jr., bus. mgr.; C. Visscher, prod. Detroit. 405 Lexington ave. J. Stirling yh _ Ressler, Pontiac pubety. ; Elmet 
M. F. Smith, Watson Lee, D. W. Ashley, win, pres.; Kenneth Strachan, vice-pres mer Getchell, W. W. Templin, J. V. Tarleton, (Continued on Page 27, Col. 4) 

L. E. Kreider, E. P. Seymour, F. J. Maxted, - — 7 

D. R. Matson, B. J. Reynolds, H. Knippen- | 

berg, T. W. Wood jr., N. C. Green, H. M. | 

Keefe, H. E. Cole, J. R. Norris, P. John 

son. R. A. Sanders, C. E. Carey, R. N 

Woodruff, J. Henderson, E. <A. Schirmer. 

Barclay—Rt. Wolfers. 


@ * * 
CROWELL PUBLISHING CO., 250 Park ave., 
New York, N. Y. Waldorf-Astoria—-Arthur 
Hi. Motley, Detroit mgr.; C. E. Carey, R. N 
Woodruff, American Magazine, Detroit; Jack 
Henderson, E. A. Schirmer, Arden Yinkey | 


CROWELL PUBLISHING CO., 250 Park ave., ; oe Pa S. Howell, sales promotion mgr.; A. J acct. exec 
New York, N. Y. Canadian Club—A. H Advertising Agencies Feinberg, AC Spark Plug acct — G 
y 


Blight. Waldorf-Astoria—A. Yinkey, Hoyt B BUSINESS PROMOTION CORP., 1397 Jeffer 








jr., Collier’s, Detroit; Hoyt Metzger, Country 
Home, Detroit; Robert Wolfers, R. A. 
Sanders, Woman's Home Companion, Detroit; 
Norman C. Green, Chicago mgr. Collier's; 


& 
if. M. Keefe, Chicago mgr. American Maga 
zine; Dean R. Matson, F. W. Wood jr., 
B. J. Reynolds, Collier's, Chicago; Henry m 
Knippenberg, Collier’s, Chicago. ® ee 


CURTIS PUBLISHING CO., Detroit and 
Vhiladelphia. Barclay—Theodore T. Allen, 
Maurice D. Laine. Waldorf-Astoria—Donald 


W. Bay, Frank N. Cordner, Charles B o 
Field, Charles C. Hood, Frank J. Mullen, 
Thomas G. Wade, T. R. Winans, A. S 
Putney jr Roosevelt—Arthur K. Lovrien 
Herbert M. Faust, Fred A. Healy, Thomas 


KE. MeLaughlin, Charles ¢ Rees 


F f t, 
FARM JOURNAL, West Washington sq a he aS 
Vhiladelphia, Pa., 1458 Graybar bidg., New 


York, N. Y Waldorf—Graham Patterson 
muublisher; L. D. Fernald, adv. dir.; C. P 
Armitage, Detroit mgr.; W B. Wiemers, 
western mgr.; Sidney Jenkins, rep.; William 
Hutton, eastern mer. 


FLEET OWNER LIST CO., 1819 Broadway 
New York City 1819 Broadway——Morris R 
Machol, prop 


FORTUNE, 135 E. 42nd st., Ne York, N. ¥ 
Ambassador--l). ¢ Murray Detroit mar.; 
Ww toyvd Kegs, Cleveland 
llove, adv. mer 


H 


HEARST INTERNATIONAL ADV. SERVICE, 
059 Eighth ave., New York, N. Y Warwick 
or room 204, 959 Eighth ave.—Frederick W. | 
Richardson, mer Detroit offic Davison 
Brown, E. W. Corman, reps auto. dept.; 
David H. Preston, mer vt dept 


M 


MEREDITH PUBLISHING CO ‘ Lexing 
ton ave., New York N ‘ 420 Lexington 


ave.Clyde H. Com!» eastern i oO G 
Schaefer, Birge W. Kinne. rei 


MEREDITH PUBLISHING CO., Des Moines, 
Iowa. Barclay—J. P Ene western mgr 
Chicago office Waldorf —Liike kK Miller 
Successful Farming), met Detroit office 
ll. L. Behlke, Better Homes and Gardens 


MUNN, JOHN O., CO., 610 Second National 
Bank bidg., Toledo, O New Yorker John 
O. Munn, pres 


N SINESS WEEK delivers the cream of the 


em eg tg eg H _— adhe executive market... over 97,000 subscribers 
and M_ sts N.W., Washington, D, C a ° 
3 ae ere is the Automotive Market " noth pee 
"Char and 270,000 “pass along” readers. Of this great and 


Waldorf-Astoria—Raymond W dir. ; 
Joseph C. Wahler, west. mgr.; Charles A 


Underhill, east. mgr that Business Week delivers* ae Aaa ean 
NEWS WEEK, 1270 Sixth ave., New York City responsible group, 93.24% own one or more cars 
eo SS, OR, Ge Car Owners: 93.24% of Business Week subscribers Oo 1. : ; -e ce 
—— own one or more cars ... 28.7% own two or more — 28 / % own two or more. | hese men represent 

THE NEW YORKER, 25 W. 43rd St., New B 
York City. 25 W. 43rd St., Telephone Bry- New Car Prospects: 31.2% of Business Week sub- a new car market — not a used car market. 
- 9-6300. Don Lawder, mar. automobile scribers contemplate a new car purchase within a year. 
dept rm . 2 nee i . , ate 
Truck Owners: 40% of Business Week subscribers I heir control of both business and family budgets 


NEW YORK HERALD TRIBUNE, 230 W ! é : ree rao 
fist, New York, N. Y. Barclay—J. R are in companies which own an average of over 43 pet 


Scolar, Detroit mgr.; W. R. Butler, auto. | company. makes this executive audience a vital influence on 
mar. . 
Company Cars: 40% of Business Week subscribers — ee as 7 So adn se in = the check 
en eens A moe. are executives of companies which operate an average new car buy ing. I heir decision 1S fi a 
Don Short, auto. ed.; David Preston, Daviso of over 14 cars for sales use. Pig, ee .° iti . a ae ’ 
comm, 3 W. Corman, ode. sone, Win: | : is written at their desks. Right where you'll find 
Brown, M. W. Corman, adv. reps. With | . 
an International caadne ates 959 “From recent independent survey among 1018 typical Business BUS SIN ES SS WE EK in constant attend ance - 52 
Sth ave., New York, N. Y. Week subscribers. 
NEW YORK JOURNAL-AMERICAN, New | weeks in the year! 
York, N. Y. Warwick or room 204, 959 | . 


Eighth ave.—Davison Brown, rep. auto. dept.; 
E. W. Corman, rep. auto, dept.; David H 


Preston, mgr. auto. dept. 

NEW YORK MIRROR, 235 E. 45th st.. New 
York, N. Y. Barclay—-Walter Rompel, nat). 
ady. dir.; James A. Beatty, natl. adv. mer.; 
Ray Campbell, Detroit office; Gene McCoy, | 


auto editor. 





NEW YORK NEWS, 220 E. 42nd st.. New| 
York, N. Y. Floyd A. Noe, mgr. auto. adv.; | 
Cc. M. Fairbanks, Seward Davis, auto. adv.; | 


——.«< | The Executive’s Business Paper Alert... Accurate... Authoritative 
Myork, NY. ‘Now York Timee—T. D. Palmer, | 330 WEST 42nd STREET, NEW YORK, N. Y. 
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Wholesale, Retail Figures 
Under Totals for July 


Special to Automotive Daily News 
WASHINGTON. Dollar vol- 
ume of wholesale and retail auto- 
mobile financing in August was 
substantially above the level of 
August last year, but under the 


Hudson Output 
Of 1938 Models 
Best Since 1925 


DETROIT.—Production of Hud- 
son cars is running higher than 
for any October since 1925, ac- 
cording to William R. ‘Tracy, vice- 
president in charge of sales. 

“Our shipments of 1938 cars to 
date are more than double that 
of last year up to this date,” re- 
ports Tracy. “For the week ended 
Oct. 16, we shipped 4,388 cars. 
This is the best week of cor- 
responding date for 12 years. At 


the current rate of production our | 


shipments will be well over those 
of any October since 1925. 

“Comparing the week ended 
Oct. 16 with the same week of 
last year, when we shipped 2,290 
cars, we find an increase in ship- 
ments of 91.6 per cent. 

“At the close of business Oct. 
16, the number of 1938 cars 
shipped totaled 8,741 cars. Up to 
the corresponding date last year 
4,109 cars had been shipped.” 


Miller Medal Awarded 


To Prominent Engineer 


NEW YORK.—The Samuel 
Wylie Miller medal, 
award of the American Welding 
Society presented for meritorious 
contributions to the science and 
art of welding, has been awarded 
to H. Sidney Smith, former presi- 
dent of the International Weld- 
ing Assn. 

The medal was established in 
1927 by the late Samuel Wylie 
Miller, an outstanding figure in 
the development of welding since 
its inception. Until the time of 
S. W. Miller’s death, Smith and 


Miller were closely associated in| 


their technical, business and en- 
gineering society activities. 


ACCESSORIES 
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| volume for July of this year, the 
department of commerce reported 
this week. 

August wholesale financing was 
$161,539,141, compared with $172,- 
145,221 in July and $129,865,102 in | 
August of last year, according to 
the report. 

Wholesale financing for the 
first eight months of the year 

aggregated $1,374,979,848, com-| 
pared with $1,251,664,152 during 
the same months of last year. 


| SYRACUSE, N. 
| that delegates to the New York 
lstate constitutional convention 
| next spring take steps to amend 
| the constitution so as to prohibit 
the divergence of highway funds 
to other than highway purposes | 
was made at a meeting of the 
Onondaga and Oswego County 
Petroleum Industries Committee, 
held here this week. 

In announcing the action of the | 
committee, composed of gasoline | 
dealer sand service station at- 
tendants in the two _ counties, 
Alfred M. Cady, chairman, said: 

“The report of the comptroller | 
|of the state of New York shows | 
|that $57,729,750 collected from| 
|New York state motorists last 
year to build and improve state 
and county highways, was actu- 
ally used for other purposes. Ex- | 
perience has taught us that the 
only way we can prevent the 
|legislature from misusing road | 
|} money is through the adoption of 
an amendment to our state con-| 
stitution to require use of gaso- | 
line taxes and registration fees 
for the building and maintenance 
of highways only.” 


— — 


Retail financing of both new) 
and used cars in August was re- 
with $174,155,660 in July and $147,- 
002,587 in August of last year. 
year, the aggregate was reported 
at $1,286,677,494, compared with 
sonthe of lant yea || Hold a ‘School 
| for Sales Heads 
Oil Group Hits | _ 
managers and 21 district man- 
agers for the Graham-Paige Mo- 
Y.—A demand/| intensive “school” at the factory 
| last week, with members of the 
“professors.” 

To prove that they had been 
during the three-day session, and 
were eligible for graduation, the 
written examination and their 
papers were graded, just as in a 

During one of the recess pe- 
riods, the field force was taken on 
sembling operations on 1938 cars 
were shown by F. R. Valpey, vice- 
manager. 

Following a “graduation” ban- 
the men scattered to their vari- 

ous territories. 


ported at $162,783,084, compared 
For the first eight months of the 
| Graham ‘Profs 
$1,219,481,853 during the same | 
. ee DETROIT.—Four divisional sales 
N. Y. Diversion 
tors Corp. were put through an 
executive personnel acting as 
paying attention to the lectures 
scholars were required to take a 
regular school. 
a tour of the factory where as- 
president and general sales 
quet at the Detroit Athletic Club, 
™ 
Chevrolet Plans 


Direct from the 
New York auto show, the auto- 
mobile industry’s 1938 introduc- 
tion of new models, Chevrolet will 
move its truck display to Newark, 
where a complete commercial car 
line will be exhibited Nov. 6-13. 


DETROIT. 


ing will be Chevrolet’s new one- 


general public for the first time 
outside New York. All other 
standard trucks on display in 


New York will be moved to New- | 


ark for the showing there. 


Various types of trucks, modi-| , oe 
|operation of a miniature 


fied to the needs of many indus- 
tries also will be exhibited by 
Chevrolet. Among these are dump 
trucks, tractor-trailer models, 
house-to-house’ delivery units, 
milk, bakery, and dry cleaner 
commercial cars, six-wheel trucks 
and other specialized delivery and 
hauling units. 


Michigan Tube Begins 
Big Expansion Program 
DETROIT.—Michigan Steel 


Tube Products Co. has begun a 
$100,000 building program which 





ditional floor space to present fa- 
cilities. 


FIRST 
FIRST 


ditional land and has placed a 
contract with the Austin Co. of 
Cleveland for the erection of two 
buildings. In addition to the new 
buildings, a scale free, bright fin- 
ished annealing furnace for nor- 
malized steel tubing will be in- 
stalled, according to Charles E. 
Miller, president. 





Truck Showing 


Included in the Newark show- | 


ton and three-quarter-ton truck | 
models for 1938, exhibited to the | 


will add 45,000 square feet of ad-| 


The company has acquired ad- | 


the Chicago Show, Nov. 6-13. 
ture model. 





New Venue 
Among Advances for 1938 


manifold to provide a greater part 
of the effort required for shifting 
permits gear shifting by remote| gears. The miniature gear shift 
control and eliminates the con-| lever is connected both positively 


DETROIT.— Introduction of the| 
Evans vacuum gear shift, which} 


ventional gear shift lever in the 
floor, is one of the advancements 


in the automotive field for 1938. | 
of and| 
; manufactured by Evans Products | ment. 


It is a development 
Co. 
Evans vacuum gear shift 


the 1938 Nash and Graham lines 
and on the Studebaker President 
and Commander at extra cost. 

Important features of the Evans 
gear shift are: 

Shifting is accomplished by 
lever 
which can be located on instru- 
ment panel or on steering post 
under the wheel. This out-of-the- 
way installation clears up the 
driving compartment and permits 
unobstructed leg room. 

The miniature lever is operated 
in exactly the same manner as 
the conventional gear shift lever. 
It has the “feel” of the conven- 
tional gear shift lever, being sen- 
sitive to a degree that its progres- 
sive movement from one gear to 
another is said to be readily 
transmitted to the driver’s hand. 


| safely and quietly. 
It has “vacuum 

which provides vacuum on both 

sides of the piston, and air is bled 


ton. This system permits instan- 
taneous action in making gear 
changes. Operation is entirely by 
| vacuum thus eliminating the use 
of wiring or cables. 





The shift utilizes the 


is | 
available as optional equipment on | 


This permits a perfectly controlled | 
shift in the conventional manner, 





from one side to actuate the pis- | ae 


Car Retail Financing Rises Over August, 1936 


“FASHIONS OF THE WORLD” will supply the big drama during 
View in top picture is from a minia- 
Bottom, committee in charge; left to right, S. L. Davis, 
chairman; H. T. Hollingshead, president of the Chicago Automobile 
Trade Assn., and A. C. Faeh, show manager. Story on page five. 


Gear Shift. 


and through vacuum operated 
linkage with the mechanism con- 
tained in a special transmission 
cover which is part of the equip- 


Pennsylvania Sets Up 


New Traffic Division 
HARRISBURG, Pa. (UTPS).— 
A traffic division has been set up 
in the highway department to 
study and experiment for the 
elimination of driving hazards on 
the highways, it was announced 
this week by Warren Van Dyke, 
secretary of highways. 

The new unit will co-operate 
with the present highway plan- 
ning division which is now com- 
pleting a comprehensive program 
to enable the state to plan, map 
and build roads on a scientific, 
intelligent and long-range basis. 
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New Models for 1958 Are Announced by De Soto 
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by Color, 


Increased Size, Restyling 


(Continued from Page 12) 


is carried in the new “De Soto” 

medalion on the rear trunk lid. 
In both the trunk and luggage 

compartments, more space has 


been provided by mounting the} 


spare wheel vertically at the rear 
of the compartments. 

The instrument panel is of light 
grained and burled walnut finish, 
with a die-cast grille in the cen- 
ter, consisting of vertical and 
horizontal chrome stripes over a 
bright screened metal background. 


Instruments are fully visible 
through the new three-spoke, open 
top steering wheel. Great emphasis 
has been placed on the legibility 
of numerals. A new type of light- 
ing causes the rays to come 
through the numerals from the 
back, giving a clear-cut silhouette 
appearance at night. 

Color, introduced on the instru- 
ment panel and at other points 
inside the car, contributes to the 
richness of appearance. The nu- 
merals on the speedometer are 
outlined in vermilion, while the 
horn button is silver with vermil- 
ion trim. Knobs and escutcheons 
on the door handles are of a rose 
beige hue. 

Vents, built in above the instru- 





| the windshield defrosted when at- 


tached to a car heater. 

All the “Safety Interior” fea- 
tures have been retained. The in- 
strument panel is smooth with no 
knobs or controls projecting; the 
panel is above knee-height; door 
handles, inside and out, curve in- 
ward and are flattened; a large 
padded roll on the back of the 
front seat protects back seat pas- 
sengers and the robe rail is a 
silken cord. 

De Soto’s new handbrake lever 
is of the “pistol grip” variety, lo- 
cated just under the instrument 
panel. It is at the right of the 
driver and may be operated by 
other front seat passengers in 
cases of emergency. 

Added comfort has been given 
for all drivers, with a new adjust- 
able front seat. The seat moves 
forward or back, rising approxi- 
mately one inch in the forward 
position. A control at the side of 
the seat allows the operator to 
adjust the seat without stooping 
over. 

Upholstery is of the “pillow- 
type” design and is available in 
either mohair or broadcloth. 


Numerous other conveniences | 


are added. Deep drip mouldings 
extend the full length of the car 





ment panel, are bigger and keep 


ae 


UR 


Aitd ee Raed 


LULL ca a 


WASHINGTON, D.C. 
NET PAID CIRCULATION EXCEEDS 1,000,000 


| car comfortably. A rear compart- 


| gear 


| teen rubber float body mountings 


plane type, 





| wheel fight or jerk. The steering | 


over all doors and windows, pre- 
venting water from dropping in- 
side. Chair-height front and rear 
seats are said to be wide enough 
to accommodate six people in the 


ment floor rest adds leg room in 
the back seat. Convenient ash 
trays are built into back seat arm 
rests and into the instrument 
panel. The ventilating system per- 
mits passengers to scoop in as 
much or as little air as they want. 
Rear floors are low and level. 

De Soto’s new, stronger frame, 
one of the most important me- 
chanical improvements, contrib-| 
utes greater strength to the entire | 
car, makes possible a much more | 
“solid” and quieter ride. 

The frame is approximately 5 





|inches wider at the dash line and | 


7 inches wider where the steering | 
is attached. The greater} 
width is said to cut down sway | 
and give the whole car greater 
stability on curves. 

The wider frame also permitted 
the mounting of some of the four- | 


directly on the side rails, giving 


| greater front seat rigidity. 


Hydraulic brakes are 10 per 
cent larger this year, while a new | 
independent front-wheel suspen- | 
sion set-up and mounting of air- | 
hydraulic shock ab- | 
sorbers contribute to improved | 
cushioned riding qualities. De Soto 
utilizes a ride stabilizer bar de- 
signed to keep the car on an even 
keel when rounding curves. 

Fundamentally, the high com- 
pression engine remains’ un- 
changed. However, a change in 
the camshaft opening is said to 
give it new “lightning fast” pick- 
up without sacrificing anything in 
power or economical operation. | 
The engine is an L-head, six- 
cylinder engine with a compres- 
sion ratio of 6.5 to 1, developing 93 | 
horsepower at 3600 revolutions per 
minute. 

A new mounting of the steering | 
gear assembly housing to the 
frame, utilizing rubber similar to 
that used in floating power engine 
mountings, keeps road _ shocks 
from drivers’ hands, minimizes 





system retains the ease and stead-} 





| are in a depression, 
| ing, 


| one-piece seamless 


| mission that gives easier shifting 


| pacity generator to take care of 
| increased use of heaters, radios, 


| doors and rear deck lids. 


|touring sedan with trunk, four- 


}am with trunk, a coupe with rear 


| sedan. 


|eight colors — 


DE SOTO COUPE FOR 1938 


Salt Lake Dealers Express 


Pessimism 


Special to Automotive Daily News 

SALT LAKE CITY, Utah.—The 
late fall business in Utah is prov- 
ing disappointing to the automo- 
bile dealers here as a_ whole. 
“Whether you know it or not, we 
” an outstand- 
old-established dealer told 
Automotive Daily News. Asked if 
he did not think it would prove} 
only a slight recession, he replied, 
“We thought the recent depres- | 
sion would pass in a few months.” 

About normal stocks of new cars 
are being carried for the season, 
but stocks of used cars are much 
higher than they ought to be. One 





| everything. 


|iness introduced last year with a 
change in the kingpin angle. 

De Soto’s safety steel body with 
steel top is 
said to have been made even more 
silent this year. In addition to the 
effective insulation used before, a 
new spray-on type of insulation 
on door panels is claimed to in- 
| crease the effectiveness of sound- 
proofing on the doors by at least 
15 per cent. 

Among other changes made this | 
year are: improved, easier-acting 
air-cooled clutch; improved trans- 


of gears, without clash; bigger ca- 


etc.; new tamper-proof locks on 


is available in seven 
including four-door 


De Soto 
body types 


door sedan with luggage compart- 
ment, a two-door touring brough- 


luggage deck, a convertible coupe 
with rumble seat, a convertible 
sedan and a 


It is available in any one of 
Black, Winchester 
gunmetal, Chinese gold, Chinchilla 
gray, Gem green, Surf blue, Ever- 
| glades red or Cinnabar. 


| tightening up 


| rather 
|the attitude of the national ad- 


seven passenger | s 





WITH THE ‘OK’ 
OF MILLIONS 


DIVISION OF BORG-WARNER CORPORATION 


Over Outlook 


authority, whose views carry much 
weight in the industry, placed the 
number in dealers’ hands as “Not 
far from 3,000.” Dealers generally 
described the demand for used 
cars as “much slower.” Used cars 
above $200 are especially hard to 
sell. The greatest demand is for 
junk. 


Collections, have been 


so far, 


| good, and there have been few re- 


possessions, but many fear that 
this condition is not likely to last. 
There is a definite trend toward 
in the matter of 
terms. Persistent talk of inflation 
has much to do with this, but not 
“Too liberal terms on 
new cars makes it hard to sell 
used ones,” said Harry Carleson, 
manager of Fred A. Carleson, Inc., 
Ford dealers, who are in the used 
car business in a big way. Mr. 
Carleson said that used cars in 
greatest demand range all the 
way in price from $50 to $200, 
popular priced makes going best. 

Dealers were loath, as a rule, 
to predict regarding the future. 
Melvin R. Ballard, head of the 
Ballard Motor Co. (Nash), was 
pessimistic, feeling that 


ministration, at least the Presi- 
dent’s, was harmful to business. 
Norman Tourssen, A. E. Tourssen 
Motor Co. (Oldsmobile) was an- 
other dealer interviewed who did 
not wish to forecast the future. 
“But business has been rather 
good so far,” he said. W. E. 
Browning, Arch Browning, Inc., 
Buick dealers, said he thought 
the outlook pretty good. A local 
banker or two of prominence said 
industrially the immediate outlook 
for Utah was good. “It’s a beau- 
tiful picture,” one of them ob- 
served. Prices of a number of 
leading crops, however, are prov- 
ing disappointing as the fall ad- 
vances. 

There is a fair demand for new 
trucks of all sizes, but used 
trucks, as with new passenger 
cars, are giving some concern. 


| There has been quite a lot of in- 


terest in trailers, but actual sales 
have been few. 

For the first nine months of 
1937, a total of 12,394 new pas- 
senger cars were sold in Utah, 
compared with 12,410 for the cor- 
responding period of 1936. Septem- 
ber this year saw sales of 980, 
compared with 914 for September 
last year. September sales of com- 
mercial vehicles totaled 384, com- 
pared with 323 for September last 
year. For the first nine months of 
the year, however, commercial ve- 
hicles fell behind the correspond- 
ing period of last year, the fig- 
ures being 2,821, compared with 
3,106 in 1936. 


ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. fieures for 1936 
and the first half of 1937. 
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Siacokn and Zephyr Lines for (38 Are 





DRIVER COMPARTMENTS in the new Lincoln-Zephyr V-12 cars 
have been enlarged. Transmission is located under the cowl, the 
housing lowered, and the gearshift lever moved out of the way of 
passengers. Controls on the instrument panel are grouped under the 


speedometer. 


Truck Safety 


Increased 


By Co-operative Activities 


NEW YORK.— Leaders in the/1 
but few were passed. These in-| 
| sign for the combustion chambers. 


trucking industry are aware that 
much unreasonable legislation ap- | 
plying to motor trucks will be 
rescinded as the public continues 
to recognize the importance of| 
this transportation agency, and as 
those concerned with motor truck 
operation continue, by co-opera-| 
tive efforts with enforcement of- 
ficials, to eliminate the rough-| 
neck driver and improperly main- 
tained vehicles, according to the 
motor truck committee of the Au- 
tomobile Manufacturers’ Assn. 

Motor truck safety was further 
enhanced during the past year 
with adoption, either in whole or 
in part, of safety regulations pre- 
scribed by the bureau of motor 
carriers of the interstate com- 
merce commission in 26 states. 
The remainder of the states, with 
the exception of one, have assured 
recognition of those interstate ve- 
hicles that comply with the ICC 
regulations. 

While for-hire trucking, meas- 
ured in terms of enterprises and 
number of units operated, repre- 
sents a comparatively small part 
of the service performed by motor 
trucks, its average gross revenue 
is now in the neighborhood of 
$600,000,000. 

A review of merger and acquisi- 
tion of control applications ap-| 
proved by the Interstate Com- 
merce Commission under the Mo-| 
tor Carrier Act indicates a trend | 
towards ownership of equipment | 
by fewer and larger companies. 

Hundreds of truck bills were 
introduced in the 45 state legis- 





That means the 


BELLEVUE- 
STRATFORD 


MODERATELY PRICED 
CENTRALLY SITUATED 


“Best Food in Philadelphic” 
Claude H. Bennett, Manager 


atures that convened during 1937, 


cluded the tax law adopted in In- 
diana which bases the truck fee 
on tire sizes, and involves an in- 
crease in the fees paid by ship- 
per-owners of trucks. The tax on 
private carriers was also. in- 
creased in Georgia. 

While several measures were in- 
troduced to bar trucks from high- | 
ways on Sundays and holidays, a 
procedure that may work a hard- 


|ship on consumers as well as on} 


truck owners, Minnesota was the 
only state to enact a law with 
these provisions. 

A ruling by the federal circuit 
court of appeals at Columbia, 
C., during the past year struck an 
optimistic note for’ interstate 
trucking. In this ruling it was 
held that enforcement of the 
South Carolina law, providing an 
arbitrary weight limitation of 
20,000 pounds, is a discrimination 
against interstate commerce, and 


contrary to the principles involved | 


in the construction of federal-aid 
highways. The state may contest 
this ruling in a higher court. The | 
South Carolina legislature this | 


year passed a bill that would pro- | 


vide much more liberal limitations 
but this measure was vetoed by 
the governor. 

The operators have since filed 
injunction proceedings against 
enforcement of the Kentucky 18,- 
000 pound gross weight limitation. 

Despite its size the motor truck 
industry is still young and is 
gradually being adjusted to its 
most useful sphere in transporta- 
tion. Adoption of uniform state 
laws, towards which there is a 
decided trend at this time, will 
expedite this adjustment. 


N. J. Drunk Drivers Top 


Total of Killings in 1936 


TRENTON, N. J.— Drunken 
drivers killed more persons in 
New Jersey in the first eight 
months of 1937 than during the 
entire year of 1936, it was an- 
nounced here this week by Arthur 
W. Magee, state motor vehicle 
commissioner. Magee revealed 
that there were 64 deaths caused 
by drunken driving up to Sept. 1 
as compared with 57 all last year. 

It was announced that drunken 
driving is for the first time being 
considered a major cause of high- 
way fatalities 
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|Four New -w Body 
Types Added to 
Refined Zephyrs 


(Continued from Page 9) 
ments in the chassis is the in- 
creased wheelbase, now 125 
inches, three inches longer, tend- 
ing to improve the “ride.” The 
springbase is lengthened accord- 
ingly to 136 inches. 

The 110-horsepower V-type 12- 
cylinder engine and the trans- 
mission have been moved forward 
in the chassis. The additional 
space thus provided increases the 
depth of the driver compartment. 
The transmission is now located 
under the cowl. The housing has 
been lowered and the gear-shift- 
ing mechanism is moved out of 
the way of driver and front seat 
passengers, thus leaving’ the 
compartment unobstructed. 

The new Lincoln-Zephyr bodies 
owe part of their roominess to 
their extra width, the result of 
the -elimination of the conven- 
tional running board. Passengers 
may step directly onto the floor 
of the car. 

Another change in the new cars 
contributes to greater room in 
the rear compartment. A hypoid 
rear axle is used. The effect of 
this is to lower the drive shaft 
and also the housing surround- 
ing it. 

Quieter engine operation has 
been accomplished by the use of 
new type valve lifter, which 
operate on an oil cushion. 
Smoother power flow and maxi- 
mum economy in use of fuel re- 
sults from adoption of a new de- 


Gear-clashing during shifting is 
said to be made virtually impos- 
sible by the use of a new device 
which prevents engagement until 
gears are in complete syn- 
The new shifting 


of effort for operation. 


The steering system possesses | 
|adjust themselves. 


exceptionally high leverage, while 
the braking system, of the fully 
energizing type and cable con- 
trolled. 


Waldron Heads Florida 


Service Station 


MIAMI, Fla. (UTPS).- 
annual meeting of the Indepen- 
dent Service Station Assn. of Flo- 
rida, Inc., held Oct. 11, the follow- 
ing officers were elected: presi- 
dent, S. R. Waldron of Waldron 
Service station; vice-president, E. 
L. Cline of Cline Service Station; 
secretary, P. B. Land; treasurer, 
Z. C. Watkins, of Watty’s Service 
| Station. 

Directors, in addition to these 
officers, include: L. B. Railey of 
Union Battery Co.; Jack Mosley 
of Dixie Tire Co.; Louis Hitt, of 
Louis Hitt, Inc.; A. H. Hammel, 
Everglades Battery Co.; Walter 
Godberg; H. M. Smoker of Smo- 
ker’s Garage; N. D. Nelson and 
C. W. Larson, 
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Announced | 


FRONT-END DESIGN of the 1938 Lincoln-Zephyr resembles that 


of a racing plane. 


The conventional radiator grille has been sub- 


ordinated. The front is closed except for two openings near the 
bottom, through which air is admitted to engine. 





21 Body Types Presented 


In Newest 


Lincoln Series 


(Continued from Page 9) 


close-coupled body designs which 
are built on an 136-inch wheel- 
base. 


The engine, precision-made, de- 








velops 150 horsepower. It has 12 
in V-formation. Hy- 
draulic valve lifters automatically | 


The cable-conduit braking sys- | 
tem is equipped with a vacuum 
booster for greater ease in stop- 


| ping, and it is adjustable to road 
| conditions 
|lever on the instrument panel. 
Assn. | 
At the| 


by an _ inconspicuous 

The gear-shifting mechanism in 
the new types has been rede- 
signed and now is of the blocker 
type which prevents engagement 
of gears until they are in perfect 
synchronization. Silent, helical 
gears are used in all speeds, in- 
cluding reverse. 

Exceptional riding comfort, 
traditional with Lincoln, is pro- 
vided by the new car’s long heat- 
treated springs, automatic free- 
center hydraulic shock absorbers 
with thermostatic control, side- 
sway stabilizers, deep seat cush- 
ions, and the car’s unusually long 
wheelbase. 

Regular equipment includes 
safety glass throughout in all body 
types, electric clock, 110-mile 


| Speedometer, cigar lighter and 

many other conveniences. 
Tires are 7.50 x 17 inches, Spare 

tires are carried on a readily- 
accessible mounting under the 
automatically-lighted rear deck, 
except in four types which come 

|equipped with six wheels and 
| tires, the spares carried in fender 

| wells. 


Plans Launched for °38 
'Car Show at Columbus 


COLUMBUS, O.—Plans have 
been launched here for the 1938 
automobile show, scheduled to be 
held in the exposition hall at the 
state fair grounds from Nov. 6 to 
12, it is announced by J. Hoyt 
Cummings, manager. The com- 
mittee for the event, which pre- 
liminary plans indicate will be one 
of the outstanding shows of the 
middle west, is composed of O. C, 
Belt, chairman, L. E. Medick, vice 
chairman; Don D. Cole, George 
Byers jr., Orr S. Zimmerman, J. 
T. Kauffman, George Bobb and 
Cummins. 

To date 19 passenger cars have 
been listed for the show, together 
with a representative showing of 
commercial vehicles, trailers, and 
a varied display of automobile ac- 





cessories. 
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DIGNITY EMBODIED IN CONSERVATIVE lines, mark the Lincoln line for 1938. Shown here is 


the seven-passenger limousine. 


Twenty-one body types comprise the line, four built by Lincoln, the 
in New Jersey.| others by Brunn, Judkins, LeBaron and Willoughby. 
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, Two New Models Comprise 1938 Chrysler Line 


Royal, Imperial Featured 
By Bigger Engines, Bodies|§ 


(Continued from Page 8) 


aircooled generator and crank- 
case ventilator. 

Ventilated clutches of the single 
plate, dry variety are continued 
with the diameter of the clutch 
in the Imperial increased from 
10 to 11 inches. The synchro-si- 
lent transmission has been greatly 
improved by the addition of a 
new blocker-type synchronizer for 
the second and high speed gears. 

The Chrysler automatic over- 
drive will continue to be optional 
at slight extra cost on the Royal 
and Imperial and standard on the 
Custom Imperial. This feature, 
which is in effect a fourth speed, 
automatically comes into opera- 
tion when the car attains a pre- 
determined speed of from 35 to 
45 miles an hour. It is said to re- 
sult in a reduction of about 30 
per cent in the engine revolutions 
required to maintain a given car 
speed. 

Equal-pressure hydraulic brakes 
have been increased in size on all 
models. On the Royal the drums 
are now 11 inches in diameter, on 
the Imperial 12 inches and on the 
Custom Imperial 14 inches, with 
% inches extra width on the Cus- 
tom. Together with the increase 
in size, the brakes have been im- 
proved in action by honing or 
lapping both drums and shoe to 
a smoother finish. 

The X-type frame has been im- 
proved. Added strength is given 
to the front end through a new 
crossmember of rigid type. Chan- 
nel members are tapered from 
side members to center, resulting 
in a deep center section. Added 
strength here is secured also by 
gusset plates riveted to the top 
and bottom. The rear motor sup- 
port crossmember is riveted to 
the members that join the front 
crossmember, form box sections 
with the side member and extend 
to the members forming the front 
part of the X. Short reinforcing 
crossmembers are used between 
the rear members of the X and 
the frame side members. The rear 
of the X members are extended 
along the side members to form 
box sections over the rear axle, 
and two crossmembers are used 
at the rear of the frame. 

Independent front wheel 





sus- 


pension has been improved by thes 


SHOWN IS THE LUXURIOUS 


use of new shock absorber mount- 
ings and hardened steel bushings 
in upper control arms, the same 
as used in lower control arms. 

Shock absorbers are of the aero 
hydraulic type, witn a _ control 
valve that permits adjustment to 
any model of car. They are said 
not to be affected by changes in 
temperatures that tend to alter 
the viscosity of oil. 

Amola alloy steel tapered leaf 
rear springs are used with silent 
“U” shackles at the rear end and 
rubber-cored bushings in front. A 
rubber-mounted sway eliminator 
is used on all models and a new 
transverse ride stabilizer has 
been added to the Imperial and 
Custom Imperial. 

All features of the all-steel 
bodies with one-piece top are re- 
tained in the new models. In the 
sedans greater rigidity has been 
secured by the addition of an X- 
brace behind the rear seat back. 
This brace is welded to the sides 
of the body. Bodies are insulated 
against noise, heat and cold by 
the use of a variety of insulating 
materials. The body is mounted 
on a series of outriggers or spools 
that insulate it from the frame. 


Truck Sales Up 
20% in Florida 


MIAMI, Fla. (UTPS).—Sales of 
motor trucks in Florida for the 
first nine months of 1937 show a 
20 per cent gain over the same 
period in 1936, according to 
Harry Miller, manager of Auburn- 
Cord Motors, dealers for General 
Motors trucks. 

“From now on,” said Miller, 
“truck sales should show even 
greater gains because there is 
every indication that Florida is 
headed for a record winter tour- 
ist season. Another reason for 
increased truck sales is that 
steady gain in prosperity for the 
rural population of Florida. 

“Florida’s citrus industry is a 
giant business with an investment 
of nearly $500,000,000. More than 
100,000 persons are employed on 
part or full time basis, and 
trucks are constantly in use.” 
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interior of the new Chrysler Im- 


perial. Seats are wide, the floors flat, doors extra wide and new trim 


and upholstery are used. 


Amphiyounameit 


Built by Farmer 
LISBON, N. D.—Designed 
to skate on the ice, slide on 
the snow, float on water and 
jamp fences as it travels at 
speeds varying up to 115 
miles an hour, is a vehicle 
built by Ed MHaecherl, a 
farmer near Lisbon, 
Haescherl has worked on 
the machine for many 
years. The body is similar 
to a cabin airplane fuse- 
lage. In the nose of the 
fuselage is mounted a 100 
horsepower motor turning 
a three-blade propellor. 
Short wings give potential 
lifting power, enabling the 
craft to jump fences. Run- 
ners on the machine may 
be converted to wheels 
while in motion, by means 
of cams and levers. Pon- 
toons, which can be at- 
tached in about 15 minutes, 
are carried in the fuselage. 
Haescherl says his ma- 
chine can be built to retail 
for $400, will carry three 
passengers comfortably and 
weighs about 600 pounds. 


Mohair Declared 
Leading ’38 Car 
Upholstery Choice 


NEW YORK. — Mohair velvet 
will again predominate as the 
leading automobile upholstery 
fabric in the new 1938 models, 
according to officials of Collins & 
Aikman Corp. 

The officials declared that com- 
mitments for upholstery for the 
new cars to date indicate that a 
larger percentage of cars will 
have mohair velvet than did the 
1937 models. 

J. W. Weemhoff, automotive 
sales manager for the corpora- 
tion, ascribed the increases to the 
added popularity of the fabric re- 
sulting from such innovations as 
the “breathing back” and a 
shorter pile surface. “Breathing 
back” mohair velvet is porous, 
giving a cooler ride in summer 
and automatically adjusting the 
air pressure in the cushion, while 
a shorter pile surface reduces 
any tendency of the fabric to 
cling to clothing. At the same 
time, the fabric’s serviceability 
has been retained. 


To feel the pulse of the industry, 
consistent reading of Automotive 
Daily News is a necessity. 


1938 CHRYSLER ROYAL FOUR-DOOR TOURING SEDAN 


Who’s Who at N. Y. 
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Advertising Agencies 


The Warwick—W. A. 
Rothman, vice-pres. 


Froehlich, space buyer. 
P. John, pres.; E. E. 


P 


250 W. 57th st., New 
57th st.—Richard A. 
Marvin, Joseph E 


PICARD ADV., Inc., 
York City. 250 W. 
Picard, pres.; Wm. 8. 
Bates, acct. execs. 


R 


RANDALL, FRED M., CO., 3315 Book Tower, 
Detroit, Mich. Barclay—lI. Ross Mack, vice- 
pres., treas. 


REINCKE-ELLIS- YOUNGGREEN & FINN, 
inc., 520 N. Michigan ave., Chicago, IJ. 
Biltmore—Arno B. Reincke, pres.; Wallace 
Meyer, vice-pres. 


ROCHE, WILLIAMS & CUNNYNGHAM, 
Chicago, Ill. Piaza—J. P. Roche, 
J. M. Cleary, vice-pres. Waldorf 
Maxwell, Guy Pierce, vice-pres.; 

Williamson, secy. Lexington 
pubety. dir. 


RUTHRAUFF & RYAN, 
Barclay—Ellis Traver 


S 


SCHIPPER ASSOCIATES, 1235 Lafayette bldg., 
Detroit, Mich. Waldorf-Astoria—J. Edward 
Schipper, pres.; B. F. Mezwin, bus. mgr. 


SIDENER & VAN RIPER, 
Tower, Indianapolis, Ind 
Merle Sidener, pres.; Guernsey Van Riper, 
exec. vice-pres.; Storey M. Larkin, William 
F. Kegley, Dwight S. Reynolds, vice-pres. 


STACK-GOBLE ADV. AGENCY, 8 S. Michigan 
ave., Chicago, Ill.; 400 Madison ave., New 
York City; 1397 Jefferson ave. E., Detroit, 
Mich. Waldorf—Cliff Knoble, Richard A. 
Porter, John A. Butler, vice-pres, 


a ADVERTISING CO Madison ave., 
Toledo, O. Buckingham—Stanwood A. Mor- 
rill, pres.; Kenneth L. Snedecor, vice-pres. ; 
Spencer Vanderbilt, secy.; W. L. Slayton §r., 
contact man; Joseph K. Close, pubcty, dir.; 
Robert W. Mennel, pubcty. dept. 


T 


THOMPSON, J. WALTER, CO., 410 N. 
Michigan ave., Chicago, Ill. Waldorf-Astoria 
—M. V. Wieland, vice-pres., acct. exec.; 
James Kenney, copy group head; George 
Pearson, media dir.; Les Schroeder, asst. 
media dir.; Cliff Roberts, prom. dir.; Carl 
W. Harris, pubcty. dir. 


U 


UNITED STATES ADVERTISING CORP., 
Home Bank Bidg., 240 Huron st., Toledo, 
O. Biltmore—Ward M. Canaday, Edward R. 
Wade, W. T. E. MacGuckin, George Bryant, 
8. R. Swiss. 


Inc., 
pres. ; 


M. F 


INC., Detroit, Mich 


Ernest Coler, reps 


Inc., 901 Circle 
Waldorf-Astoria— 
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Y 


YOUNG & RUBICAM, Inc., 285 Madison ave., 
New York, N. Y. Biltmore—John F. Reeder. 
Young & Rubicam, N. Y.—Raymond Rubi- 
cam, Chester J. LaRoche, A. V. B. Geoghegan, 
Cc. L. Whittier. 


inc., 2210 Park ave., 
Waldorf-Astoria—Walter F. 


ZIMMER-KELLER, 
Detroit, Mich. 
Zimmer, pres. 


Associations 


A 


AMERICAN AUTOMOBILE ASSN., 
vania ave. at 17th st., Washington, D. C. 
Care Auto Club of New York, Pennsylvania 
Hotel—Thos. P. Henry, pres.; Wm. J. 


Pennsyl- 


Lloyd | 


Morrow Krum, | 


| 





Auto Club of New 
Auto Club 


Gottlieb, exec. 
York; J. R. 
of New York. 


AMERICAN AUTOMOBILE 
Pennsylvania ave. at 17th 
D. C. Pennsylvania—Thos. 
Wm. J. Gottlieb, exec. vice- 
N. Y.; J. R. Crossley, vice 
N. Y. 


vice-pres., 
Crossley, vice-pres., 


ASSOCIATION, 
st., Washington, 
P. Henry, pres.; 
pres. Auto Club, 
pres. Auto Club, 


N 


NATIONAL HIGHWAY USERS CONFER- 
ENCE, 938 National Press Bidg., Wash- 
ington, D. C. Gotham—Roy F. Britton, 
dir. 


T 


TRAILER COACH MANUFACTURERS’ AS- 
SOCIATION. Waldorf-Astoria — Frank H. 
Joyce, pres.; B. R. Scheff, vice-pres.; Russ 
Merrell, treas.; J. E. Roberts, chman show 
committee; Cliff Noble, pubety. dir. 


“Fourth Dimension,” a _ regular 
| feature of ADN, presents a digest of 
automotive advertising news. 


THREE BLOCKS FROM THE 


AUTOMOBILE 
-SHOW- 


In the Smart 
East 50's 


OPPOSITE THE 
WALDORF- 
ASTORIA 


@ Ideal environment and every 
service for pleasurable living. 
Spaciousrooms with serving pan- 
tries and electric refrigeration. 
Excellent restaurant and duplex 
coctail lounge — air conditioned. 
SINGLE $4 & $5 * DOUBLE $6 4 $7 


SUITES from $8 
Special monthly and yearly rates 


HOTEL Verly 


Wm. A. Buescher, Manager 
125 £Ast SOTH STREET + NEW YORE 
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‘Prophets of Gloom’ Attacked by Cowling 


Car Industry Seen in Van 


Of Prosperity by Official 


NEW YORK.—Predicting that 
once again the automobile indus- 
try would “lead the way to a 
greater pros- 
perity,” W. C. 
Cowling, direc- 
tor of sales of 
the Ford Motor 
Co., lashed out 
here this week 
at prophets of 
ill omen, who 
see gloom  be- 
hind recent 
stock market 
fluctuations. 

Speaking at a 
luncheon meet- 
ing at the Park 
Lane, at which the 1938 model 
Lincoln- Zephyrs were shown, 
Cowling said, “I am grateful to 
be situated in business far from 
gloom, grateful often for the 
West and the South and some of 
the Middle West. We have never 
been West. We have never been 
subservient in our company to 
prophecy of gloom, whether it 
rose in Wall Street or anywhere 
else. 

“Of course we will have ups and 
and downs in business. The stock 
market is just a reflection and 
not, thank Heaven, business it- 
self. We have not gone to the 
dogs. The automobile industry 
has lots of creative instinct. I 
have a faith today that business 
will again lead whatever van 
there is to lead into an added 
prosperity. The industry has 
shown courage. It has survived, 


W. C. Cowling 


Coming Events 


OCTOBER 
16-31—Dalias. DADA Automobile Show. 
18-20—Chicago. National Assn. of Tire Deal- 
ers, Inc. 
27-Nov. 3—New York. 
Show. 
27-Nov. 3—Toledo. Automobile Show. 
28—New York. Commodore Hotel. SAE An- 
nual Dinner. 
28-Nov. 8—Milan, Italy. 
bile Salon. 
30-Nov. 6—Boston. Automobile Show. 
30-Nov. 6—Washington. Automobile Show. 
3@-Nov. 7—Los Angeles. Automobile Show. 
30-Nov. 7—San Francisco. Automobile Show. 
31-Nov. 6—Cincinnati. Automobile Show. 
31-Nov. 6—Hot Springs, Ark. Automobile Show. 


National Automobile 


International Automo- 


NOVEMBER 


!- 6—Grand Rapids, Mich. Automobile Show. 
2- 6—Altoona, Pa. Automobile Show. 
2- 7—Youngstown, 0. Automobile Show. 
4-13—London. Commercial Automobile Show. 
5- 9—Trenton, N. J. Automobile Show. 
6-1!—Omaha. Automobile Show. 
6-12—Akron, 0. Automobile Show. 
6-12—Columbus, 0. Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Brooklyn, Automobile Show. 
6-13—Buffalo. Automobile Show. 
6-13—Chicago. Automobile Show. 
6-13—Detroit. Automobile Show. 
6-13—Minneapolis. Automobile Show. 
6-13—Newark, N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 
6-13—Toronto. Automobile Show. 
8-12—Memphis. Automobile Show. 
8-13—Des Moines, Automobile Show. 
8-13—Jersey City. Automobile Show. 
8-13—Scranton, Pa. Automobile Show. 
8-13—Syracuse, N. Y, Automobile Show. 
10-13—Trenton, N. J. Automobile Show 
10-14—South Bend. Automobile Show. 
12-20—Glasgow. Scottish International 
mobile Exposition. 
13-19—Indianapolis. Automobile Show. 
13-20—Baltimore. Automobile Show. 
13-20—Hartford, Conn. Automobile Show. 
13-20—Jamaica, N. Y. Automobile Show. 
13-20—Rochester. Automobile Show 
13-20—Cleveland. Automobile Show. 
14-20—Springfield, Mass. Automobile Show. 
14-21—St. Louis. Automobile Show. 
14-21—Portland, Ore. Automobile Show 
{5-18—Louisville, Ky. ATA Truck and Equip- 
ment Show. ATA convention 
15-20—Eimira, N. Y. Automobile Show. 
15-20—Denver. Automobile Show. 
15-20—New Haven, Conn. Automobile Show. 
15-20—Ottawa. Automobile Show. 
17-24—-Milwaukee. Automobile Show. 
20-27—Montreal. Automobile Show 
27-Dec. 4—Kansas City, Mo. Automobile Show. 


Auto- 


DECEMBER 
1- 5—Peoria, Il. Automobile Show. 
3- 4—Chicago. Motor and Equipment Whole- 
salers Assn. 
6-11—Chicago. ASI Show, Navy Pier. 
8-10—Flint. Mich. SAE National Produ: tion 
Meeting. 
11-13—New Orleans. Automobile 


JANUARY 


{7-21—Cleveland. American 
Assn. Conclave, 


Show. 


Road  Buliders 








purged perhaps of many of its 
sins, through attack. 


“There is nothing in the imme- 


diate future that we should be| 
disturbed about. There is a chemi- | 


calization of thought going on 
today. One must look beyond 
the headlines. There is no prob- 
lem that we cannot solve through 
hard work and virtues of honesty 
and decent motives which still 
have a place. The automobile 
business has come as near to 
honest, decent business as any.” 

Cowling said he was unable to 
tell his factory associates how 
many cars they should build the 
coming year, but predicted “a 
splendid reaction.” 

“T am sure,” he added “that the 
saturation point, so often held up 
as a bogey, has not been reached 
and that it will not be reached in 
the automobile industry until the 
birth rate declines much further 
than it has.” 


Bantam Personnel 
Lists Veterans 


Of Car Industry 


BUTLER, Pa.—Personnel of the 
American Bantam Car Co. is 
largely made up of veterans 
drawn from the automotive in- 
dustry, according to R. S. Evans, 
president. 

The Bantam “60,” Evans said, 
was designed with the artistic 
help of Count Alexis De Sakhnoff- 
sky, engineering stylist, who has 
designed for Cord, Nash and 
Packard cars and for White 
trucks. 

H. I. Hazzard is chief engineer 
and was in charge of the me- 
chanical development of the new 
car. He came to Bantam after 
nine years with International 
Trucks and Lycoming Motors. 
Consulting engineer is Walter T. 
Fishleigh, who was _ associated 
with the engineering of Ford and 
Lincoln cars for 10 years. R. M. 
Webster, tool engineer, came 
from the American Die & Tool 
Co., Reading, Pa., where he was 
chief engineer. 

Reuben Gill, vice-president in 
charge of production, comes from 
similar positions with Hayes Body 
Corp., Packard and General Mo- 
tors. J. R. Brady, factory man- 
ager, formerly was _ production 


STATES 


Total, 30 States 
for September 


Arizona 


California 


Florida 


’ 
manager for Stutz. 








H. E. Crist, 
chief inspector, also is from Stutz. 
A. C. Olander, sales manager, 
came to Bantam from the Stude- 
baker Sales Corp. He also has 
been associated with Bendix. 

John De Palma, racing driver, 
and F. J. Foster, formerly with 
Lycoming Motors, are Bantam’s 
experimental engineers. 

G. S. Martin, purchasing agent, 
has been purchasing agent and 
also was assistant to Vice-Presi- 
dent H. J. Leonard of Willys- 
Overland. H. A. Rhoads also came 
to the purchasing department 
from Willys-Overland. 


Highway Survey 
Presented Before 
Detroit Engineers 


DETROIT. — Pointing out the 
difficulties faced by the engineer 
in the creation of safe streets and 
highways, Fred C. Taylor, direc- 
tor of the highway planning sur- 
vey of the state highway com- 
mission, declared here this week 
that lack of data regarding the 
human element in accidents 
makes the engineer’s problem 
more complicated. 

Taylor presented his exhaustive 
survey before members of the 
Detroit section of the American 
Society of Civil Engineers, meet- 
ing in the Hotel Statler. 

Illustrating his discussion with 
charts, Taylor showed that the 
world’s busiest intersection is at 
Grand River Ave. and W. Grand 
Blvd., with 90,000 vehicles a day; 
that E. Jefferson Ave. is the most 
efficient artery in the city, and 
that Fort and Livernois Ave. 
carry the most commercial traffic. 

At the election Tuesday Robert 
L. McNamee, of Ann Arbor, was 
named president of the Detroit 
section; Milo F. Ohr, of Detroit, 
first vice-president; Prof. Chester 
L. Allen, head of the civil en- 
gineering department of Michi- 
gan State College, second vice- 
president, and Lewis C. Wilcoxen, 
of Detroit, secretary-treasurer. 





Harry W. Kent 


SEATTLE.—Harry W. Kent, lead- 
ing Seattle industrialist and presi- 
dent of the Kentworth Motor Corp., 
died at his home here Tuesday. A 
native of Lockport, N. Y., Mr. Kent 
is survived by his wife and two 
daughters. 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 





F tsher to Have Displays 
At GM Show in Waldorf 


DETROIT. 
bile models that won state, 
gional and national honors in the 
1937 Fisher Body Craftsman’s 


Guild model car design competi- | 


tion are to be exhibited in New 
York, many of them for the first 
time, at the General Motors show 
in the Waldorf. 


In keeping with the advanced 
ideas represented by the little 16- 
inch models, which were con- 
structed by boys of from 12 to 
19 years old, inclusive, a special 
display has been constructed to 
exhibit them. The cars will be 
shown in a modern setting on a 
spiral roadway that revolves so 
the spectator may see the fea- 
tures of each. 

The display, representing the 
best of the models submitted in 
the competition, in which nearly 
$50,000 in awards were posted, 
will be found between the main 
entrances in the foyer leading to 
the ballroom of the hotel. 

Another Fisher display will be 
a large wall map of the country, 
divided into seven major areas, 
will illustrate current tastes in 
automobile color schemes. To de- 
termine the first and second 
choice of the public in these sec- 
tions, one has simply to make use 
of the electric push button pro- 
vided for each. As it is depressed, 
the names of the most popular 
colors are illuminated from _ be- 
hind. A chart depicting the most 
popular selections by years will 
appear above the map. 

Color options offered on the 
1938 GM cars also are to be 
shown. The same thing is true 
of upholstery materials, which 
include Bedford cords, _ twists, 
whipcord, mohair velvets, broad- 
cloth and tweeds. There are seats 
upholstered in different fabrics, 
besides displays to show the ad- 
vantages of the certain types. 

Construction details of the new 
“unisteel” turret top bodies, in 
which steel is used for all struc- 
tural purposes, likewise will be 
disclosed at the Fisher Body dis- 
play. There are to be two “half- 
and-half” bodies, one trimmed and 
the other untrimmed, with flash- 
ing lights to point out the vari- 
ous features; a solid steel turret 
top, which is mounted vertically 
and revolves to show both the 
inner and outer construction; an 
untrimmed door displayed in 
similar fashion; a steel under- 


Original automo-, 
re- 


body; and one of the front end 
assemblies. 

The Ternstedt manufacturing 
division of the corporation also 
will exhibit some of its products. 
These include hardware and fit- 
tings produced for Fisher Body, 
as well as Oldsmobile and Buick 
die-cast radiator grilles. 

The exhibit at the Waldorf is 
to be duplicated in part at the 
Grand Central Palace, scene of 
the National Automobile Show, 
which will run concurrently. 


Utschig Is Named 
Olds’ Manager of 
Used Car Sales 


LANSING.—Further expansion 
in Oldsmobile’s merchandising 
organization involves the appoint- 
ment of Harold H. Utschig as na- 
tional used car sales manager, it 
is announced by D. E. Ralston, 
general sales manager. 

Utschig, who has a background 
of 10 years with General Motors 
units, the last three of which 
were spent as assistant zone man- 
ager at Los Angeles, will work 
directly under George R. Browder, 
assistant general sales manager 
in charge of retail selling. 

A native of San Francisco, 
Utschig was educated at the Uni- 
versity of California, graduating 
in 1924. Soon afterward he joined 
General Motors’ dealer account- 
ing division, serving from 1927 to 
1931 as zone manager, the next 
two years in the same capacity at 
Detroit. 

Subsequent positions included 
service in the dealer analysis de- 
partment of the General Motors 
Management Service, Detroit, re- 
gional business manager for 
Buick-Oldsmobile-Pontiac in the 
Pacific region, and finally busi- 
ness manager for the Oakland, 
Los Angeles and Portland zones. 
From there he went to his recent 
post as second in charge for Olds- 
mobile at Los Angeles, where his 
work attracted the attention of 
Oldsmobile home office executives. 





ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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More Roominess, Economy Feature British Cars 


Armaments Bill Results 
In General Price Rises 


(Continued from Page 1) 


six to nine h.p.—are the “Big” 


Austin seven and the new Morris | 


eight. The former is of three feet 
nine inches tread and seven feet 
three inches wheelbase, a sizeable 
increase over last year. Its en- 
gine, though of the same nominal 
horsepower, has a longer stroke 
and develops more power. It has 
four-speed gears with synchro- 
mesh shift. 

The Morris eight, sales to date 
of which total 160,000, has as its 
new representative the “Series 
11” model. 
lines, 
ried on a chassis of seven feet six 
inch wheelbase and three feet 
nine inch tread with a claimed 
average of 40 m.p.g. 

Other “eights,” but of unortho- 
dox design, are the Jowett and a 
newcomer from Germany, the 
D.K.W. The Jowett has a two- 


‘Freakish Lines’ 
On Cars Absent 
At British Show 


Special to Automotive Daily News 
LONDON (UTPS).— Reversion 


to sensible lines is the outstand- | 


ing impression of the 1937 British 


Motor Show, the first to be at-| 


tended by the King and Queen, 
at the new Earl’s Court exhibi- 
tion hall this week. All freakish 
streamlining has gone and the 
workmanship of the models has 
been enhanced in consequence. 


The show occupies 25,000 square | 


feet of space more than last year, 
the site of the hall covering nine 
acres. There are 10 miles of wide 
gangways and the premises are 
air-conditioned. The products of 
29 United Kingdom exhibitors are 
on view and there are 14 Ameri- 
can and Canadian firms showing 
cars, as well as five German, five 
French, four Italian and one 
Belgian. 

The centre-piece is Sir Malcolm 
Campbell’s speedboat Bluebird, in 
which he gained the world record 
of 129.50 m.p.h., for speed on 
water at Lake Maggiore this year. 

The total value of exhibits is 
estimated at $2,500,000. 


Designed on big car | 
its four-seater body is car- | 








Latest available registration figures | 
appear twice weekly in Automotive | 
Daily News. News. 


cylinder horizontally opposed en- 
gine, while the D.K.W. has a two- 
stroke twin-cylinder engine driv- 
ing the front wheels, which are 
independently sprung. Then there 
is the Fiat, which, though rank- 
ing as the smallest of all, is said 


| to be capable of 50 m.p.h. and 50 


m.p.g. 
Of the “Nines” there are three 
on show—the Flying Standard, 


which is declared capable of 60 | 


m.p.h., and 35 m.p.g.; the Singer 
Bantam, and the Renault, which, 
with its independent suspension 


and one-piece frame was a popu- | 


lar attraction at the Paris show. 

A favorite among the 11 h.p. 
series is the Vauxhall ten with its 
independent springing, 


tegral body and chassis. The 
standard saloon is priced at $840 
and the de luxe at $910. 
Morris ten has overhead valve 
engines, compensated voltage 
control, four-speed gears (syncho- 
mesh), larger tires and self-can- 
celling direction indicators. 
More room for luggage is the 
feature of the 


are two makes in this class 


gearshift is on the instrument 
panel; with the 


steering column. 


Buick Oct. Sales 
Of 1938 Models 
Tops 1936 Mark 


FLINT.—The rate of Buick 
sales since the first of October, 
when 1938 cars were released to 
dealers, substantially exceeds that 
of the corresponding period a 
year ago and is continuing at an 
accelerated pace, according to W. 
F. Hufstader, general sales man- 
ager. 


Hufstader declared that Buick | 


production is averaging better 
than 1,200 cars a day with a suf- 
ficient number of orders on hand 
to maintain capacity operations 
through the first of the year. 
Available retail delivery fig- 
ures, covering the first 10 days of 


the month, show that 4,740 new) 


| Buicks were delivered to custom- 
ers in the United States as com- 


excep- | 
tional gasoline economy and in-| 


The | 


Hillman Minx, | 
| while suspension and ventilation 


| are improved. From abroad there 
the | 





latter on the} 


| York, education; Gov. 








pared with 917 in the first 10 
days of October a year ago, Huf- 
stader said. Sales for the period 
were the best since 1929, a year 
in which Buick announced in 
August and full stocks of new 
cars were in the hands of deal- 
ers, and exceeded any pre- 
announcement volume in Buick 
records. 

Production of Buick cars dur- 
ing the week ended Oct. 15 
totaled 6,093 units, an average of 
1,218 a day, and schedules for the 
current week call for 6,100 units. 
Buick production since Jan. 1 
reached 172,477 on Oct. 15 and 


with heavy schedules for the re- | 


mainder of the year are expected 
to total between 235,000 and 240,- 
000 by Dec. 31. 


Fennell Elected 
Head of National 
Safety Council 


KANSAS CITY.—D. D. Fennell, 
of Chicago, was elected president 
of the National Safety Council for 


the coming year at the eighth an- | 


nual meeting here last week. 

Fennell, an engineer, who has 
been active in safety work for 
the past 20 years. He has been a 
member of the executive com- 
mittee of the council for the 


vice-president in charge of public 
relations. He 
Watson, of New York. 

The executive committee elected 


| the following vice-presidents: 


C. W. Dempsey, Chicago, 

membership; Frank 
Chicago, industrial 
A. V. Rohweder, Duluth, 
Minn., community councils; 
|} ter §S. Paine, Hartford, Conn., 
| engineering; A. W. Whitney, New 
Harold G. 


public 


safety; 


Hoffman, New Jersey, 
safety. 

The executive committee re- 
elected W. H. Cameron, of Chi- 
cago, as managing director, a 
position he has held since the 
council was formed in 1913. 


Loeb Named by Reo 


LANSING.—Don E. Bates, presi- 
dent and general manager of the 
Reo Motor Car Co., announces the 
election of Wm. Loeb jr. to the 
board of directors to fill the unex- 
pired term of his late father, Wil- 
liam Loeb sr. 


sparkling 
by the 


Sinsabaugh’s 
column read 
in the industry. 


Chris 
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Sw ide- aw: ake” ” 


is 





39 STATES FOR SEPTEMBER, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States still to be sho wn are: 
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and Wyoming. 
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Campaigns 
De Soto (both handled by 
Plymouth’s drive, announced 


“‘jubilee”’ 
com- 


magazines on its 
models, celebrating 





past | 


new Hotchkiss ten and the Ger- | five years and the last two years | 


é ler. With the former the | 
man Amer : : succeeds Dr. C. H. 
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charge of finance; Harry Guilbert, 
Chicago, 
| Harrison, 


Wal- | 


| made 


Mississippi, 
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pany’s tenth anni. In ad- 
dition to black and white 
sertions, campaign’ll 
quantity of roto, according to W. 
| W. Romaine, Plymouth’s adrector. 
Picture continuity involving use 
of numerous pix in one ad, 
started coupla years ago, will be 
continued and there'll be no de- 


message shall be applicable to 
only the Plymouth car.” 

De Soto also announces its 
drive will be largest in history, 
| covering newspapers, mags 
radio. First newspaper stuff will 
appear around show time 
will be followed by substantial 
skeds through year, 
Karl H. Bronson, 
rector. 

Mag 





De Soto ad- 


ads will follow format 
used last year, four-color ads 
featuring artists’ drawings of 
famous folk owning De Sotos. 

Outdoor stuff to be used in 
many cities during announce- 
ment period, 

De Soto’s 15-minute weekly 
ether program, which hits 
stations of CBS No. 1, will run 
|through January and’ll feature 
| George Jessel as m.c., Will Os- 
borne’s ork and guest vocalists. 


AFA 


| of America powwow’ll be held in| 


Detroit, opening June 12. Award 
in Chicago Thursday, in 
face of competish from St. Louis 
and Chicago. 

Detroit’s bid delivered by 
George M. Slocum, ADN’s 
headman and recently elected 
president of the AFA. Sup- 
ported by invitations from 
Gov. Frank Murphy, Mayor 
Frank Couzens and Detroit 
board of commerce. 

Conclave, attracting members 
of 
will be sponsored by Detroit Ad- 


*Not Including Wisconsin for July, 
August or September, 1937. 


Nebraska, New York, Tennessee, Texas 
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The News of Automotive Advertising 


By Pete Wemhofi 


Substantially upped ad budgets, covering newspapers 
and magazines, were revealed this week by Plymouth and 


J. Stirling Getchell, Inc.) 
as biggest in company’s his- 


tory, will blanket 1, 200 daily newspapers and numerous 


o— 7 


Club and Women’s Adver- 
Thursday’s meeting by ex-Adcraft 
President Slocum, Secretary- 
Manager Harold M. Hastings, of 
Adcraft Club, and Louise Grace, 
ex-head of Women’s Club and 
now secretary of AFA. 


Billboards 


Forty-four business firms have 
|agreed to abandon billboard ad- 
vertising in Virginia, according 
to a report by the Associated 
Clubs of Virginia for Roadside 
Development. 

Among companies reported to 
have agreed to abandon 24 
sheets when present contracts 
| expire are Chrysler Corp. 
| Dodge, Ford, Packard, Lincoln, 

Gulf Refining, Sinclair, Fisk 
| Tire and Lee Tire. 


| Chatter 
| William Luiz Rickard, presi- 
dent of Rickard and Co., Inc., is 
dead ... Arthur Kudner, Inc., re- 
tained to handle details of Ameri- 
can tour by Duke and Duchess of 
| Windsor ... Chrysler (Lee Ander- 
|son Advertising Co.) sponsoring 
series of sports talks tagged 
| “Chrysler Football Parade with 
| Frank G. Menke” over WABC, 
| New York . Paul Whiteman 
| ork to play at San Francisco car 
show, Oct. 30-Nov. 7. 
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LONG WEAR 
FEATURES. . 


PARTS OF NICKEL-IRON 


Refrigerating and air-condition- 
| ing machinery is used not only 
to increase health and comfort 
of humans, but also in industry, 
particularly in the processes of 
| dewaxing oils at 50 to 75 de- 
grees below zero. The condens- 
ing units designed by the York 
Ice Machinery Company, York, 
Pa., for use with “Freon-12,” a 
non-toxic, non-inflammable ma- 
terial, must have its parts fit 
with the greatest precision. For 
this reason, also because these 
units are designed to give long 
and trouble-free service, cyl- 
inders, heads, pistons, crank- 
cases, and bearing heads, all are 
made of alloy iron casting con- 
taining 2 per cent Nickel. 
Sound, dense castings produced 
from this alloy assure pressure- 
tightness and wear-resistance of 
such high order that there has 
been no instance of replacements 
due to wear. Excellent machin- 
ing qualities are appreciated 
here as much as in the automo- 

tive field where 
similar alloys 
are used exten- 
sively. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Automotives Share 
In Heavy Sales; 
Falter, Recover 


By C. J. ALEXANDER 
Wall St. Correspondent, ADN 

NEW YORK.—With Wall Street 
blaming it on Washington and 
at least some parts of official 
Washington putting the blame 
right back on Wall Street, panic 
proportions were reached in 
trading on the New York stock 
exchanges this week. 

There is a tendency in some 
quarters to characterize’ the 
slump in securities as a “rich 
man’s panic.” Those who hold 
this view take the further stand 
that such a panic does not neces- 
sarily mean a change in the long- 
term trend of general business. 
They hold that stabilization, fol- 
lowing panicky markets such as 
those which marked this week, 
would bring a quick restoration of 
confidence on the part of the 
general public. 

Wall Street claims that unrea- 
sonable control of the markets by 
the government has created such 
a “thin” market that it is unable 
to absorb even a small amount 
of selling without becoming 
panicky. 

There was a disposition in some 
official quarters to blame the 
stock crash on a “plot” by Wall 
Street to discredit the adminis- 
tration and thus obtain a relaxa- 
tion in control measures and also 
in legislation designed to regulate 
business generally. 

One thing is clear and that is 
that stocks sold on the Exchange 
at times this week without any 
regard whatever to their intrinsic 
value. 

The greatest confusion up to 
this writing occurred on Tuesday, 
when trading on the Exchange 
exceeded the 7,000,000 mark for 
the first time in more than four 
years. There was extremely heavy 
selling in the morning and just as 
heavy buying in the afternoon. 

The action of some of the auto- 
motive stocks can be used as an 
example of the panic psychology 
that prevailed. 

Nash-Kelvinator, after having 
closed at 10% on Monday, opened 
at five on Tuesday and shortly 
after sold at 10. It closed at 9%, 
a recovery of 4% points from the 


low. Such a condition apparently | 


could have been brought about 
only by “forced” selling by stock- 


Young Radiator 
Plans Expansion 


RACINE, Wis.—A program of 
expansion, which has already re- 
sulted in the near-doubling of 
floor space, was announced here 
this week by F. M. Young, presi- 
dent of the Young Radiator Co. 

Several new departments, han- 
dling a large battery of press 
brakes, shearing equipment, elec- 
tric welders and other machinery 
for welding and machining, have 
been established. 

With large increases in ma- 
chine equipment scheduled, the 
machine shop and sheet metal 
shop are now self-contained in 
order to provide needed space. 
Laboratories have also been 
greatly improved with additional 
room and testing equipment, 
Young said. 


Otis Steel’s Expansion 


To Cost Over $3,000,000 


CLEVELAND. — Improvements 
now under way at the Otis Steel 
Co. will mean an expenditure of 
over $3,000,000, according to E. J. 
Kulas, president. 

The major portion of the money 
will be spent for improvements on 
the large continuous hot strip 
mill and the large continuous cold 
rolling mill. 
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holders whose margins had be- 
come impaired. 

Chrysler dropped in the early 
trading to 52% and closed at 61, 
a recovery of 7% points. General 
Motor declined to 31% and rallied 
to 38%, a recovery of 7% points 
and a gain over the preceding 
day’s close of 2% points. 

Investment trusts and other in- 
vestors, including company of- 
ficials, were reported to have 
rushed into the market when the 
panicky conditions became 
known. It was generally recog- 
nized that prices were not based 
on values. Such recognition had 
been present for some time but 
because of the many uncertain- 
ties, no great buying came into 
the market until prices dropped 
to ridiculous levels. 

The ADWN stock price averages 
at Wednesday’s close compared 
as follows. with the week preced- 
ing and a year ago: 

Last This 
Week Week Change 
. 33.94 31.54 —2.40 52.34 
35.62 33.12 —2.50 55.15 
—1.50 45.09 
—3.50 28.96 


Year 
Ago 
24 motors 
10 car-truck co.’s .. 
4 tire-rubbers 28.85 25.30 

Eaton Mfg. Co. this week de- 
clared a divided of 75 cents on 
its capital stock, payable Nov. 15. 
A similar payment was made on 
Aug. 16. Campbell, Wyant & 
Cannon Foundry declared the 
regular quarterly of 25 cents, 
payable No. 24. 


Youngstown S & T 
Earns $3,586,495 


YOUNGSTOWN, O.—Net profit 
of Youngstown Sheet & Tube Co. 
and subsidiaries for the quarter 
ended Sept. 30 is $3,586,495, after 
all charges. This is equal after 
dividend requirements on pre- 
ferred stock to $2.02 a share on 
1,675,008 no-par shares of com- 
mon stock outstanding at close of 
the period. 

This compares with $2,022,112 
or $1.14 a share on 1,590,720 com- 
mon shares in preceding quarter 
and $2,359,998 or $1.79 a share on 
1,200,000 shares in September 
quarter of previous year. 


10 parts-acces. 





Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Oct. 22 (3:34 p.m.).—After the extended rally 
which got under way Tuesday afternoon, motor stocks 
gave way today before selling which had been invited by 


the rise. 


Losses ranged from fractions to around two 


points. There was no panicky selling in the motors, how- 
ever, such as preceded the market demoralization prior 


to Tuesday. 


Surprising Ratio Shown 
In Car Financing Paper 


By MEL ADAMS 
Staff Correspondent, ADN 

CHICAGO.—Results of an 
analysis of automobile installment 
paper, based upon a survey of 
finance companies and announced 
by the National Assn. of Sales 
Finance Companies, shows a sur- 
prising ratio in 13 to 18 month 
and 19 to 24 month maturities. 

The breakdown reveals that at 
the end of 1936, one to'12 months 
paper accounted for 41.1 per cent 
of the total, 13 to 18 months al- 
most even at 40.5 per cent, 19 to 
24 months at 16.9 per cent, and 
over 24 months at 1.5 per cent. 

“It is reasonably certain that 





Firestone Buys Plant 
In Fall River, Mass. 


FALL RIVER, Mass.—Purchase 
was announced here by C. H. 
Miller, representative of the Fire- 
stone Tire & Rubber Co., of pur- 
chase for more than $1,000,000 of 
seven buildings formerly occupied 
by the American Printing Co., 
once the largest textile plant in 
the city. 

Under the name of the Fire- 
stone Rubber & Latex Products 
Co., the new plant will manufac- 
ture tubes, rubber thread, rubber 
cushions and other products. 





most of the paper classified as 
one to 12 months was actually of 
12 months’ original maturity, and 
that classified as 13 to 18 months 
was actually of 18 months’ ma- 
turity,” says a statement accom- 
panying the survey. 

“If we assume that these four 
classifications practically amount 
to paper having the four maturi- 
ties, and that in 1929 the average 
maturity of all paper was 12 
months, we can compute that the 
average outstandings due to 1929 
business would amount to 54 per 
cent of the year’s volume, while 
the outstandings due to 1936 busi- 
ness would amount to 74 per cent 
of the year’s volume.” 

The conclusion reached is that, 
although installment sales in 1929 
totaled $6,400,000,000 as against 
$4.500,000,000 for last year, the 
longer terms which became popu- 
lar in the meantime have brought 
about a correspondingly greater 
volume of automobile financing 
and an increased burden upon 
companies handling it. The trend 
had an important effect in the 
action of the association at its 
recent annual convention, advo- 
cating stricter terms in resolu- 
tion form. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, OCTOBER 22, 1937 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


NEW YORK 


Allis Chalmers Mig. .... 
Amesicen C. & FB. ...0000:: 


American Chain 
Auburn Auto .. 
Bendix Aviation 
Beth. Steel ... 

Bohn A. & B. . 
Borg-Warner 

Briggs Mig. 

Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chic. Yellow Cab (1) .. 
Chrysler 

Clark Equip. 


Cleveland Gr. Br. 


Collins & Aikman ........ 


Com. Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Mctor 
Firestone T. & R. 
Gabriel Co. 

General Elec. 
General Motors 
Glidden 

Goodrich, B. F. 


Goodyear T. & R. ...... 


Graham-Paige 


Hayes Body Corp. ...... 


Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 


Kelsey-Hayes W. B. ..... 


Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


eseceee 43> 8 


Last Sale ' 
Oct. 22 Oct. 15 
46 
22 
18, | 

BY, | 
12% 
567s 
29% 
33% 


1937 
High 
621, 18), 
51% 26 
48, 15 
38, 1244 
26 8, 
20% 3 
24% 5 
447%, 10's 
27 13% 4 

4% | 371, 
4 1/, 
9s a, 
70% | 231, 
‘4 
eeee gi ‘4 
30 35 


Low 


. 23% 
17% 
. Wy, 
134% 
.. 47% 
. 29% 
. 32% 
27 


20 
13% 
287s 
287 
79 
435m 
724, 
| 167% 
333% 
5, 
37% 
46g 


4%, 
30, 
493/ 
27%, 
46, 
35 

3% 
154 





Mack Trucks (1) 

Marlin Rockwell 

Midland Steel 

Motor Products 

Motor Wheel 

Biarway Corp. .cccccccccccccece 
Nash. Kelv. 

Pacific Mills 

Packard 

Raybestos Manhattan 

Reo Motor 

Republic Steel Corp. .......++++ 167% 
Geant WEE, ciccccssececececess 15% 
Sparks- Withington 


Last Sale 
Oct. 22 Oct. 15 
24 
30 
242 
18% 
13% 


NEW YORK 


21 5 Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Det. Axle 
Timken Roller Bear. 

U. S. Industrial Alcohol 
U. S. Rubber 


White Motors 

Willys Overland 
Yellow Truck 

Young Spring & Wire 


CHICAGO 


Pdentns TIRE, 6 iin cctscrctessce 
Bendix Aviation 

Borg-Warner 

Houdaille-Hershey B 

ee ee errr rere rrr 
Perfect Circle 

Pines Winterfront 

Woodall Industries 


DETROIT 


Ex-Cell-O Aircraft & Tool 
Federal Mogul 

Blall Lamp Ca. ..cccccccccccccs 
Hoover Ball Bearings 

Motor Wheel 

Bisse Caem, cccnncscceccceses 
Parker Rust Proof 

Timken-Detroit 


Street, Capital Shunt Blame as Stocks Fluctuate 


U.S. Steel Offers 
Quarterly Prices 
10 Weeks Early 


YOUNGSTOWN, O.—Announce- 
ment that Carnegie-Illinois Steel 
Corp., subsidiary of U. S. Steel, 
had reaffirmed present steel 
prices 10 weeks in advance of the 
next quarter, sounded the first 
note of optimism this week in the 
steel industry. The American 
Steel and Wire Co. of Cleveland, 
another’ subsidiary, also an- 
nounced current base prices of 
wire and wire products would re- 
main unchanged. 

In making these announce- 
ments so far ahead, instead of 
the usual three or four weeks in 
advance, the U. S. Steel sub- 
sidiaries hope to bring in a size- 
able volume of orders from 
sources that have been reluctant 
to cover their needs under the 
present unsteady markets, it was 
pointed out. 

It was the third straight 
quarter that Carnegie’s _ steel 
prices remained stationary. The 
last increase became effective the 
start of the second quarter this 
year. The remainder of the in- 
dustry usually follows “big steel.” 

Other encouraging news in the 
industry was announcement by 
the Sharon Steel Corp. fixing its 
net profit at $1,646,605.85 for the 
first nine months of 1937, over 
$300,000 more than it earned in 
all of 1936. The profit equals $4.25 
a share on its 387,773 shares of 
outstanding common stock. 


Budd Quarterly 
Net Is $107,465 


PHILADELPHIA.—The Edward 
G. Budd Mfg. Co. reports a net 
profit of $107,465 for the third 
quarter after deducting all 
charges but federal undistributed 
profits tax. This compares with a 
net loss of $547,400 in the third 
quarter of 1936. Earnings for the 
first nine months of this year 
were $1,198,329 against an operat- 
ing profit of $138,434.89 for the 
first nine months of last year. 

Earnings per share for the first 
nine months of 1937 were equal 
to 53 cents per share after pro- 
viding for current preferred divi- 
dend on 1,656,808 shares of com- 
mon stock outstanding. In the 
first nine months of 1936 there 
was a loss of 11 cents per share 
on the 1,560,330 shares of common 
stock then outstanding. 

Edward G. Budd, president, in 
announcing the results for the 
nine months’ period, stated that 
the production of automobile 
body material during the third 
quarter of the year had been re- 
duced owing to the change-over 
to new models but that this loss 
in billings had been partially 
compensated by increased rail- 
road equipment business. 


Budd Wheel Co. Shows 
Quarterly of $75,055 


PHILADELPHIA.— The Budd 


Wheel Co. reports a profit of 
$75,055 for the third quarter of 
the current year after all charges 
but federal undistributed profits 
tax. This compares with a profit 
of $140,035 for the third quarter 
of 1936. 

Earnings for the first nine 
months of this year were $596,015, 
equal to 58 cents a share after 
providing for current preferred 
dividend on the 965,258 shares of 
outstanding common stock. This 
compares with earnings of $658,- 
728 for the first nine months of 
the previous year, equal to 64 
cents per share on the 965,258 
shares of common stock. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 
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ous as in other years. 
Motors will again hold its salon 
at the Waldorf, displaying the 
products of its various units and 
the Chrysler Corp., will do like- 


wise in the Chrysler building. But | 


outside of these two there will be 


few cars displayed in the other} 
the | 
only one I know about now is the | 


hotels. As a matter of fact, 


American Bantam, which will hold 
forth at the Roosevelt. Roy Evans 
phoned me Thursday that the first 
of his cars are coming off the line 
this week and that he proposes to 
drive his Roosevelt exhibit over 
the road to New York. Evans 
couldn’t get the kind of space he 
' wanted in the Palace so he was 
forced to make his display out- 
side. 

He is largely commercial with 
his light trucks and _ business 
coupe, but he has a smart looking 
bantam sport roadster which 
promises to have a lot of sales 
appeal. 

* oe * 

THE SOCIAL SEASON of the 
show started Thursday night when 
Chevrolet threw its annual news- 
paper party at the Waldorf, tak- 
ing over the roof garden for the 
affair. I have been to most of 
these parties in the past and I’d 
say that this time admanager C. 
P. Fisken outdid himself in the 
way of a program. It sparkled 
with brilliancy and the attendance 
was the most representative of 
all time. Bill Holler was in good 
voice and made the gentlemen 
of the press feel he was glad they 
came. 


And on Friday night our host 
was admanager Bud Berend, who 
did the honors for Pontiac at the 
Warwick. It was one of those 
parties that Berend likes to put 
on, starting in mid-afternoon and 
going into the twilight, with the 
guests dropping in informally any 
time they wanted to and staying 
as long as they wanted to. 

* * oe 


PETULANTLY PATTING the 
floor waiting for the zero hour, 
the opening of the Palace affair 
on Wednesday next, I have 
cheated a bit. I have had a peep 
at the Italian Fiat, which will be 


in the national show under the} 


auspices of the Advance Corp., of 
Butler, Pa., which has taken over 
the distribution of the Fiat in this 
country. Larry Green, who heads 
this activity for Roy Evans, took 
me in tow for the look-see at 
what he calls a miniature big car. 
To me it seemed just that. It 
isn’t one of the big jobs he is 
bringing over, but the 500, which 
I looked at, and has the same 
features as the 1500, the larger 
model, such as independent front- 
wheel suspension, synchromesh 
transmission, hydraulic brakes 
and shock absorbers. The motor 
is placed ahead of the front axle, 
and I was surprised to find that 
the convertible has a sliding top 
which enables the top to be closed 
with one finger, while two fingers 
will open it. 

Green already has been busy 
taking orders and boasts having 
a commitment from Macy Motors, 
of Houston, Tex., for 1,000 of the 
jobs. Macy figures the little Fiat 
ought to sell well in the south 
because of the 8-cent gasoline tax, 


General | 





with the tiny Fiat noted for its 
stinginess when it comes to burn- 
ing fuel. 

* * + 


KILLING TIME for that show 


opening I mentioned above, I have | 


had an opportunity to skim 
through a most interesting bro- 
chure put out by A. Schrader’s 
Son, which makes the famous tire 
gauge. It’s put out by Admanager 
D. S. Hunter and is called “a Book 
on Balancing.” The peep I took 
soon showed me the book is 
something out of the ordinary, for 
Hunter has carried water on both 
shoulders—he boosts his own 
product through illustrations 
which show that, after all, prop- 
erly inflated tires have a lot to 
do with the balance of the car, 
making for easier riding and his 
tire gauge checks the inflation. 


Then comes the dessert. He also 
illustrates graphically how to do 
a dozen or more balancing tricks, 
such as spinning a quarter on a 
pin inserted in a cork, balancing 
pennies on your elbow, balancing 
four pennies on a dollar bill on 
the lip of a glass and then pulling 
the bill away without disturbing 
the pennies and so on to the end 
of the brochure. 


Hunter has a limited few of the 
books to distribute, so I am ask- 
ing him to send one to George 
Keller, Studebaker sales chief, 
who is one of the best amateur 
magicians I ever have watched. 
The Schrader tricks added to Kel- 
ler’s collection will complete his 
education in how to fool such a 
poor simp as the conductor of the 


column. 
* am + 


MY LAST PUBLIC appearance 
before leaving Detroit was to at- 
tend the Zephyr preview at the 
Lincoln factory, 
which was fol- 
lowed by a press 
luncheon at 
Dearvorn Inn. 
Zephyr made its 
metropolitan de- 
but Tuesday at 
the Broadway 
branch and the 
Park Lane ho- 
tel, so New 
Yorkers can . 
take a free peep. Arthur Hatch 


Zephyr thus goes into its third 
year with the remarkable record 
of the second year doubling the 
sales of the first with an even 
30,000, while the projection for the 
coming season is just twice that— 
60,000. General Sales Manager, 
Arthur Hatch has 1,522 dealer out- 
lets for the product he is peddling. 
Production started this week and 
very soon will be at capacity—175 
units a day, which production will 
be needed, Hatch says. 


* * 8 


AS FOR THE new Zephyr, it is 
the consensus of my opinion that 
it is one of the smartest looking 
jobs entered in the 1938 sweep- 
stakes. Particularly interesting is 
the front end, which is different 
from any of the ’38 stuff I have 
seen in that there are two grilles, 
one on each side of the radiator 
proper and at the bottom, so they 
look like two big eyes and most 
pleasing to look at—an artistic 
triumph. The wheelbase has been 
increased three inches, the engine 
lowered in the frame one inch and 








AT LINCOLN’S PRESS PREVIEW this week were Edsel Ford 
(wearing topcoat), who’s chatting with Floyd Charsley, of Toronto 
Star, left, while A. R. Barbier, of Ford Motor Co., right, looks on. 





Car Fashions Are Theme 
Ot GM Show at Waldorf 


NEW YORK.—Fashions in mo- 
tor cars will be the theme of the 
General Motors Show at the Wal- 
dorf, which will open to the public 
Wednesday, Oct. 27 at 2 p.m., and 
thereafter will be open daily from 
10 a.m. until midnight through 
Wednesday, Nov. 3. 

Featured in the “General Mo- 
tors 1938 Style Parade” will be 39 
models of Chevrolet, Pontiac, 
Oldsmobile, Buick, La Salle and 
Cadillac. The showing of automo- 
biles will be augmented with dis- 
plays and exhibits of other Gen- 
eral Motors household and com- 
mercial products and accessories. 
The manufactured products of 
Frigidaire, Fisher Body, Tern- 
stedt and other divisions of the 
corporation will be shown. 

The grand ballroom of the Wal- 
dorf will be transformed into the 
main salon of the show. The Ba- 
sildon Room, the Jade Room, the 
Astor Galley and the east and 
west foyers, all adjoining the 
grand ballroom, will be utilized 
for individual displays of the five 
GM car divisions. For the occa- 
sion, the entire third floor of the 
Waldorf will be decorated as a 
colorful formal garden. The grand 
ballroom will be elaborately trans- 
formed with walls of green arbor- 
vitae, trailing vines and birch and 
live arborvitae trees. Recesses of 
the garden will be accented by 
low, stone walls in which cluster 
of vari-colored growing chrysan- 
themums will be arranged. In the 
center of the ballroom will be a 
beautifully planned formal garden 
of growing flowers. Special light- 
ing will create an atmosphere in 
keeping with the garden scene 
and the luxuriousness of the 
products on display. Music will be 
played by a 16-piece salon orches- 
tra composed of string and wood- 
wind instruments. 


Emphasized in the show will be 
the design and style features of 
the 1938 GM cars. Included in the 
“Style Parade” will be seven 


shoved forward three _ inches. 
Adoption of the hypoid rear axle 
has enabled the engineers to lower 
the tunnel in both compartments 
most appreciably. And other new 
points bristle throughout the line, 
which will include two new bodies, 
making six in all. 


LINCOLN’S PREVIEW WAS TOPPED off by a luncheon at Dearborn Inn, where W. C. Cowling, 


of Ford Motor Co., addressed newspapermen. 


department. 


Shown at extreme right is A. S. Hatch, of Lincoln’s sales 





models of Chevrolet; eight models 
of Pontiac; seven models of Olds- 
mobile; eight models of Buick; 
two models of LaSalle and seven 
models of Cadillac. A wide variety 
of car finishes and interior and 
exterior trim will be shown. 


In keeping with the design and 
style theme will be the exhibit of 
the Fisher Body Division of Gen- 
eral Motors, a feature of which 
will be a large illuminated map 
of the United States. 


PADA Mesdiers 
Draw Space for 


Pittsburgh Show 


PITTSBURGH.—With the an- 
nual Pittsburgh automobile show 
taking place at Motor Square 
Garden, Nov. 6-13, the feature of 
the Pittsburgh Auto Dealers’ 
Assn. meeting last week, at 
Webster Hall hotel was the draw- 
ing for display space for the 
1938 models. 

The first five positions were 
drawn by Graham-Paige, Cadillac- 
LaSalle, Willys, Plymouth, and 
Hudson, followed consecutively 
by Oldsmobile, Pontiac, Chrysler, 
Lincoln Zephyr, Dodge, Nash, 
Ford, Pierce-Arrow, Studebaker, 
Chevrolet, De Soto, Packard, and 
Buick. 

The drawing over, Jack Stevens, 
of Braddock, show chairman, 
centered discussion on further 
show arrangements under the 
direction of the show committee 
of the following Pittsburgh deal- 
ers: H. J. Hetzler, advertising and 
publicity; Frank L. P. Kelley, 
tickets; R. K. Boyer, special at- 
tractions; C. B. Cunningham, 
decorations; C. Herman, parking, 
and C. H. Ejisenbeis, public re- 
lations. Henry D. Eierman, PADA 
president, and W. N. Owings, 
secretary-manager, joined in the 
vote of thanks given the com- 
mittee. 

Motor Square Garden will have 
three segregated show _ spaces. 
The main floor will house the 
passenger models. The sub-floor 
will contain all trucks and com- 
mercial vehicles, with a special 
department for accessory and oil 
company displays. In addition 
there is to be a large tent in 
which there will be innovations 
which are predicted to draw un- 
usually large crowds. Principal 
among these will be the new Air- 
mobile, a combination airplane 
and automobile. Chris-Craft will 
have motorboat models on dis- 
play. A large section will be de- 
voted to new types of automobile 
trailers. 


South Bend Show 


SOUTH BEND, Ind.—The South 
Bend automobile show, the 14th an- 
nual exposition, will open Nov. 10, 
in Granada Exposition hall, and con- 
tinue until Sunday night, Nov. 14. 
D. A. Boswell is general chairman. 





— 
Used Car Buyers 
Given Safety Book 


GRAND RAPIDS, Mich.—Pur- 
chasers of new and used cars 
from establishments in this city 
are to receive copies of the city 
traffic ordinance and printed no- 
tations that safe driving pays. 
According to Frank J. O’Malley, 
police chief, the plan should prove 
highly beneficial to the entire 
community. 

The ordinance pamphlet and 
the notation will be suspended 
by a cord from the dash board 
of each car sold, O’Malley said. 
The cost of this feature is to be 
met by the city. 


Whether 
you visit 
or live in” 
New York, 
if you are 
discriminating 
you will apore- 
ciate the privacy, 


convenience, dis- | 


tinction and charm of | 


Parlor suites with serv: 
ing pantry and electric p 
refrigeration, $12 ae 
and $15... Single 
rooms $5, $6 and 
$7... . Double, 
$8 and $10. 
. The Barclay, — 
111 East 
48th Street, 
New York. 


GEO. W. LINDHOLM 


Manager 
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ow to keep dealers 


at show-time 


pitch 


When the hubbub and excitement of 
the Show are stilled, will dealers keep 
going ahead on high? 

Conventions are inspiring and en- 
thusiasm contagious but perspective 
can change—away from the crowd. 

After all, new car selling is retail- 
ing—selling single units one by one 
to individual customers. To help 
your dealers sell more cars, why not 
gear your promotion into their job 
and place it in the newspaper—the 
mainstay of retailers? 

The newspaper’s customers con- 
stitute the best and virtually all the 
customers of every retailer in town. 
It maintains regular daily contact 
with all the prospects whom your 
dealers must contact in order to stay 
in business. 

Newspaper readers are condition- 
ed to respond to newspaper adver- 
tising—the force which moves the 
bulk of all merchandise sold at retail. 

If your set-up will not permit 
localized advertising on a nationa] 
scale, Chicago is a good market in 
which to make a start. 


Chicago’s first newspaper is the 


Tribune. It is the one most widely 
read and quoted. It is the only news- 
paper which delivers majority cover- 
age of all the families in metropolitan 
Chicago—not only the cream of the 
market for new cars, but practically 
the entire market. | 

Today, as in the earliest days of 
the auto industry, the Tribune is the 
motor car manufacturer’s first Chi- 
cago advertising medium because of 
its proved ability to deliver custom- 
ers in the volume Chicago dealers 
require. 

The start of a new selling season 
is an ideal time to launch a strong 
localized campaign to keep dealer 
enthusiasm—and sales—at show- 
time pitch throughout the months 
ahead. 

You can do so in Chicago through 
the Tribune at rates which are among 
the lowest in the publishing business. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


TOTAL DAILY CIRCULATION IN EXCESS OF 800,000 
TOTAL SUNDAY CIRCULATION IN EXCESS OF 1,000,000 





